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Lukas Loskot, CEO Vaclav Dejcmar, Producent / Producer
Mercedes-Benz Prague Fashion Week Mercedes-Benz Prague Fashion Week

MBPFW FW19 je svym zpiisobem ve znameni ndvratu, nové perspektivy. ZaleZi na tihlu pohledu. Vraceji se
velké ndvrharské osobnosti a comeback se tyka i Fashion Templu. Fashion Temple se po dvou letech vraci
do obchodniho domu Kotva. Prehlidky se nicméné uskutecni v novych prostordch, které navic, jak je tomu
u MBPFW zvykem, nejsou béZné pristupné verejnosti. Kromé prostoru samotného piehlidkového mola, jez
bude v 5. patie obchodniho domu, se tento fakt tyka také pristupového schodisté. Navrhari osobité pracuji
nejen s modou samotnou, ale také s pojetim prehlidky a vybérem mista. LetoSni novinkou proto je, Ze
MBPFW nabidne hned nékolik prehlidkovych lokaci. Kromé Kotvy se budou prehlidky konat také v prostoru
DUP39, v hotelu Four Seasons Prague ¢i v Lobkowiczkém paldci na Prazském hradé.

Prijdte se podivat, jak se navrharim kolekce na sezonu FW19 vydafrily. Inspiraci a zabavu prej,
Lukas Loskot & Vaclav Dejémar (CEO MBPFW & Producent MBPFW)

The overall mood of MBPFW FW19 is that of comebacks, new perspectives, depending on your point of view.
Great designer personalities are making their comeback and so is the Fashion Temple. After two years,
the Fashion Temple returns to the Kotva department store. However, catwalk shows will be held in a new
place, which, as is MBPFW tradition, is not usually open to the public. This applies not only to the catwalk
location on the fifth floor, but also to the access staircase. Designers chose their own specific approach not
only to fashion itself, but also to catwalk shows and venues. This year, MBPFW is newly opening several
show venues. Besides Kotva, shows will be held in the DUP39 space, the Four Seasons Hotel Prague, or at
the Lobkowicz Palace at Prague Castle.

Come and see how the new FW19 collections turn out. Much inspiration and fun from
Lukas Loskot & Vaclav Dej¢mar (MBPFW CEO & MBPFW producer)

Fotografové / Photographers - Benedikt Renc, Anezka Horovd; Graficky design / Graphic Design - Jakub
Samek (jakubsamek.info); Korektor / Proofreading - Martin Brat; Anglicky preklad / English Translation -
Dana BouSovd; Vydavatel / Publisher - Mercedes-Benz Prague Fashion Week, Czechoslovak Models s.r.0.,
Palac ADRIA - N4rodni 40, 110 00 Praha 1, IC: 47122927
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Sila ma mnoho podob.

Nové GLE. Vyzafuje z néj sila a dominance, kterym se Z&dné jiné SUV

nevyrovna. Tyto vlastnosti vychazeji pfedevsim z novych inteligentnich
prvk{ vozu: plné aktivniho systému E-ACTIVE BODY CONTROL,
nejnovéjsi generace funkce INTELLIGENT DRIVE a fascinujiciho

infotainment systému Mercedes-Benz User Experience.
Modely SUV Mercedes-Benz. Sila ma mnoho podob.
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n Starite se nasim fanouskem na Facebooku: @procne Podiveite se do zdkulisi na nasem instagramovém profilu: @procnemagazine
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@ LIDOVE NOVINY

STYLOVY MAGAZIN ESPRIT LIDOVE NOVINY

Méda — Design — Architektura — Remeslo — Uméni Jsme s Vami 305 dni v roce
Jsme s Vami v Lidovych novinach 14x ro¢né uz 10 let. uz 125 let



Lobkowicz

faS h 1018 ;*.‘*[ Palace
started

with

us

VI'IVIVI
M
H




Iconic Union flag mannequin WWW.q l'eat.q OV.UK

cafe ~ cafe

Rytifska 10, Praha 1, 11000
224 210 597 www.cafe-cafe.cz
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Get 150 CZK off your first delivery order
with the promo code MBPFW.
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THE EMBLEM
HOTEL

Platnérska 19, 110 00 Prague, emblem@emblemprague.com, emblemprague.com

Located in the heart of Prague, THE EMBLEM HOTEL is a Lifestyle hotel that merges the past, present, and future of the historic city into
a home for travellers and a haven for locals. With 59 rooms, a lower level lounge, a restaurant and bar, a spa with a rooftop terrace, and
state-of-the-art technology, the hotel and its many 'living spaces’ are dedicated to creating a community. The Emblem is a place for the
like-minded from Prague and from abroad to explore, discover and discuss together, and it is redefining the way we travel entirely.

PLOUM upholstery. Design by R. & E. Bouroullec
www.ligne-roset.com

ligneroset’

Ligne Roset showroom
Florentinum - atrium budovy, Na Florenci 2116/15, Praha 1
t: +420 281 912 186, e: prague@ligne-roset.cz
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TRUE LOFTS
Vyberte si svaj loft
v jedineé¢ném
projektu.

by PSNE

uardprague.cz

WELCOME
TO THE WORLD
OF BRANDS

VACLAVSKE NAMESTI 17, PRAHA

VAN GRAAF

VANGRAAF.COM



STYLE FROM A

different angle

Powered by glo™
advanced heat technology™




ZEPTALI JSME SE TRADICNICH I NOVYCH PARTNERU MBPFW, CO PRIPRAVUJI NA JARNI FASHION WEEK. /
WE ASKED TRADITIONAL AND NEW MBPFW PARTNERS WHAT THEY ARE PREPARING FOR THE MARCH EDITION OF FASHION WEEK.

VACLAV DEJCMAR

MAJITEL AGENTURY CZECHOSLOVAK MODELS, PRODUCENT MBPFW /

OWNER OF CZECHOSLOVAK MODELS, MBPFW PRODUCER

Témér kazdd edice naSeho fashion weeku se snaZi pro piehlidky ceskych designerd objevit
nové prostory v centru hlavniho mésta. Ani tuto sezénu tomu nebude jinak. Té$im se na
staronovy Fashion Temple, pomyslny svatostdnek mddy, kterym je po dvou letech opét OD
Kotva, avSak tentokrat 5. patro, které je bliZe nebi. --) Mdda je o snech, estetice, kreativité,
vyjddreni se a jd pevné véim, Ze si vSech téchto véci opét uZijeme vrchovaté - jak na
mole, tak mezi divaky.

For nearly every edition of our fashion week, we try to find new venues in the centre of
Prague for the shows of Czech designers’ work. This season will not be any different. I am
looking forward to the old-new fashion temple, a sort of a fashion shrine, which will be at
0D Kotva again - this time on the 5th floor to be closer to the heavens®. Fashion is about
dreams, aesthetics, creativity, and expression and I truly believe that we are going to get
a brimful of all the above - on the catwalks as well as among the audience.

Partneri MBPFW / MBPFW Partners

MARC BODERKE y

REDITEL MERCEDES-BENZ CARS CR / CEO OF MERCEDES-BENZ CARS CR

Stejné jako v minulych letech, tak i v letoSnim roce jsme se rozhodli predstavit hostim
jednu z naSich horkych novinek. V rdmci celé jarn{ ¢dsti fashion weeku bude na$im hlavnim
tématem nové GLE, které pocatkem dubna uvedeme na Cesky trh. Tento novy model budeme
prezentovat napfic celou kampani fashion weeku. GLE ale nebude jedinym ldkadlem.
Planujeme rovnéZ unikatni vystaveni nékterych nasich dalSich modeld. Samoziejmé nebudou
chybét ani atraktivni vozy, které tradicné zajistuji prepravu osob v ramci akce. Preji véem
ngvStévnikim fashion weeku spoustu inspirativnich zdZitki a zabavy a vSem névrhdiim
hodné spéchii jak v Ceské republice, tak i na zahrani¢nich akcich.

As in previous years, we have decided to introduce to the guests one of our brand new
products. The main theme of this year’s spring edition of fashion week is the new GLE,
which will be launched onto the Czech market at the beginning of April. We are going to
present the new model across the entire fashion week campaign; however, GLE is not the
only attraction. We are also planning a unique exposition of some other models. There
will also be the attractive vehicles that are traditionally used to transport people between
individual events. I wish to fashion week visitors a lot of inspirational experience and fun
and to all designers much success in the Czech Republic as well as abroad.

ANDREAPETROVA

MARKETINGOVA MANAZERKA NESPRESSO / MARKETING MANAGER OF NESPRESSO
Jsem velmi rdda, Ze vedle eventd spojenych se svétem filmu a designu, je Nespresso opét
distojnym partnerem této nejvétsi modni uddlosti v Ceské republice. Pro nds v Nespressu je
dulezité predevsim spojeni znacky s urcitym Zivotnim stylem a hodnotami. Dlouhodobé se
snazime posouvat hranice toho, co kdva mize pro zékazniky predstavovat, protoZe chceme,
aby svét Nespresso inspiroval. Pokud jde o nadchdzejici MBPFW opét bychom chtéli zajimavym
zplsobem pojmout bar-kavarnu, a zpfijemnit tak navstévnikim MBPFW atmosféru mezi
jednotlivymi bloky piehlidek - at se Sdlkem kévy, ¢i sklenkou sektu. Opakované Nespresso
financéné podpori modni prehlidku predni ¢eské navrharky Moniky Drapalové.

