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Kazdou Gispésnou znacku definuje nejen jeji esteticka a femeslna kvalita, ale rovnéz jeji iispéch
obchodni. A pro mnoho tviirct je ispéch na lokalni scén¢ predstupném k tispéchu globalnimu.
Jednim z opakované zd(iraznovanych kol platformy Mercedes-Benz Prague Fashion Week je prave
podpora ekonomické sobéstacnosti a stability ¢eskych a slovenskych navrharskych znacek. Breznova
edice mezinarodni konference Business Forward Forum by CEZ & Forbes se proto zaméii na
prosazovani mladych brand® na svétovych trzich a jednim z hostl bude i Ladislav Zdut, zakladatel
slovenského médniho domu Nehera, jenz své kolekce uz nekolik sezdn prezentuje na parizském
tydnu mody. Prehlidku znacky Nehera budou mit navic letos moznost poprvé zhlédnout a porovnat
i navstévnici MBPFW.

Je-li ispéchem pritomnost znacky na nekterém z nejprestizngjsich svetovych tydnii médy, pak
pomyslnym vrcholem nejvyssim je prislusnost k elitnimu klubu vyrobetl haute couture. Mercedes-
Benz Prague Fashion Week bude v breznu pySnym hostitelem prehlidky jarni kolekce italského
navrhare Francesca Scognamiglia a priveze tak do Prahy absolutni svétovou navrharskou Spicku.
VaZeni milovnici mody a dobrého designu, tési nas, Ze se Mercedes-Benz Prague Fashion Week stal
pravidelnou soucasti Vasich jarnich a podzimnich plant, a vérime, ze Vam i jeho aktualni edice opét

prinese nevSedni zazitky a inspiraci.

Every successful brand is defined not only by the quality of its aesthetics and craftsmanship,

but also by its commercial success. Many authors consider success on a local scene the first

step to global success. One of the often emphasised objectives of the Mercedes-Benz Prague
Fashion Week platform is to support economic self-sufficiency and stability of Czech and Slovak
fashion design brands. Therefore, the March edition of Business Fashion Forum by CEZ &
Forbes conference focuses on promotion of young brands on international markets and is going
to welcome, among other guests, Ladislav Zdut, the founder of Slovak fashion house Nehera,
which has been presenting its collections at Paris fashion week for several seasons now. Moreover,
MBPEW’s visitors are going to be able to see and assess Nehera’s catwalk show too.

[f'a brand’s participation in one of the most prestigious international fashion weeks means
success, then the notional highest point of achievement is affiliation with an elite club of haute
couture makers. Mercedes-Benz Prague Fashion Week is going to proudly present a catwalk
show of the spring collection by Italian fashion designer Francesco Scognamiglio, thus bringing
the absolute top of international fashion design to Prague.

Dear lovers of fashion and good design, we are delighted that Mercedes-Benz Prague Fashion
Week has become a stable item on your spring and autumn timetables and we believe that the

current edition will again provide unusual experiences and inspiration.
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A Daimler Financial Services Brand

@ Mercedes-Benz PragueFashionWeek

Mercedes-Benz A 160, uvedend splatka je platna pro platce DPH na dobu 12 mésici. Pojisténi je osvobozeno od DPH. Kombinovana spotreba 5,4-5,6 1/100 km, emise CO, 124-128 g/km. Hodnoty emisi CO, byly naméreny a jsou uvadény
v souladu se smérnici 1999/94/ES. Udaje se nevztahuji na konkrétni vozidlo a nejsou soucasti nabidky, slouZi pouze pro porovnani s jednotlivymi typy vozidel. Foto je pouze ilustrativni a nemusi pfesné zobrazovat zvolenou vybavu vozu.

Velky zazitek, mala cena

*www.mercedes-benz.cz

Mercedes-Benz Financial
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ZEPTALIJSME SE TRADICNICH I NOVYCH PARTNERU MBPFW, CO PRIPRAVUJI NA BREZNOVY FASHION WEEK A NA CO SE NEJVIC TESI. /
WE ASKED TRADITIONAL AND NEW MBPFW PARTNERS WHAT THEY ARE PREPARING FOR THE MARCH FASHION WEEK AND WHAT THEY ARE

LOOKING FORWARD TO THE MOST.

Partneti MBPFW / MBPFW Partners
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VACLAV DEJCMAR

MAJITEL AGENTURY CZECHOSLOVAK MODELS, PRODUCENT MBPFW /
OWNER OF CZECHOSLOVAK MODELS AGENCY, MBPFW PRODUCER

Tesim se na (opét) novy prostor a unikatni estetiku, ktera kazdy MBPFW provazi.
A také na doprovodné parties, které na jaro i podzim planujeme. Pripravy jsou vzdy plné
energie a nadSeni a praci celého sehraného tymu je radost sledovat.

I'm looking forward to the (yet again) new venue and unique aesthetics that
accompany every MBPFW. I'm also looking forward to side parties we’re planning for
spring as well as autumn. Preparations are always full of energy and excitement; it’s a joy
to watch our well-coordinated team at work.

ADRIANA KRNACOVA

PRIMATORKA HLAVNIHO MESTA PRAHY / MAYOR OF PRAGUE

Kromé mé osobni zastity a grantu hlavniho mésta Prahy v ramci podpory kultury
aumeéni se magistrat zapojil také do medialni kampané MBPFW. Tési mé, ze povédomi
Prahy jako zivé a kreativni modni scény a zajimavého centra autorské odévni tvorby
vzrista diky MBPFW i za hranicemi nasi zemé.

Apart from my personal auspices and grant by the City of Prague from the culture
and art support programme, the City Hall has also participated in MBPFW’s media
campaign. I'm happy that the image of Prague as a lively and creative fashion scene
and an interesting centre of author fashion design has spread beyond the borders of
CR thanks to MBPFW.

MARC BODERKE

REDITEL MERCEDES-BENZ CR / MERCEDES-BENZ CR CEO

Fashion week se bude pod hlavi¢kou znacky Mercedes-Benz konat v CR jiz patym
rokem. Predstaveni nejnovéjsich médnich trendd nechame tradi¢né na navrharich, opét
je ale doplnime aktualni novinkou ze svéta automobildl. Na podzim jsme na MBPFW
exkluzivné poprvé v CR predstavili GLC kupé a v bieznu bychom navitévnikaim radi
ukazali dalsi atraktivni novinku z nasi produktové fady — sportovné elegantni E kupé.

It is going to be the fifth fashion week held under the name of Mercedes-Benz in
the Czech Republic. We traditionally leave presentations of the latest fashion trends
up to designers and we add news from the world of cars. The autumn MBPFW saw an
exclusive CR debut of GLC coupé and we are planning to present another hot piece
from our product line to visitors of March fashion week — stylish and sporty E coupé.

ALES PYCHA

MARKETINGOVY REDITEL FTV PRIMA / FTV PRIMA MARKETING
DIRECTOR

Na tyden, kdy probiha Mercedes-Benz Prague Fashion Week, jsme pripravili
specidlni rubriku v rdmci poradu TOP STAR, ktery pfed osmou hodinou zakonc¢uje
zpravodajsky blok hlavniho kanalu Prima. Divaktim tak kazdy den predstavime sestfih
toho nejlepsiho ze svéta mddy a doprovodnych akci této unikatni spolecenské udalosti.

We've prepared a special section for the week when Mercedes-Benz Prague Fashion
Week is held to be included in the TOP STAR show, which concludes the news block of
the main Prima channel just before eight o'clock. Viewers are going to watch a summary
of the best from the world of fashion as well as side events of this unique social event.