It makes me very happy that, apart from events connected to the worlds of film and design,
Nespresso is yet again a dignified partner of the largest fashion event in the Czech Republic.
We at Nespresso see a great importance in the connection of a brand and a particular
life style and set of values. It is our long-term ambition to shift the limits of what coffee
may mean to customers because we want the world of Nespresso to inspire. As far as the
upcoming MBPFW is concerned, we would like to open an innovative concept of a bar-café
again offering a cup of coffee or a glass of sparkling wine to MBPFW visitors thus making
the time between individual shows as pleasant as possible. As before, Nespresso is providing
financial support to leading Czech designer Monika Drdpalova.

ALESPYCHA

MARKETINGOVY REDITEL FTV PRIMA / MARKETING MANAGER OF FTV PRIMA

Jako v minulych letech se v nasem poradu TOP STAR zaméfime na to nejlepsi, co fashion
week nabizi svym pfiznivcim. KaZdy den po celou dobu kondni MBPFW budeme pfedstavovat
vybrané modni ndvrhéie a jejich tvorbu nasim televiznim i online divakim. Tradicné si
pak primécké moderatorky v ramci vysilani obléknou modely od prezentovanych tvirci.
As in previous years, our programme TOP STAR will focus on the best the fashion week
offers to its fans. Every day during the entire MBPFW, we will introduce selected fashion
designers and their work to our TV as well as online audiences. As is tradition, Prima
presenters will also wear models by the presented authors.

RICHARD HRADEK

MAJITEL CAFE~CAFE / OWNER OF CAFE~CAFE

Cafe~Cafe vzdy mélo k médé a tvircim lidem blizko a fakt, Ze budeme opét zékladnou pro
takovou spolecnost mé bavi a tési. Podpora doméci mddy je pro nds logickd a prirozend véc.
Chystame nasi klasiku - café bary s perfektnim servisem a zdzemim, které budou oézou
pro vSechny v meziasech pred prehlidkami. Atmosféru fashion weeku opét preneseme
v pribéhu celého tydne i do nasi vlajkové kavarny v Rytifské ulici.

Cafe~Cafe has always had a close relationship with fashion and creative people and the fact
that we are again becoming the headquarters for such a group of people makes me happy
and excited. Support of local fashion is a logical and natural step for us. We are preparing
what we are best at - café bars with perfect service and facilities, which will become an
oasis of peace for everyone during breaks between shows. For the week, we will bring the
fashion week atmosphere also to our flagship café in Rytitska Street.

MAXMILIAN ADAM SKALA

CEO, PSN

Progresivni vizulni identita Mercedes-Benz Prague Fashion Weeku pfinese obchodnimu
domu Kotva novou médni a tvirci energii, kterou v tomto lukrativnim misté se silnou historii
hodldme v ndsledujicich letech rozvijet, podporovat a kultivovat. V Kotvé se mizete jiz
tradicné héhem MBPFW téit na prezentaci mladych Ceskych a slovenskych névrhari - Czech
Designers Market v Bibloo Concept Store a nejriiznéjsi nejen vecerni akce.

The Mercedes-Benz Prague Fashion Week progressive visual identity is going to charge the
Kotva department store with new fashion and creative energy that we intend to continue
develop, support and cultivate in this lucrative place with rich history. As tradition during
MBPFW, Kotva is presenting young Czech and Slovak fashion designers - Czech Designers
Market at Bibloo Concept Store and hosting various not just evening events.
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HANA TRESTIKOVA

RADNI HLAVNIHO MESTA PRAHY / PRAGUE COUNCILLOR

KdyZ jsem pred par mésici nastupovala do funkce, zavazala jsem se, Ze budu podporovat
vSechny formy uméni. Méda a design v ném maji své pevné misto. Chci, aby to bylo vidét
i v podpore ze strany hlavniho mésta. Jsem rada, Ze mohu ddt MBPFW svou z4stitu, a pracuji na
tom, abychom v budoucnu rozsitili grantovou komisi o odborniky na modu a design. Myslim,
Ze si zaslouZ{ vétsi péci nez zafazeni do kategorie ,ostatni“. Na MBPFW se kaZdorocné téSim
jako na zdroj velké inspirace a oslavu krdsy a estetiky. VZdycky mé tési vidét vedle sebe
znamé $pickové autory a mladé zacinajici umélce. To je spojeni, jaké se snazim piinaset i do
celé prazské kultury. Neméla by byt néci vysadou. Pracuji na rozvoji vSech kulturnich odvétvi
a pristupnosti kultury v§em Prazaniim. Budu rada, kdyZ se s vami, navstévniky i autory,
budu moci setkat i osobné. Cil mame stejny. Nase Praha jako moderni svétova metropole,
Vv niZ se stéle néco déje. Mésto, kde se lidé maji piileZitost potkdvat a Zit spolu, ne vedle sebe.
When I assumed the position a couple of months ago, [ undertook to support all forms of
art; and fashion and design definitely belong there. I would like this to be apparent also
from the city of Prague’s support. [ am happy MBPFW is held under my auspices and I am
working hard on expanding the grant committee by experts on fashion and design. I feel
fashion deserves a better position than its current listing in the “miscellaneous” category.
Every year, I look forward to MBPFW as a great source of inspiration and celebration of
beauty and aesthetics. It is always wonderful to see well-known leading authors together
with young up-and-coming artists. It is a kind of connection I am trying to introduce to the
entire Prague cultural scene. It should not be anyone’s privilege. I am working on developing
all fields of cultural production and their accessibility to citizens of Prague. I would be very
happy to meet you, visitors, and authors in person too. We share the same goal - Prague as
amodern international metropolis, where many things happen all the time. A city where
people can and want to meet and live together, not side by side.

A

STEVEN DONALDSON

BRITISH AMERICAN TOBACCO, GENERAL MANAGER - CZ, SK, HU

Jsem velmi rad, Ze se British American Tobacco stalo hrdym partnerem MBPFW. TéSi nés,
7Ze miZeme podpofit a zarover propojit uméni a médu s nasi designovou novinkou glo™.
Pro navstévniky jsme si pripravili specialni promo-zonu s moznosti vyzkouseni glo™ -
revolu¢niho vyrobku s pokrocilou technologii, ktery tabdk nespaluje, ale zahfiva jej na
teplotu piiblizné 240°C. Glo™ je alternativa k tradicnim cigaretdm s potencidlné nizsimi
zdravotnimi riziky dle dostupnych studif vyrobce. Zaroveii si velmi vazime spoluprace
se znackou LAFORMELA, kterd specidlné pro tuto akci navrhla obleceni pro nase promo
teamy. Kazdy navstévnik, ktery si v ramci MBPFW zakoupi vyrobek glo™, obdrZi specidlni
limitovanou edici pouzdra od této ndvrharské dvojice.

[ am very glad that British American Tobacco has become a proud partner of MBPFW. We are
delighted to support and connect art and fashion with our design novelty glo™. For visitors,
we have prepared a special promo zone with the opportunity to try a glo™ - revolutionary
product with advanced technology that does not burn tobacco, but it is heated to a temperature
of approximately 240°C. Glo™ is an alternative to traditional cigarettes with potentially
lower health risk according to the available studies of the producer. At the same time, we
greatly appreciate cooperation with the LAFORMELA brand, which has designed special
clothing for our promo teams for this event. Every visitor who purchases a glo™ product
within the MBPFW will receive a special limited edition of cover from this designer duo.
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ZEPTALI JSME SE TRADICNICH I NOVYCH PARTNERU MBPFW, CO PRIPRAVUJ{ NA JARN] FASHION WEEK. /
WE ASKED TRADITIONAL AND NEW MBPFW PARTNERS WHAT THEY ARE PREPARING FOR THE MARCH EDITION OF FASHION WEEK.

MARTINA VAVROVA

REDITELKA PR A KOMUNIKACE, FOUR SEASONS HOTEL PRAGUE / DIRECTOR

OF PUBLIC RELATIONS AND COMMUNICATIONS, FOUR SEASONS HOTEL PRAGUE

V hotelu Four Seasons Prague jsme zaméTeni na unikatni zaZitky, af uz jde o gastronomii,
odpocCinek nebo design ¢i modu. Soucasné je pro nds dileZité podporovat mistni projekty
a byt jejich soucasti. To je ostatné filozofii i naSich sesterskych hotell po celém svété, které
podobné udalosti rovnéz podporuji. Spojeni s MBPFW pod vedenim profesionald Lukéase
Loskota a Slavky Kumbdrové tuto vizi bezpochyby napliiuje, i proto mam z partnerstvi velkou
radost. Letos budeme béhem tohoto bieznového tydne hostit modni prehlidky kolekce Pop
tizasné Zuzany KubiCkové a pop up Priveé lounge. Na oba eventy i jejich aktéry se téSime
uz ted a véfime, Ze i nav§tévnikim se budou libit.

The Four Seasons Hotel Prague specialises in unique experiences, be it gastronomy, relax,
or fashion and design. At the same time, it is very important for us to support local projects
and be part of them, which is the philosophy of our sister hotels around the world, which
also support similar events. Cooperation with MBPFW led by professionals - Lukds Loskot
and Sldvka Kumbarova, definitely meets the vision and is one of the reasons I am so happy
about the partnership. During the week in March, we are hosting fashion shows of the
Pop collection by wonderful Zuzana Kubickova and Priveé lounge pop up. We are looking
forward to both events and their participants and we hope the visitors will enjoy them too.

PETR MATEJCEK

SEFREDAKTOR ELLE / EDITOR-IN-CHIEF OF ELLE

Talentovany pan Cerny

Rika-li se, Ze je skromnost takika vidy imérnd talentu, pak je navrhai Jan Cerny ditkazem
toho, Ze se to Fika pravem. Na Ceské scéné se 25lety student zlinské univerzity Tomase
Bati objevil poprvé v roce 2016 v rdmci Mercedes-Benz Prague Fashion Weeku, kde zvitézil
v soutéZi Van Graaf Junior Talent. Nésledovala stdZ u populdrni londynskeé streetwearové
znacky Cottweiler i ispé$nd piehlidka na amsterdamském tydnu mddy. Minuly rok italskd
Vogue Jana zaradila mezi nejslibnéjsi mladé ndvrhdre soucasnosti. Pravé ted se pfipravuje na
Sestimésicni staz u proslulé francouzské znacky Louis Vuitton. Svou aktudlni kolekci predstavi
23. brezna ramci nasi spolecné prehlidky JAN CERNY supported by ELLE v podzemnim
prostoru DUP39. Inspirovand bude dilem legenddrniho ¢eského grafika a malife Vladimira
Boudnika. y

The talented Mr. Cerny .

They say modesty almost always equals talent. In that case, Jan Cerny is a living proof that
it is true. The 25-year old student of Tomas$ Bafa University in Zlin debuted at the Czech
fashion scene in 2016 during Mercedes-Benz Prague Fashion Week, where he won the Van
Graaf Junior Talent competition. Then an internship at popular London street wear brand
Cottweiler and a successful catwalk show at Amsterdam fashion week followed. Last year,
Italian Vogue listed Jan among the most promising young fashion designers of today. He is
currently preparing for a six-month internship at renowned French brand Louis Vuitton.
He is presenting his current collection on 23 March during our shared show JAN CERNY
supported by ELLE in the underground DUP39 space. The collection is inspired by the work
of legendary Czech graphic artist and painter Vladimir Boudnik.

JESSICA MICHAULT

SENIOR VICE PRESIDENT, INDUSTRY RELATIONS

Tésim se na vybornou sezonu na MBPFW a na to, Ze uvidim vSechny ty skvélé talentované
doméci navrhare, které pak predstavim publiku po celém svété. My v Launchmetrics
poskytujeme marketingové néstroje a datové analyzy médnim, luxusnim a kosmetickym
znaékém aby mohly najl’t a nechat zaznit svf]j hlas tam, kde je to pro j jich znaéku
nasi sité pomuze propojit mlstm maddni primysl a znacky s vice nez 50. 000 profesionaly.
I'am looking forward to a great season at MBPFW and to seeing all the amazing local talents
and promoting them to a global audience. We, at Launchmetrics, provide marketing tools and
data analytics to Fashion, Luxury and Cosmetic brands so they can discover and activate the
voices that matter most to their brand. That said, I am excited to bring to Prague our GPS
Radar community, which is going to help connect the industry and support local brands
through our network of over 50,000 professionals.

WILLIAM R. LOBKOWICZ

LOBKOWICZKY PALAC / LOBKOWICZ PALACE

UZ sedm staleti predstavuje rodina Lobkowicz{i nezastupitelnou roli v ochrané a patronaci
Ceské kultury. V soucasnosti poskytujeme nase historické prostory mimo jiné umélciim
za icelem prezentace jejich dél Sirokému obecenstvu. Podpora uméni prostiednictvim
mddy je soucdsti naseho posléni zachovat vyznamnost kultury v 21. stoleti. Jsme rddi, Ze
se Mercedes-Benz Prague Fashion Week mizZe konat pravé u nas v Lobkowiczkém paldci
a téSime se na vasi névstévu!

For seven centuries, the Lobkowicz family has played an integral role in the preservation and
patronage of Czech culture. Today in our historical museums and atmospheric event spaces,
we help artists display their works to a wide public audience. Support for the arts through
fashion is part of our mission to make culture relevant in the 21st century and beyond. We
are excited to be hosting the Mercedes-Benz Prague Fashion Week at the Lobkowicz Palace
and look forward to welcoming you!

LUCIE HUGHAN BABICKOVA & CRAIG HUGHAN

KEVIN.MURPHY

Tato sezdna je pro nés jubilejni, desétd. Jako vZdy jsme dali dohromady skvély tym domdcich
i zahranicnich stylistd, ktef{ v backstage neuvéritelné tvrdé pracuji, a timto bychom jim
chtéli velmi podékovat. Moc si jejich kreativity a umu véZime a jsme hrdi na atmosféru
pred kazdou piehlidkou, kdy se cely tym spoji a spole¢nymi silami vytvari jednotlivé looky.
Je to takova show pred show...

We celebrate our tenth anniversary season at MBPFW this year. As usual, we put together
a brilliant team of local and international stylists, who, hidden backstage, work unbelievably
hard. We would like to take this opportunity to thank them very much. We truly appreciate
their creativity and skill and we are proud of the atmosphere preceding every single show,
when the entire team work as one to create the individual looks. Its a show before the show...

HELENA VALTROVA

REDITELKA HOTELU EMBLEM / MANAGERESS OF THE EMBLEM HOTEL

Je ndm velikou cti, Ze miZeme i v roce 2019 pokracovat ve spolupraci s MBPFW. Jako
kazdy rok poskytujeme VaSim hostim kousek domova a klidné zazemi v centru Prahy.
V rdmci spolupréce budeme opét mit moznost propojit svét uméni a mody se svétem i nasich
dalsich hotelovych hostii a nabidnout jim tak tro$ku jinou Prahu nez tu, kterou poznaji
diky privodctim. To je vlastné i motto hotelu jako takové, nebot ja osobné se domnivam, Ze
uZ ddvno neplati, Ze lidé jezdi po svété pouze za pamatkami, jezdi i za (Celem ziskdvani
novych zkusenosti, poznatki a kontaktd, a to je presné to, co jim diky partnerstvi s MBPFW
mizeme nabidnout. Pro hosty MBPFW zase miiZeme nabidnout zdzemi, a podporit tak rist
mladych umélct, coZ podporuje i nas celorocni program Artist in Residence, diky némuz
m4 hotel stdle se rozSifujici shirku uméni, o néZ se opét déli s hosty tohoto pfekrdsného
hotelu v samém srdci Prahy.

We are greatly honoured to be able to continue our collaboration with MBPFW in 2019. As
every year, we offer to your guests a home-like environment and a peaceful place to stay in
the centre of Prague. Our collaboration with MBPFW gives us the opportunity to merge the
worlds of fashion and art with the worlds of our other guests thus giving them a glimpse of
slightly different Prague from the one shown to them by tourist guides. This is actually our
hotel motto as I personally feel that people no longer travel the world just to see the sights,
but also to have new experiences, to learn something new and to make new contacts. This is
exactly what we can offer through our partnership with MBPFW. To MBPFW guests, we offer
our facilities, thus enabling young artists to grow, which as a result supports our own year-
round programme Artist in Residence, thanks to which our hotel can boast an ever-growing
art collection, which it shares with visitors of this beautiful hotel in the heart of Prague.

MICHAL KOCMAN

GENERALNI REDITEL, PARFUMERIE DOUGLAS / CEO DOUGLAS PERFUMERY
Parfumerie Douglas pfindsi v jarni sezoné na trh Sirokou fadu novinek i znacek v oblasti
liceni. Pfi spolupréci s ndvrhafi navic vznikaji netradicni vizdZistické kombinace a kreace.
Na jarni fashion week nastoupime s cerstvou jarni energii! Make-up tym Douglas, podpofeny
znackou Lancome, povede naSe zkuSend make-up artistka a PR specialistka v jedné osobé
Kristyna Hoskovd. Chystame také novy kreativni pocin v rdmci ted uZ tradicni ,Douglas x
MBPFW* kampané, kterou uvidite na socidlnich médiich a ve vSech parfumeriich Douglas.
Douglas Perfumery launches a great number of innovations and new brands onto the spring
season make-up market. In the course of our collaboration with designers, new, non-traditional
make-up combinations and creations are made. We are coming to the spring fashion week
full of fresh spring energy! The Douglas make-up team supported by Lancome will be led
by experienced make-up artist and PR specialist Kristyna HoSkovéa. We are also preparing
a new creative project for our traditional “Douglas x MBPFW” campaign, which will be
launched on social media and in all Douglas perfumeries.