RICHARD HRADEK

MAJITEL CAFE~CAFE / CAFE~CAFE OWNER

Letos budeme poprvé kazdy den fashion weeku podavat snidani zahrani¢nim
hostiim — mddnim novinaiam, fotografiim a nakup¢im — a organizovat snidanova
setkani s predstaviteli domaci modni scény. Cafe~Cafe vzdy mélo k modeé a tviir¢im lidem
blizko a fakt, ze budeme zakladnou pro takovou spole¢nost, mé bavi a tési.

This year is the first year were going to serve breakfast to international guests on
every morning of the fashion week — to fashion journalists, photographers, and buyers;
as well as organise breakfast meetings with representatives of local fashion scene.
Cafe~Cafe has always been close to fashion and creative people; providing a base to
this sort of people is going to be fun, which makes me happy.

MAXIMILIAN ADAM SKALA

JEDNATEL PSN / PSN EXECUTIVE

V Kotvé se miizete béhem MBPFW tésit na prezentaci mladych ¢eskych a slovenskych
navrhari v Bibloo Concept Store a nejriiznéjsi nejen vecerni akce. Chystame i pop-up
store berlinské navrharky Tatjany Warnecke.

During MBPFW, you can look forward to a presentation of young Czech and
Slovak designers at Kotva at Bibloo Concept Store and various other not only evening
events. We are also planning a pop-up store of Berlin based designer Tatjana Warnecke.

ANDREA PETROVA

MARKETING MANAGER NESPRESSO / MARKETING MANAGER
NESPRESSO

Tési mé, Ze je Nespresso jiz potieti soucasti nejvétsi modni udalosti v Ceské
republice. I tento rok jsme partnery Re-see Showroomu, ktery se otevira po skonceni
vSech prehlidek. Velkou novinkou je vSak konceptudlni pojeti baru-kavarny, na kterém se
podili designerské duo Jan Plechac a Henry Wielgus. Chtéli bychom tak navstévnikiim
MBPFW jesté vice zprijemnit a priblizit atmosféru svéta mody.

I'm happy Nespresso is part of the largest fashion event in the Czech Republic for
the third time. This year, we are again partners of Re-see Showroom, which opens after
all catwalk shows. The greatest news is the conceptual café bar co-created by designer
duo Jan Plecha¢ and Henry Wielgus. We would like the MBPFW visitors to feel as
comfortable and as included in the world of fashion as possible.

ANDREA BEHOUNKOVA

SEFREDAKTORKA ELLE / ELLE EDITOR-IN-CHIEF

Tésim se tplné na vSechno. Na piehlidky, vecirky, doprovodné akce. Tésim se,
ze potkam na jednom misté spoustu lidi, které mam rada, a tésim se, ¢im nas médni
designéri prekvapi. Ale GipIné nejvétsi radost mam z toho, ze ELLE je kone¢né soucésti
MBPFW. V Re-see Showroomu, ktery probéhne na zavér celého fashion weeku a jehoz
je ELLE spolu s Nespressem partnerem, chystame foceni modniho editorialu pro
jedno z podzimnich vydani. Pouzijeme samoziejmé nové kolekce a foceni budou moci
navstévnici sledovat nejen primo na misté v Kotvé, ale také zivé na nasich socialnich sitich.

I'm looking forward to everything; to catwalk shows, to parties, side events. I'm
looking forward to seeing lots of people I love in one place and also to surprises prepared
by fashion designers for us. What makes me the most happy is the fact that ELLE is
finally part of MBPFW. We're preparing a photo session of a fashion editorial for one of
our autumn issues at Re-see Showroom, which is to be held at the end of the fashion
week and which we've partnered, together with Nespresso. We're using new collections,
of course. Visitors will be able to observe the photo shoot not only directly in Kotva, but
also live on social networks.
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ZEPTALIJSME SE TRADICNICH I NOVYCH PARTNERU MBPFW, CO PRIPRAVUJI NA BREZNOVY FASHION WEEK A NA CO SE NEJVIC TESI. /
WE ASKED TRADITIONAL AND NEW MBPFW PARTNERS WHAT THEY ARE PREPARING FOR THE MARCH FASHION WEEK AND WHAT THEY ARE

LOOKING FORWARD TO THE MOST.