JEAN-GUILLAUME POLLET

LANCOME, GENERALNT MANAZER LOREAL LUXE / LANCOME, GENERAL MANAGER
LOREAL LUXE

Lancome, svétozndmd kosmeticka znacka, se letos opét stava partnerem fashion weeku. Tato
znacka potvrzuje, Ze Stésti je nejatraktivnéjsi formou krasy, a jiz od svého zaloZeni v roce
1935 nabizi produkty, které se pySni prokazatelnymi vysledky a nddechem francouzského
kouzla. V tydnu mddy tak dochdzi k propojeni dvou odvétvi - médy a krésy.

Lancome, a world-wide known cosmetics brand, is partnering fashion week again this year.
This brand confirms that happiness is the most attractive form of beauty. Since its founding
in 1935, it has been offering products which can boast verified results together with a bit of
French magic. Thus the fashion week merges two fields - fashion and beauty.
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ZEPTALI JSME SE TRADICNICH I NOVYCH PARTNERU MBPFW, CO PRIPRAVUJ{ NA JARN] FASHION WEEK. /
WE ASKED TRADITIONAL AND NEW MBPFW PARTNERS WHAT THEY ARE PREPARING FOR THE MARCH EDITION OF FASHION WEEK.

DANICA KOVAROVA

SEFREDAKTORKA DOLCE VITA / EDITOR-IN-CHIEF OF DOLCE VITA

Dolce Vita si pro jarni edici nepfipravila Zddného zahrani¢niho hosta nebo party, presto
v programu budeme v druhém planu figurovat. A to v bloku s piehlidkou prazské UMPRUM.
Pro tento akademicky rok jsme se totiZ spojili s Ateliérem designu odévu a obuvi a ve
spoluprdci s profesorkou Libénou Rochovou se podileli na zadani hlavniho leto$niho tématu
pro studenty, jimZ je ,Ethical message“.

Dolce Vita has not prepared any international guest or a party for the spring edition;
nevertheless, we are present behind a part of the programme - the bloc containing the
UMPRUM catwalk show. This academic year, we have partnered with the Department of
Fashion and Footwear Design at UMPRUM and together with prof. Libéna Rochova took part
in setting this year’s main theme for the students - “Ethical message.”

NORA GRUNDOVA

SEFREDAKTORKA HARPER’S BAZAAR / EDITOR-IN-CHIEF OF HARPER’S BAZAAR
Harper’s Bazaar se letos intenzivné zabyva ¢eskymi hrdinkami z historie i soucasnosti.
Pripomindme si 100 let od chvile, kdy si Ceské Zeny vymohly pravo volit, cely rok tedy budeme
prinaset pribéhy vyjimecnych CeSek, které k rovnopravnéjSimu postaveni Zen u nés prispély.
K mddeé je od téchto pribéht jen krok, proto se také zabyvame tim, zda a jak fashion design
zenstvi definuje a co znamena byt sexy v éi'e po #metoo. Radi se také vSichni potkdme na
tradi¢nim péte¢nim opening cocktailu, jehoZ jsme partnery.

This year, Harper’s Bazaar focuses on Czech heroines - past and present. We are celebrating
the 100th anniversary of Czech women'’s victorious fight for the right to vote. Thus during the
entire year, we are going to bring stories of extraordinary Czech women who contributed to
women’s emancipation in the Czech Republic. The question of fashion is just around a corner
from these stories. Therefore, we look into the way fashion defines femininity and into what
it means to be sexy in the post-#metoo era. We are also looking forward to seeing everyone
on Friday at the opening drinks party, which we are partnering.

ANETA SAFEROVA ) ) 3
SEFREDAKTORKA MAGAZINU PROC NE?! / EDITOR-IN-CHIEF OF PROC NE?! MAGAZINE
Na jarni edici prazského fashion weeku jsme se za Pro¢ ne?! rozhodli podpofit prehlidku
slovenského navrhaie Mira Saba, ktery se ve své aktudlni kolekci inspiroval rekonstrukei
historickych stiihi 17. stoleti a také stylem Cristobala Balenciagy, jeho odévni tvorbou od
konce 2. svétové valky do jeho smrti v roce 1972 a nésledné renesanci médnfho domu pod
uméleckym vedenim Nicolase Ghesquiéra. Bavi nds, jak Miro pracuje s konstrukei odévu,
vét$im objemem, nabirdnim, sklady a fasenim materidlu, stejné jako vyuZivé své oblibené
volany. Z materiali voli duchesse hedvabi, oblibeny Santung, koSilovinu, opét také krajku
a sklenéné komponenty Preciosa. Novou kolekci, v niZ je k vidéni celd Skala barev od svétlych
pastelovych tont pies vyrazné modrou po cernou, predstavime nejen Zivé na prehlidce
v rdmci fashion weeku, ale s predstihem také na strdnkdch breznového médniho vydéni
Proc ne?!, které tradicné vychdzi jako piiloha Hospoddiskych novin.

At the spring edition of Prague fashion week, we have decided to give Pro¢ ne?! support to the
show by Slovak designer Miro Sabo, whose current collection was inspired by reconstructions
of historical 17th century cuts and by Cristébal Balenciaga’s style and his fashion work from
the end of WWII till his death in 1972 as well as by the renaissance of the fashion house
lead by Nicolas Ghesquiere. We enjoy the way Miro works with garment construction, large
volumes, gathered, folded and draped materials as well as his favourite ruffles. In terms
of materials, he opts for duchess silk, popular shantung, shirting, also lace and Preciosa
glass components. The new collection, featuring a whole range of colours from light pastel
tones to bold blue and black, will be presented not only at a live catwalk show during the
fashion week, but also in a preview in Pro¢ ne?! March fashion issue, which is traditionally
published as the Hospoddi'ské noviny supplement.

JIRI ROTH

SEFREDAKTOR ESQUIRE / EDITOR-IN-CHIEF OF ESQUIRE

Letos jsme se s casopisem Esquire rozhodli podpofit mladého a velmi talentovaného designéra
Adama Kosta, ktery se vyraznym zptsobem podili na formovéni nového elegantniho stylu
v Ceskeé republice, v némz uplatnil i svij background z panské krejcovny Narodniho divadla.
Tésime se na jeho prehlidku plnou zajimavych barevnych feseni a propracovanych stiihi.
Budeme radi, kdyZ se na prehlidku Adam Kost supported by Esquire pfijde podivat co
nejvic lidi.

This year, the Esquire magazine is supporting a young and very talented designer Adam
Kost, who significantly contributes to establishing a new elegant style in the Czech Republic,
which also reflects his background in the National Theatre costume workshop. We are looking
forward to his show full of interesting colour solutions and meticulously crafted cuts. We would
like to invite as many people as possible to see the Adam Kost show, supported by Esquire.

KATERINA VONDRAK HVEZDOVA

MANAZERKA ZNACKY / BRAND MANAGER PRESTIGE JAN BECHER PERNOD RICARD
Sampaiiské MUMM k praZskému fashion weeku patii. Spojuje je unikétnost, kouzlo okamZiku
a vasen, kterd je pro médu i pro vyrobu Sampaniského typicka. Proto MUMM, jehoZ léhev
zdobi ruda stuha, nesmi ani toto jaro na MBPFW chybét. Nasim cilem je, aby si milovnici
médy vychutnali inspirativni a nezapomenutelné zdZitky spolu se sklenickou Sampaiiského,
améli tak Sanci ocenit jeho harmonickou chut a jemné perlen v koloritu nejvjznamnéjsiho
svatku médy v Ceské republice.

MUMM champagne forms an inseparable part of Prague fashion week. It connects uniqueness,
magic moments and passion, which is typical for fashion as well as for champagne production.
It is one of the reasons the spring MBPFW edition must include MUMM in its red ribbon
decorated bottle. Our goal is for fashion enthusiasts to enjoy inspirational and unforgettable
moments together with a glass of champagne giving them a chance to appreciate its well-
balanced taste and fine sparkle in the atmosphere of the most important celebration of fashion
in the Czech Republic.

VESELIN VACKOV

REDITEL REDAKCE LIDOVYCH NOVIN / MANAGING EDITOR OF LIDOVE NOVINY
Mercedes Benz Prague Fashion Week sleduji nékolik poslednich let. Ocefiuji na ném to,
7e stejné jako béhem tydnd mody v Milané, Londyné, New Yorku nebo PafiZi se na ném
piredvadéji kolekce domdcich médnich tvirc s pilrocnim predstihem. Zajima mé na
ném i jeho pestrost - nédvstevnici se mohou podivat jak na nové kolekce velkych ceskych
komercnich znacek, jako je napriklad BlaZek, tak i na mladé zaCinajici modni designéry
v rdmci Van Graaf Junior Talent. Myslim, Ze do Lidovych novin, nejstarSiho ceského deniku,
a do jeho stylové prilohy Esprit Ceskd mdda prosté patii.

I have been following Mercedes Benz Prague Fashion Week for a couple of years now.
What [ appreciate about it is the fact that following the example of fashion weeks in Milan,
London, New York, or Paris, it also presents collections by local fashion authors six months
in advance. [ am also interested in its diversity - the visitors can see new collections by
big Czech commercial brands such as BlaZek as well as by young up-and-coming fashion
designers at the Van Graaf Junior Talent competition. I think, Czech fashion simply belongs
in Lidové noviny, the oldest Czech daily, and its style supplement Esprit.

EVA HLINOVSKA

VEDOUCI REDAKTORKA ESPRITU LIDOVYCH NOVIN / MANAGING EDITOR OF ESPRIT,
LIDOVE NOVINY

Esprit Lidovych novin mapuje ceskou modu uz deset let pomérné pravidelné. A to nejen
v rdmci nasich modnich story, ale i v samostatnych pribézich, profilech zajimavych médnich
ndvrhati nebo i v dalsich pravidelnych rubrikéch. Mercedes Benz Prague Fashion Week
(a modni designéri, ktefi se na ném prezentuji) je tak pro mé a cely muj tym dvakrat
ro¢né inspirujicim zaZitkem a urcité trvalou soucdsti nasi prace. Ocefiuji profesionalitu,
s kterou je potadan, a jsem rada, Ze nasi spolupraci budeme moci prohloubit v ramci nového
medidlniho partnerstvi.

Supplement Esprit of Lidové noviny has been regularly mapping Czech fashion for ten years.
Not only on the pages of our fashion stories, but also in the stories themselves, in profiles of
interesting fashion designers, or in our regular sections. Thus twice a year, Mercedes Benz
Prague Fashion Week (and fashion designers presenting there) offers to me and my entire
team an inspirational experience and represents a decidedly permanent part of our work.
[ appreciate the professionalism of its organisation and I am glad we are going to extent
our cooperation in terms of new media partnership.

NICK ARCHER MVO

BRITSKY VELVYSLANEC V CESKE REPUBLICE / BRITISH AMBASSADOR TO THE CZECH
REPUBLIC

Jako soucdst programu oslav 100. narozenin britské ambasddy jsme se spojili
s Uméleckopriimyslovym museem v Praze, abychom vyzdvihli piibéh Ziky Aschera, slavného
ceského obchodnika s luxusnimi ldtkami, jenZ vedl v britském exilu prosperujici byznys,
a zhodnotili jeho vyznam pro dnesni dobu. Na MBPFW podporujeme studenty ateliéru Pavla
Ivancice, ktefi reinterpretuji Ascherovy latky v modernim designu. Ve své rezidenci budu
také poradat Fashion Business Talk, na ktery se chystdme privézt britské médni ikony,
a jesté vice tak zvySit povédomi o britské modé a kreativité.

As part of our Sto let Centenary programme, celebrating the 100th birthday of my Embassy,
we have got together with the Museum of Decorative Arts in Prague to highlight the story
of Zika Ascher, the famous Czech luxury textile entrepreneur who flourished in exile in the
UK, and look at its relevance today. We are helping bring to MBPFW Pavel Ivancic’s students,
who are reinterpreting Ascher fabrics in contemporary designs. I will also host a Fashion
Business Talk in my residence where we aim to bring British fashion icons and take the
chance to promote British fashion and creativity even more.
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FW19 Designers
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Zeptali jsme se ndvrhait na tfi klicovd slova, ktera
vystihuji charakter jejich nové kolekce. Chcete-li se
zorientovat v tom, na koho se zamérit, ctéte.

We asked the designers to write three key words
characterising their new collections. If you want to
find out who to concentrate on, continue reading.
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MICHAEL KOVACIK
nostalgie, provokace, umysl/zdmér
nostalgy, provocation, intention

40

AIM BY MICHAELA HRINOVA
minulost, pritomnost, Zddna budoucnost
the past, the present, no future

41



TEREZA VU
lesk, krehkost, rad
lustre, fragility, order

42

UMPRUM: ATELIER MODNI TVORBY
ascher, ascher, ascher

43
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JAN CERNY
vladimir boudnik, uniforma, rorschachiv test
vladimir boudnik, uniform, rorschach test

IMRECZEOVA
minimalismus, barva, struktura
minimalism, colour, structure

45



ADAM KOST
bila, tlumené bild, horcicova
white, off-white, mustard

406

BLAZEK
odhodldni, neutralita, ochrana
determination, neutrality, protection
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ZUZANA KUBICKOVA
uvolnéna, nadcasovd, Zenska
relaxed, timeless, feminine

48

LUKAS KRNAC
misto, odkud pochdzim
the place i come from

49



UTB ZLIN: ATELIER DESIGN ODEVU

KRISTIAN STANKO
uSlechtilost, Cistota, prirozenost
grace, cleanliness, nature

ANEZKA BERECKOVA
naivita, girls, Ihostejnost
naiveness, girls, indifference

20

MIROSLAVA NOVAKOVA
striktni, grafické, objemné
strict, graphic, voluminous

ADRIANA SATKOVA
prvni Zena na mésici
first woman on the moon

LAFORMELA
lov, zvire, hierarchie
hunting, animal, hierarchy

o1



UMPRUM: ATELIER DESIGNU ODEVU A OBUVI
recyklace, etika, estetika
recycling, ethics, aesthetics

J2

MONTKA DRAPALOVA
méné je vice
less is more

23



MIRO SABO
objem, konstrukce, vzory
volume, construction, patterns

24

MELANIA FREIRE
painting, drapping, hockney

29



NEHERA
kreativni Zena, energie, svoboda
creative woman, energy, freedom

20

PETRA PTACKOVA
conversation, knitwear, men’s

2/
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BOZIDARA
radost, néha, piivab
chic, delicacy, colour

DOMINIKA KOZAKOVA
magické sny, mnoho svobody, nesmirné fantasticka
magical dreams, loads of freedom, extremly fantastic

29



TIQE BY PETRA BALVINOVA
neznd, zenska, sofistikovand
gentle, feminine, sophisticated

60

PIETRO FILIPI
tradition, function, revolution

01



6 VANDA JANDA
2 full time diva



VAN GRAAF Junior Talent 2019

Nedéle, 24. brezna 2019 v 15:00
lokace: OD Kotva, Main Stage - 5. patro, nam. Republiky 8, Praha 1 (vstup z pasaze Kotva)

Je jiz tradici, Ze se na mole Mercedes-Benz Prague Fashion Weeku predstavuji vedle etablovanych navrhara
azndmych tviirca také ti zacinajici. Vyhledavani talentt a jejich podpora patfi od prvopocatku k posldni fashion
weeku. Partnerem soutéze se letos jiz poctvrté stala spolecnost VAN GRAAF. ,Ve VAN GRAAF milujeme modu
a uvédomujeme si, jak je dileZité podporovat mladé talenty a jejich osobni rist. Proto jsme hrdym partnerem
soutéze VAN GRAAF JUNIOR TALENT a tésime se na talentované navrhdre letoSniho rocniku. VSem prejeme
hodné Stésti.

VAN GRAAF je jednou z prednich odévnich spolecnosti nabizejici 250 mezinarodnich mddnich znacek
damskych a panskych odévi pro kaZdodenni noSeni. Od svého otevieni v roce 2001 se VAN GRAAF rozrostl
anyni disponuje 15 pobockami v Polsku, Ceské republice, Madarsku, Svycarsku a Rakousku. V ramci polského
trhu funguje rychle se rozristajici online obchod. Vlajkova prodejna VAN GRAAF se nachdzi v historické
budové na Viclavském namésti v Praze, kde nabizi zakaznikam 5 pater plnych Sirokého vybéru modnich
Na zakladé portfolii prihldSenych uchazecli vybird porota slozend ze Séfredaktori mddnich a lifestylovych
magazini Elle, Harper’s Bazaar, Dolce Vita, Esprit a Pro¢ Ne?!, managing directora obchodniho domu VAN
GRAAF Vereny Czaja a odborné garantky profesorky Libény Rochové Ctyri finalisty.

Predstaveni jejich kolekci je pak soucasti prehlidkového programu MBPFW. S nesezénnimi kolekcemi mladych
talentl se tak sezndmi jak odborny tisk a nakupci, tak zajemci o mdédu z Fad vefejnosti. Vitéz soutéZe obdrzi
financni prispévek na vytvoreni nové modni kolekce, moznost predstavit ji zdarma na zarijové edici MBPFW
a také odbornou podporu ze strany MBPFW. Dosavadnimi vitézi soutéze VAN GRAAF Junior Talent se stali:
Martin Kohout (2018), Zoltan Toth (2017) a duo autoru Daniela PeSkova - Filip Jakab (2016). Prehlidka Ctyr
finalistd VAN GRAAF Junior Talent probéhne v nedéli 24. 3. od 15 h.