BEATA BANIKOVA

MAJITELKA SOHO / OWNER OF SOHO

Stoupajici esprit fashion weeku nas motivuje k novym vizualnim i chutovym
vyzvam na talifi. Jiz ted se t&$ime na novy Glamour catering, ktery pro milovniky médy
pripravujeme.

The fashion week’s growing esprit motivates us to create new visual as well as
taste challenges on plates. We can’t wait for the new Glamour catering, which were
preparing for fashion lovers.

HELENA VALTROVA

REDITELKA HOTELU EMBLEM / GENERAL MANAGER OF THE
EMBLEM HOTEL

Od konce loniského roku hotel Emblem spolupracuje s umélci z celého svéta, kterym
poskytuje ubytovani vyménou za jejich umélecka dila. Tim si hotel vytvari velice unikatni
a specifickou sbirku uméleckych pfedmétti — obrazi, fotografii, kolazi, soch. Souc¢asné
roz§ifujeme nasi knihovnu s publikacemi o ¢eském modernim uméni a architekture.
TeSi nas, Ze mizeme vyznamnym hostim prazského moédniho tydne poskytnout zazemi
v inspirativnim a vyjime¢ném prostfedi, které jesté posili jejich dojmy z krasného mésta
a mistni moédni tvorby.

Since last year, The Emblem Hotel has been cooperating with artists from all over
the world providing accommodation in exchange for their works of art, thus creating
a unique art collection consisting of paintings, photographs, collages, statues, and
more. We have also continued to expand our library of books on Czech modern art and
architecture. We're happy we can provide important guests of Prague Fashion Week with
an inspiring and extraordinary atmosphere, which we hope will enhance their experience
of our beautiful city and local fashion design.

LUCIE BABICKOVA A CRAIG HUGHAN

KEVIN.MURPHY

Pracujeme na novych technikach tvoreni vin a textur vlast, které na prehlidkach
urcité predvedeme. A jako pokazdé pilné pripravujeme Spickovy tym stylistdl nejen
z Ceské a Slovenské republiky, ale i ze zahranici.

We're working on new techniques of making wavy and textured hair, which we’re
definitely going to present at catwalk shows. As usually, we're preparing a team of top
stylists not only from the Czech and Slovak Republics, but from abroad too.

BARBARA NESVADBOVA

SEFREDAKTORKA HARPER'S BAZAAR / HARPER'S BAZAAR EDITOR-
IN-CHIEF

Na biezen mame kromé zahajovaciho vecirku jedine¢ny program ve prospéch
Bazaar Charity, ktera jiz pomohla postizenym spoluob¢antim vice nez sedmi miliony
korun. V den zahéjeni fashion weeku budou ve specialné vypravené tramvaji médni
navrhari a osobnosti jako Pavlina Némcova, Leo$s Mares, Kaira Hercikova, Filip Vangk,
Monika Koblizkova a samoziejmé my z redakce HB prodéavat poklady ze svych Satniki
a vybrané prostiedky piijdou do koruny pravé na Bazaar Charity. Svezete-li se s nami,
ud¢late si radost novym kouskem v Satniku a pfispéjete na dobrou véc.

In March, we’re preparing the opening party as well as a special programme on
behalf of Bazaar Charity, which has donated over seven million crowns to help physically
disadvantaged fellow citizens. On the fashion week’s opening day, there is going to be
a specially dispatched tram where fashion designers and personalities, such as Pavlina
Némcova, Leos Mares, Kaira Her¢ikova, Filip Vanék, Monika Koblizkova, and of course
editors from HB will be selling treasures from their wardrobes. The total proceeds will
go to Bazaar Charity. Should you ride with us, you'll treat yourself to a new piece for
your wardrobe and support a good cause.

DITA PISTEKOVA

M-A-C, BRAND MANAGER CENTRAL EUROPE SOUTH

Tésim se na energii, ktera pulzuje jiz ted a sili spolu s blizicim se datem fashion
weeku. TéSim se na nase Senior Artisty, na novou formaci tymu M-A-C, ktera i letos
bude vybrana z nékolika zemi, tésim se na dalsi unikatni momenty, kdy se potka cast
nasi nemalé M-A-C FAMILY v Praze.

I'm looking forward to the energy that is already throbbing and growing stronger
with the fashion week’s date getting closer. I'm looking forward to our Senior Artists and
the new M'A-C team formation, which will comprise members from several countries,
as usual; I'm looking forward to other unique moments, when a part of our extended
M-A-C FAMILY will meet in Prague.

LENKA FABIAN

SEFREDAKTORKA MARIE CLAIRE / MARIE CLAIRE EDITOR-IN-CHIEF

Jsme nadseni, ze je Marie Claire poprvé soucasti tak vyrazného modniho eventu,
jakym MBPFW je. Pripravujeme odpoledni setkani Pret-a-porTEA, kde se propoji
maddni a profesni svét, kterému se Marie Claire dlouhodobé vénuje prostiednictvim
své platformy @ Work.

I'm truly excited that Marie Claire has become a part of such significant fashion
event here in the Czech Republic. To celebrate we decided to organize Pret-a-porTEA, an
afternoon tea party where fashion and business meet. Marie Claire has been consistently
supporting women in business through its @WORK platform.

PETR MATEJCEK

SEFREDAKTOR MAGAZINU PROC NE?!/ EDITOR-IN-CHIEF PROC NE?!
MAGAZINE

Talent se rodi v tichu, charakter v proudu svéta. Oboji, talent i charakter, si ce$ti
navrhafi budou moct ovéfit béhem nadchazejiciho tydne moédy. Magazin Pro¢ Ne?!
u toho nesmi chybét. Stejné jako v minulém roce i letos spolec¢né s MBPFW usporadame
benefi¢ni vecer pro Nadaci Terezy Maxové détem. A hosté se mohou tésit i na jednu
velkolepou modni premiéru — viibec prvni plnohodnotnou haute couture prehlidku
v Praze. Rovnou z Parize svou jarni kolekci priveze Francesco Scognamiglio, navrhar
svétovych hvézd, jakymi jsou napiiklad Beyoncé, Rihanna ¢i Lady Gaga.

Talent is born quietly, character in a beam of light. Both, talent and character will be
put to the test by Czech fashion designers during the upcoming fashion week. Pro¢ Ne?!
Magazine must not miss it. The same as last year, we are, together with MBPFW, holding
an evening benefit for Tereza Maxova Foundation. The guests can look forward to a grand
fashion debut — the very first fully-fledged haute couture catwalk show in Prague. Coming
straight from Paris and bringing his spring collection is Francesco Scognamiglio, fashion
designer of international stars, such as Beyoncé, Rihanna, or Lady Gaga.

DANICA KOVAROVA

SEFREDAKTORKA DOLCE VITA / DOLCE VITA EDITOR-IN-CHIEF

Tésim se opét na izasnou lokaci obchodniho domu Kotva, protoze mam nesmirné
rada stavby manzeli Machoninovych, a z programu bych vypichla skoro kazdou kolonku...
Radost mém z toho, Ze Blue Paper podporuje Jana Cerného, ktery si takovou divokou kartu
zaslouzi, i z toho, Ze se v Praze kone¢né predstavi znacka Nehera. Vztazeno k podzimni
edici pak pfi nasi akei (jeji podobu jesté ponecham pod rouskou tajemstvi) predstavime
také specialni velké vydani zarijové Dolce Vity, a to v pozménéném grafickém designu.
Ten chystame jako darek k letoSnim patnactym narozeninam ¢asopisu.