64 Oficialni hashtag soutéze: #VANGRA AFJuniorTalent2019

Jakub Patka Denisa Dovalova Adam Grmolec Boris Kral’

Sunday, March 24 2019 at 15:00
location: OD Kotva, Main Stage - 5. patro, nam. Republiky 8, Praha 1 (vstup z pasaze Kotva)

As is tradition, the Mercedes-Benz Prague Fashion Week catwalk is going to host recognized and well-known
designers as well as up-and-coming ones. Talent scouting and support has been one of the fashion week’s mis-
sions from the very beginning. This is the fourth time the competition is partnered by VAN GRAAF. “At VAN
GRAAF we love fashion and believe in personal growth and the importance of supporting young talents.
Therefore we are proud to be part of VAN GRAAF Junior Talent and look very much forward to this year’s out-
standing talents. We wish everyone good luck!”

VAN GRAAF is a multi-label fashion retailer with over 250 international fashion brands servicing fashion con-
scious men and women. Since its opening in 2001 VAN GRAAF has grown to 15 fashion stores in Poland, Czech
Republic, Hungary, Switzerland and Austria and is present with a fast growing online shop on the Polish
market. VAN GRAAF’s flag store at Wenceslas Square in Prague offers a huge fashion selection on five floors
open 7 days a week. The talent competition can be entered by Czech and Slovak fashion designers under 26.
Based on the applicants’ portfolios, a panel formed by editor-in-chiefs of fashion and life style magazines Elle,
Harper’s Bazaar, Dolce Vita, Esprit, and Pro¢ Ne?!, managing director of VAN GRAAF fashion house Verena
Czaja, and professional guarantor professor Libéna Rochova shall select four finalists.

The presentation of their collections is part of the main MBPFW catwalk programme. Thus off-season collec-
tions by young talents will be presented to the professional press, buyers as well as fashion enthusiasts and
the public. The winner shall receive a financial contribution towards a new fashion collection, an opportunity
to present it at the September edition of MBPFW free of charge, and also MBPFW’s professional support. The
previous winners of the VAN GRAAF Junior Talent competition are: Martin Kohout (2018), Zoltan Toth (2017)
and author duo Daniela Peskova - Filip Jakab (2016). The presentation of four VAN GRAAF Junior Talent final-
ists is going to take place on 24th March at 3 pm.

Official competition hashtag: #VANGRAAFJuniorTalent2019



Fashion Business Talk

00

Utery 26. bfezna 2019, 13:00-15:00
lokace: British Embassy Prague, Thunovska 14, 110 00 Praha 1

Fashion Business Talk navazuje na linii odbornych konferenci a vzdéldvacich programu, které jsou
prezentace, diskuze a Q&A s mistnimi i zahranicnimi profesiondly z oboru a prispiva k rozvoji a kultivaci
¢eského mdédniho byznysu.

Jak vyvolat ucasti na tydnu mody maximalni efekt? O tom, jak naplno vyuZzit prilezitosti, které fashion
week nabizi moédnim znackam, bude mluvit Jessica Michaultova. ZkuSena mddni editorka a hledacka
novych médnich talenti navaZe na své bohaté zkuSenosti ze spolecnosti Launchmetrics zaméfené na
datovou analytiku a technologie. Ve své prezentaci nabidne tipy a doporuceni pro mdédni znacky, jak
efektivné pracovat se socidlnimi médii, aby pred fashion weekem, béhem néj i po ném vyvolaly ten
spravny hype.

Jessica Michaultova se na Mercedes Benz Prague Fashion Week vraci uz podruhé. Poprvé do Prahy
prijela u prilezitosti prvniho kondni jarni edice MBPFW v roce 2015. V rdmci fashion talku pod zaStitou
radiové show Modeschau (Radio Wave) nabidla rady pro zacinajici modni znacky a mladé ndvrhdre se
zahraniCnimi ambicemi. O spolupraci s britskym obchodnim domem Selfridges a o zaméfeni na eticky
fashion design bude mluvit Martina Spetlova. Designérka s ¢eskymi kofeny je soucdsti britské médni
scény a vedle London Fashion Weeku se v minulosti predstavila i na prehlidkdach MBPFW v Praze. Info
0 dalsich hostech a podrobném programu Fashion Business Talku najdete na webu a socidlnich sitich
MBPFW.

Tuesday, March 26 2019, 13:00-15:00
location: British Embassy Prague, Thunovska 14, 110 00 Praha 1

Fashion Business Talk continues the series of professional conferences and educational programmes which have
been part of the Mercedes-Benz Prague Fashion Week main programme for a long time. It brings presentations,
panel discussions, and Q&A with local as well as international professionals and contributes to the development
and cultivation of Czech fashion business.

How to use the attendance at a fashion week to the greatest possible effect? The topic of making maximum use
of all opportunities the fashion week offers to fashion brands will be addressed by Jessica Michault. The highly
experienced fashion editor and talent scout will make use of her vast experience from the Launchmetrics compa-
ny specializing in data analytics and technologies. In her presentation, she will offer tips and recommendations
on efficient use of social media prior to, during, and following a fashion week in order to create the right hype.

It is the second time Jessica Michault comes to Mercedes Benz Prague Fashion Week. The first time she came was
to see the first spring edition of MBPFW in 2015. As part of the fashion talk held under the auspices of Modeschau
(Radio Wave) radio programme, she offered her advice to up-and-coming fashion brands and young designers
with international ambitions. The topic of cooperation with British department store Selfridges and of focusing
on ethical fashion design will be addressed by Martina Spetlova. A Czech-born designer who is now part of the
British fashion scene and who has held shows at London Fashion Week as well as at MBPFW in Prague. For more
information on other guests and a detailed Fashion Business Talk programme, go to the MBPFW website and
social networks.
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Pop-up Priveé lounge
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Sobota 23. brezna 2019 az utery 26. brezna 2019, 13:00-21:00
lokace: Four Seasons Hotel Prague, Veleslavinova 2A, Praha 1

Zcela novou podobu ziskal pro edici FW19 tzv. re-see showroom. Uskutecni se jako pop-up slovenského
konceptu Priveé lounge, multibrandového butiku, ktery v Bratislavé prodava vyhradné Ceskou a slovenskou
autorskou mddu, a nabidne exkluzivni kolekce vybranych ndvrharu. ,Diky MBPFW, ktery se pod vedenim
Lukdse Loskota stal svébytnou platformou, na niz designéri pravidelné prezentuji svou tvorbu, se ukazalo, Ze
domdci ndvrhari uméji fungovat v obdobném rezimu jako svétové modni znacky. To mé pred vice nez rokem
inspirovalo k otevreni Priveé lounge. Propojeni Priveé lounge a MBPFW je tedy zcela prirozenym krokem,*
rika zakladatel a kreativni reditel Priveé lounge Andrej Kusalik .

Ndvrhdri a znacky Adam Kost, LAFORMELA, Michael Kovacik, Miro Sabo a také absolutni novacek letoSniho
MBPFW Vanda Janda vytvoi{ pro POP-UP PRIVEE LOUNGE kolekce. Zcela mimoradnd piitom bude Kolekce
ndvrhdre Adama Kosta, ktery exkluzivné pro Priveé lounge nabidne dimskou mddu. Kazdy z ndvrhara da
navic k dispozici jeden outfit z kolekce FW19 predvedeny na mole v rdmci pravé probihajici edice MBPEW.
Exkluzivné budou v pop-upu prezentovany také Sperky znaCky Neva Oslo, které jsou obvykle k dispozici
pouze online. Za znackou nadCasové minimalistickych Sperku stoji slovenska designérka Zuzana Spustova

Vess

Zcela zasadni je individudlni péCe o zakaznika a atmosféra intimniho prostoru - oba tyto aspekty se
v bratislavském Priveé lounge velmi dobre osvédcily. Fashionweekovy pop-up Priveé lounge se uskutecni
v prostorach hotelu Four Seasons Hotel Prague a navStéva zde bude moznd na zakladé sjedndni osobniho
terminu. Kreativni reditel Priveé lounge Andrej Kusalik bude osobné pritomen po celou dobu kondni pop-upu
a ve vybranych ¢asech se pop-upu zG¢astni i samotni tviirci. Z&jemci o navitévu POP-UPU PRIVEE LOUNGE
si mohou rezervovat termin na emailové adrese andrejkusalik@gmail.com.

From Saturday March 23 2019 till Tuesday March 26 2019, 13:00-21:00
location: The Four Seasons Hotel Prague, Veleslavinova 2A, Praha 1

A serious revamp was given to the FW19 re-see showroom. It will assume the form of a pop-up derived from
a Slovak Priveé lounge conception, a Bratislava based multi-brand boutique exclusively selling Czech and
Slovak author fashion. The re-see showroom will offer exclusive collections by select designers. “MBPFW,
led by Lukas Loskot, became an independent platform, where designers regularly present their work, and
it proved that local designers are able to function in a regime similar to international fashion brands. This
inspired me to open Priveé lounge over a year ago and this is why I see linking Priveé lounge and MBPFW
as an utterly natural step to take,“ says the founder and creative director of Priveé lounge Andrej Kusalik.