I'm looking forward to the wonderful venue of Kotva department store because
[ really love buildings by the Machoninovi couple. I could underline every single item
on the programme... 'm happy Blue Paper supports Jan Cerny, who definitely deserves
the wild card, and that Nehera brand is finally going to make an appearance in Prague.
Connected to the autumn edition, we're going to present a special large-format issue of
September Dolce Vita in a changed graphic design at our own event. The issue is a gift
for our magazine’s fifteenth birthday.
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FWIT Designers

Ma kazdy designér svou muzu? Zeptali jsme se naSich navrhari, kdo ze znamych osobnosti je inspiruje
a koho oblékaji. Co je k sobé pritahuje a co je na vzajemném ovliviiovani bavi? Odhalte s nami.
Does every designer have a muse? We asked our designers which famous personalities inspired them
and who they dressed. What is it that attracts them to each other and what do they enjoy about their
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mutual influence? Have a look with us.

PETRA BALVINOVA & HERECKA HANA VAGNEROVA

Pamatujete si, ¢im vés tvorba PB poprvé zaujala? Vybavi se vim konkrétni outfit? Hana: Pamatuju si takové ervené Saty s lanem v pase, ty mé bavily.
Obecné kdyz se divam na n¢jaké fotky Petfinych modelt, tak mam chut poznat tu holku na fotce, ktera tyhle véci nosi, osobné, jit s ni tfeba na kafe. Myslim
si, ze nosit Petfiny véci vyzaduje osobnost a to se mi na jejich modelech moc libi. Otazka Petry pro Hanu: Jaké mas plany v blizké dobé? Hana: Chystam se
vunoru do Los Angeles na tzv. pilot season, kdy se tam hodné castuje, budu tam mit svoji agentku a jedu tam na zkuSenou. Zacalo me bavit zit tak né¢jak vic
kosmopolitné a zkouset riizné véci, protoze jsem si uvédomila, ze to nejhorsi, co se muize stat, je, kdyz clovék néco nezazije nebo nezkusi, a ze samotny uspéch
je zkusit to, ze v tomhle zkratka viibec nejde prohrat. Taky se chystam zkou$et v mém oblibeném divadle Rubin a chysta se i velice pékné nataceni. Otazka
Hany pro Petru: Co se ti libi na Zench a pro jaké zeny nejradsi tvoris? Jaké t€ inspiruji? Petra: Zastavam nazor, ze navrhar nema byt sobec. Ja jsem navrhar
amuzu vytvorit véc, kterou Zena bude nosit a teprve ji da dusi. Takze jsem v podstaté prostfednik mezi ni a tim odévem a musim mit velkou pokoru a respekt
ktomu, Ze to obleceni teprve dusi dostane. Zakaznice je pak ten, kdo jde na rande, kdo se zamiluje. A ja musim myslet na to, ze vtom odévu ma vypadat krasné.

PETRA BALVINOVA & ACTRESS HANA VAGNEROVA

Do you remember what it was about PB’s work that caught your eye? Can you remember a specific outfit? Hana: [ remember a red dress cinged at
the waist with a rope, it was fun. Generally, when I look at photos of Petra’s models I feel I want to meet the girl in the picture, the girl who wears these
clothes, to go for coffee with her or something. I think that wearing Petra’s clothes requires a personality and that’s what I like so much about the models.
Petra’s question for Hana: What are your plans for the near future? Hana: I'm going to Los Angeles in February for the so called pilot season, when there
are a lot of castings; I will have my own agent there. I'm going to acquire experience. I have started to enjoy a sort of cosmopolitan life, trying new things,
because I realized that the worst thing that can happen is when you don't try or experience something; that success means to try it and that’s something
you simply can’t lose in. I'm also going to rehearse in my favourite theatre Rubin and there is going to be a very nice film shooting too. Hana’s question for
Petra: What do you like about women and what is your favourite kind of women to make clothes for? What kind of women inspires you? Petra: [ believe that
adesigner shouldn’t be selfish. I'm a designer and I can create a piece a woman will wear and give it a soul. Therefore, I'm a sort of go-between between her
and the piece of clothing and I have to feel great humility and respect for the fact that the clothes are yet to be given their soul. The customer is the one who
goes out on a date, who falls in love. I need to bear in mind that she is supposed to look beautiful wearing this.