Designers and brands Adam Kost, LAFORMELA, Michael Kovacik, Miro Sabo as well as this year’s MBP-
FW newcomer Vanda Janda are creating collections for POP-UP PRIVEE LOUNGE. Adam Kost is creating
a special collection exclusively for Priveé lounge pop-up offering women’s wear. Moreover, each designer
will choose an outfit from their FW19 collections to be showed on the catwalk during the current MBPFW
edition. The pop-up will also exclusively present Neva Oslo jewellery, which is usually available only on-
line. The brand making timeless minimalist jewellery is headed by Oslo based Slovak designer Zuzana
Spustova.

An individual approach to customers, unique care and the atmosphere of an intimate space are absolutely
crucial and led to the success of Priveé lounge in Bratislava. The fashion week Priveé lounge pop-up will
open in the Four Seasons Hotel Prague and a visit will be possible upon a prior appointment only. The
Priveé lounge creative director Andrej Kusalik will be present at the pop-up during the entire period.
Authors will also be present at specifically set times. If interested in a visit to PRIVEE LOUNGE POP-UP,
use the email address below to book your date: andrejkusalik@gmail.com.



Sobota / Saturday
23/3/2019

Program prehlidek
Shows schedule
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13:00
JAN CERNY supported by ELLE
na specidlni pozvanky / by special invitation

lokace / location: DUP39, Charvatova 10, Praha 1

13:30
JAN CERNY supported by ELLE
vstup volny / free entry

lokace / location: DUP39, Charvatova 10, Praha 1

15:00

MERCEDES-BENZ presents MELANIA FREIRE
(ES) / MONIKA DRAPALOVA supported by
NESPRESSO

18:00
IMRECZEOVA / NEHERA by BLACKOUT.
THERAPY

21:00
MICHAEL KOVACIK / TEREZA VU

Nedéle / Sunday
24/3/2019

13:00

UTB ZLIN: ATELIER DESIGN ODEVU /
UMPRUM: ATELIER DESIGNU ODEVU
A OBUVI: kolekce ,Ethical message® /
UMPRUM: ATELIER MODNI TVORBY:
projekt ,Ascher Challenge*

15:00
VAN GRAAF JUNIOR TALENT / AiM by
MICHAELA HRINOVA

18:00
PIETRO FILIPI

21:00
LAFORMELA / ADAM KOST supported
by ESQUIRE

Pondéli / Monday
25/3/2019

14:00 » 5
LUKAS KRNAC / BOZIDARA

16:00
MIRO SABO supported by PROC NE?! /
VANDA JANDA

19:00
BLAZEK

21:00
TIQE BY PETRA BALVINOVA
na specidlni pozvanky / by special invitation

lokace / location: Lobkowiczky paldc, Jifska 3,

Praha 1 (Prazsky hrad)

Utery / Tuesday
26/3/2019

Vsechny piehlidky se konaji na adrese:
0D Kotva, Main Stage - 5. patro,
nam. Republiky 8, Praha 1 (vstup z pasaZe

Kotva), nepdgimavedeno jinak.
MAP POI

Prehlidky jsou pistupné na pozvanky,
akreditace STANDING a VIP vstupenky.

Vyjimku tvofi pfehlidky oznacené jako
,ha specialni pozvanky*, které jsou
pristupné pouze na specidlni pozvani.
DrZitelé zakoupenych VIP vstupenek
maji pfistup na v§echny modni prehlidky
a eventy v programu MBPFW. Zména

programu vyhrazena.

All shows are held at: OD Kotva, Main

Stage - 5. patro, nam. Republiky 8,

Praha 1, if, efined otherwise.
MAP PO

All shows are open for guests with

invitations, accreditations, STANDING

and VIP tlckets Events marked as

......

to guests with special invitation.

Holders of purchased VIP tickets gain
access to all MBPFW fashion shows
and programme events. The programme

is subject to change.

16:00 N

Pop by ZUZANA KUBICKOVA

na specialni pozvanky / by special invitation
lokace / location: Four Seasons Hotel Prague,
Veleslavinova 2A, Praha 1

17:00

Pop by ZUZANA KUBICKOVA

na specialni pozvanky / by special invitation
lokace / location: Four Seasons Hotel Prague,
Veleslavinova 2A, Praha 1

18:00

Pop by ZUZANA KUBICKOVA

na specidlni pozvanky / by special invitation
lokace / location: Four Seasons Hotel Prague,
Veleslavinova 2A, Praha 1

20:00
PETRA PTACKOVA / DOMINIKA KOZAKOVA
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Hlavni program
Main programme
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Patek / Friday 22/3

Utery / Tuesday 26/3

MBPFW & HARPER'S BAZAAR OPENING
COCKTAIL

19:00-22:00

na specidlni pozvénky / by special invitation only

lokace / location: OD Kotva, 4. patro, ndm. Republiky 8, Praha 1
MAP POINT 1

Sobota / Saturday 23/3

MBPFW AFTER-SHOW PARTY
22:00-04:00

vstup volny / free entry

lokace / location: GROOVEBAR, Vorsilska 6, Praha 1
MAP POINT 2

Nedéle / Sunday 24/3

INSTALACE FUTURE FASHION by Vodafone
13:00-14:00

vstup na specidlni pozvanky / by special invitation only

lokace / location: OD Kotva - zasohovaci garaZe (vchod z Rybné ulice, Praha 1)
MAP POINT 3

INSTALACE FUTURE FASHION by Vodafone
14:00-21:00

vstup volny / free entry

lokace / location: OD Kotva - zésobovaci gardZe (vchod z Rybné ulice, Praha 1)
MAP POINT 3

Nahlédnéte do budoucnosti mddy. V rdmci unikdtni instalace, kterou vytvoril talentovany
student AVU Krystof Briiha ve spolupréci s fashion ikonou Ivou Burkertovou v ramci
projektu #jetovtobé od Vodafonu, se seznédmite s unikdtnim Audire Fluctus. Tento
odévni model naslouchd svétu kolem nas pomoci audiovizualni instalace propojujici
sadu specidlnich projektori, jeZ prendseji odraz okolniho svéta na morfujici material
odévu. Naslouchdn{ dlouhym vindm pod 30 kHz, penetrujicim nejen vodu, ale i zemskou
atmosféru, prinasi uzivateli modelu jedinecny zaZitek - miize vnimat skryté pisoben{
vSech elektrickych zatizeni, napt. poslouchat mésto, bourku nebo poldrn{ z4fi.

Catch a glimpse of the future of fashion. A unique installation created by gifted student
of the Academy of Fine Arts Krystof Briiha together with fashion icon Iva Burkertova
for the #jetovtobé project by Vodafon will introduce you to the unique Audire Fluctus.
This fashion model listens to the world around us and uses an audio-visual installation
connected to a set of special projectors to transfer the reflection of the surroundings
to the morphing material of a garment. Listening to long waves below 30kHz, which
penetrates not only water, but also the Earth atmosphere, represents an absolutely
unique experience for the user. One can become aware of the hidden effects of all
electric devices, e.g. listen to a city, storm or the northern lights.

FASHION BUSINESS TALK
13:00-15:00

vstup na specialni pozvanky / by special invitation only
lokace / location: British Embassy, Thunovskd 14, Praha 1
MAP POINT 4

Fashion Business Talk navazuje na linii odbornych konferenci a vzdéldvacich programd,
které jsou dlouhodobé nedilnou soucasti hlavniho programu Mercedes-Benz Prague
Fashion Weeku. Prindsi prezentace, diskuze a Q&A s mistnimi i zahrani¢nimi
profesiondly z oboru a pfispiva k rozvoji a kultivaci ¢eského médniho byznysu. Jak
vyvolat ucasti na tydnu médy maximalni efekt? O tom, jak naplno vyuZit pfileZitosti,
které fashion week nabizi médnim znackam, bude mluvit Jessica Michaultova.
0 spolupraci s britskym obchodnim domem Selfridges a o zaméreni na eticky fashion
design bude mluvit Martina Spetlova. Designérka s ceskymi kofeny je soucdsti britské
mddni scény a vedle London Fashion Weeku se v minulosti predstavila i na prehlidkdch
MBPFW v Praze. Info o dalSich hostech a podrobném programu Fashion Business Talku
najdete na webu a socidlnich sitich MBPFW.

Fashion Business Talk continues the series of professional conferences and educational
programs which have formed and integral part of Mercedes-Benz Prague Fashion
Week main programme for a long time. It brings presentations, panel discussions, and
Q&A with local and international professionals thus contributing to the development
and cultivation of Czech fashion business. How to use the attendance at a fashion week
to the greatest possible effect? The topic of making maximum use of all opportunities
the fashion week offers to fashion brands will be addressed by Jessica Michault. The
topic of cooperation with British department store Selfridges and of focusing on ethical
fashion design will be addressed by Martina Spetlovd. A Czech-born designer who is
now part of the British fashion scene and who has held shows at London Fashion Week
as well as at MBPFW in Prague. For more information on other guests and a detailed
Fashion Business Talk programme, go to the MBPFW website and social networks.

Streda / Wednesday 27/3

LINDEX SMART WARDROBE
14:00-18:00

vstup na specialni pozvanky / by special invitation only
lokace / location: Lindex showroom, Truhldfska 13, Praha 1
MAP POINT 5

Uvedeni nové kolekce udrZitelné mody Svédské znacky LINDEX. Nosnym tématem
leto$ni kolekce je spojeni mddy a udrzitelnosti. Kampan Smart Wardrobe prinasi
nadcasové lehce kombinovatelné kousky do vaSeho Satniku. Objevte svét udrZitelné
mddy Smart Wardrobe by LINDEX!

Presenting a new collection of sustainable fashion by Swedish brand LINDEX. The
principal theme of this year’s collection is connecting fashion and sustainability.
The Smart Wardrobe campaign brings timeless easy-to-mix pieces to your wardrobe.
Discover the world of sustainable fashion Smart Wardrobe by LINDEX!

LUKAS MACHACEK supported by FININ Group
20:00-00:00

vstup na specialni pozvanky / by special invitation only

lokace / location: Hauch Gallery, PobfeZni 204, Praha 8

MAP POINT 6

Prezentace kolekce Lukas Machacek FW19 + after cocktail
Presentation of a FW19 collection by Lukas Machacek + after cocktail

Ctvrtek / Thursday 28/3

SMETANAQ AFTERHOURS
20:00-03:00

vstup volny / free entry

lokace / location: SmetanaQ, Smetanovo nabieZi 4, Praha 1
MAP POINT 7

SmetanaQ zve na party! Pfijd'te si uZit jedinecny veCirek v galerii, ktery okofeni
tanecni show Dance Academy Prague by Yemi AD. TéSit se miiZete na specialni fashion
instalace designéri ze SmetanaQ a neopakovatelnou atmosféru.

SmetanaQ invites you to a party! Come and enjoy a unique party at a gallery spiced
up by a Dance Academy Prague dance show by Yemi AD. You can look forward to
special fashion installations by SmetanaQ designers and unforgettable atmosphere.

Pétek / Friday 29/3

BLUE PAPER DISCO
PRESENTS MONOLOC

Monoloc (DE), Lumiere (CZ), Identic (CZ)

23:00-06:00

Vstupenky v predprodeji /Advance tickets available

lokace / location: One Night Only Club, Uhelny trh 9, Praha 1
MAP POINT 8

Probihajici eventy

CZECH DESIGNERS MARKET BY BIBLOO

18/3 - 4/4

9:00-20:00

vstup volny / free entry

lokace / location: Bibloo Concept Store OD Kotva, ndm. Republiky 8, Praha 1
MAP POINT 9

BIBLOO CONCEPT STORE si pro vds jiz tradi¢né ptipravil origindlni market s modely
Ceskych a slovenskych ndvrhard, ktef{ pro vds vybrali nejoblibenéjsi kousky ze svych
ateliéri. Prijdte si obohatit svij Satnik o exkluzivni kousky z dilny nasich prednich
navrhai. Najdete nés ve 4. patfe obchodniho domu Kotva.

As is tradition, BIBLOO CONCEPT STORE has prepared an original market selling models
by Czech and Slovak designers, who selected their favourite pieces from their studios.
Come to expand your wardrobe and buy an exclusive pieces made by leading designers.
You will find us on the 4th floor of the Kotva department store.

POP UP PRIVEE LOUNGE

23/3 - 26/3

13:00-21:00

vstup na specidlni pozvanky / by special invitation only
lokace / location: Four Seasons Hotel Prague,
Veleslavinova 2A, Praha 1

MAP POINT 10

Pop up Priveé lounge se uskutecni v prostorach hotelu Four Seasons a navstéva zde
bude mozna na zdkladé sjednéni osobniho terminu. Nékolik navrhaii - Adam Kost,
LAFORMELA, Michael Kovacik a Miro Sabo - vytvof{ pro tuto pfileZitost kapsulni
kolekce. Zcela mimotadna pak bude kolekce Adama Kosta, ktery exkluzivné pro pop-up
Priveé lounge nabidne ddmskou médu.

Pop up Priveé lounge will be opened at the Four Seasons Hotel Prague and a visit will be
possible upon a prior appointment only. Several designers - Adam Kost, LAFORMELA,
Michael Kovacik, and Miro Sabo - are creating capsule collections for this occasion.
Adam Kost is creating a special collection exclusively for Priveé lounge pop-up offering
women’s wear.

VYSTAVA ASCHER CHALLENGE

doprovodnd akce k vystavé

22/3 - 29/3

Ut10:00-20:00, St - Ne 10:00-18:00

,Sileny hedvabnik. Zika a Lida Ascher: Textil a moda“
vstupenky na misté / tickets at the gate

lokace / location: Uméleckoprimyslové museum v Praze,
17. listopadu 2, Praha 1

MAP POINT 11

V rdmci projektu ,Ascher Challenge” méli studenti Ateliéru modni tvorby UMPRUM
prileZitost pracovat s origindlnimi latkami firmy Ascher London Ltd., jeZ byla ve 20.
stoleti pfednim svétovym vyrobcem tiSténych latek. Studenti vytvofili specidlni kolekci
pro vystavu ,Sileny hedvabnik. Zika a Lida Ascher: Textil a méda“, nejvyznamnéjsi
vystavni pocin Uméleckopriimyslového musea v Praze v roce 2019. Z pivodnich latek
a $4tkd v kombinaci s modernimi materidly a technologiemi vznikly unikdtni modely,
které piedstavuji historii v novém kontextu z pohledu dne$ni mladé generace. Modni
prehlidka na MBPFW se kond pod z4Stitou britského velvyslance Nicka Archera.

The “Ascher Challenge” project gave the students of the Department of Fashion Design
at UMPRUM an opportunity to work with original fabrics by Ascher London Ltd.,
which was one of the leading international producers of printed fabric of the 20th
century. The students created a special collection for the “The Mad Silkman. Zika &
Lida Ascher: Textiles and Fashion” exhibition, the most significant event at the Museum
of Decorative Arts in Prague in 2019. Original fabrics and scarves were combined with
modern materials and technologies to create unique models presenting history in a new
context and from today’s young generation’s point of view. The MBPFW catwalk show is
held under the auspices of Nick Archer, the British ambassador to the Czech Republic.
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Titularni partner /
Titular Partner
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LIDOVE NOVINY

NESPRESSO. KEVIN.MURPHY

Hlavni partner a produkce /
Main Partner & Production

CZECHOSLOVAK

Hlavni medialni partner /
Main Media Partner
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M O D E L S ligneroset’ BT\{»M’ MEIRICS

CZECH REPUBLIC

Technickd realizace /
Technical Realization

Projekt se kona pod zastitou primdtora hlavniho mésta Prahy Zdenka Hriba. /
The event is held under the auspices of the Mayor of Prague, Zdenék Hrib.
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MBPFW FW19 Points

MAP POINT 1

0D Kotva, 4. patro
ném. Republiky 8
110 00 Praha 1

MAP POINT 2
GROOVEBAR
Vorsilskd 6
110 00 Praha 1

MAP POINT 3

0D Kotva -
zdsobovaci garaze
vchod z Rybné ulice
110 00 Praha 1

MAP POINT 4
British Embassy
Thunovska 14
110 00 Praha 1

MAP POINT 5
Lindex showroom
Truhléiskd 13
110 00 Praha 1

MAP POINT 6
Hauch Gallery
Pobrezni 20A
186 00 Praha 8

MAP POINT 7
SmetanaQ
Smetanovo ndbrezi 4
110 00 Praha 1

MAP POINT 8

One Night Only Club
Uhelny trh 9

110 00 Praha 1

MAP POINT 9

Bibloo Concept Store
0D Kotva

ném. Republiky 8
110 00 Praha 1

MAP POINT 10
Four Seasons
Hotel Prague
Veleslavinova 2A
110 00 Praha 1

MAP POINT 11
Uméleckoprimyslové
museum v Praze

17. listopadu 2

110 00 Praha 1
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38—62 FW19 Designers
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(41) MICHAELA HRINOVA
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(43) UMPRUM: ATELIER MODNI TVORBY
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(45) IMRECZEOVA

(46) ADAM KOST

(47)BLAZEK

(48) ZUZANA KUBICKOVA

(49) LUKAS KRNAC

(50) UTB (KRISTIAN STANKO, ANEZKA BERECKOVA,
MIROSLAVA NOVAKOVA, ADRIANA SATKOVA)
(51) LAFORMELA

(52) UMPRUM: ATELIER DESIGNU ODEVU A OBUVI
(53) MONIKA DRAPALOVA

(54) MIRO SABO

(55) MELANIA FREIRE

(56) NEHERA

(57) PETRA PTACKOVA
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(60) PETRA BALVINOVA

(61) PIETRO FILIPI

(62) VANDA JANDA

64—065 VAN GRAAF Junior Talent 2019
66—67 Fashion Business Talk

68—69 Pop-up Priveé lounge
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