ALTER ERA & HERECKA ANNA LINHARTOVA

Pro¢ pravé Alter Era a Anna Linhartova? Zhanna / Alter
Era: Za belgicky trh spolupracujeme s francouzskou hereckou
Marie Gillainovou, za cesky trh jsme donedavna nespolupracovaly
s zadnou osobnosti. Ale chtély jsme nékoho oslovit. Oslovily jsme
Anicku jako ¢lovéka, ktery by dobfe reprezentoval nase hodnoty —
pracovitost, cilevédomost, respekt k zZivotnimu prostfedi... Nase
moda je pro Zenu idealistku milujici dobrodruzstvi. Myslim si,
Ze Anicka je presné takova — je to mlada talentovana zena se
smyslem pro styl, ktera si zvolila svou cestu a jde za svym snem.
Nez si poprvé piisla vyzkouset nase véci, predstavovaly jsme
si, jak v nich bude vypadat a jak se bude citit. A kdyz je oblékla,
nase predstavy se opravdu naplnily! Otazka Alter Era pro Annu:
Na kazdém nasem vyrobku je na Stitku napséano ,Designed for
dreamers and believers®, tak bychom se chtély zeptat, Anicko, jaké
jsou tvé sny? Anna: Mym snem, ktery se uz vlastné¢ plni, je mit
kucharku, kterou pravé piSu. Tvofim ji v souladu s tzv. metabolic
balance, coz neni dieta jako takova, je to zpisob stravovani. Ale
jeho pravidla jsou prili$ striktni a ta jidla nejsou moc chutna,
takze jsem se snazila vymyslet jidla, kterd nejsou kompromisem
pro lidi, ktef{ chtéji zhubnout nebo zkratka zdravé jist, ale budou
i chutna. Polovina kuchaiky bude obsahovat tyto recepty a druha
polovina bude zaméfena na recepty pro hfesici.

ALTER ERA & ACTRESS ANNA LINHARTOVA

Why Alter Eraand Anna Linhartov4? Zhanna / Alter Era: On
Belgian market, we cooperate with French actress Marie Gillain,
on Czech market, we haven’t cooperated with any personality until
recently. But we wanted to approach somebody. We approached
Anicka as a person who would represent our values well — hard
work, single-mindedness, eco awareness... Our fashion is for
awoman idealist who loves adventure. [ think that that’s precisely
Anicka — she is a young talented woman with a strong sense of
style, who has set her goal and follows her dream. Before she came
to try the clothes on for the first time, we had been trying to imagine
what she was going to look like in them and what she was going to
feel like. And when she did put it on, our fantasies came true. Alter
Era’s question for Anna: Every piece of our clothing bears a label
with “Designed for dreamers and believers” written on it so we
would like to ask you, Anicka: What are your dreams? Anna: My
dream, which is actually coming true, is to write my own cookery
book and I'm doing it right now. I'm writing it in compliance with
so called metabolic balance, which is not a reduction diet plan as
such; it's more about diet itself. However, the rules are too strict
and the meals are not very tasty, so I've tried to come up with
meals which would not mean a compromise for people who aim
to lose weight or just to have a healthy diet and which would also
be tasty. One half of the book is going to contain these kinds of
recipes and the other recipes for sinners.
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JAKUB POLANKA & HERECKA JANA PLODKOVA

Jak jste se sezndmili? Jakub: Jana se mi libila, tak jsem ji
zkontaktoval, jestli bych se s ni mohl sejit a zkusit, jak by se citila
v mém obleceni. Byla jediny ¢lovek, kterého jsem takto oslovil...
Vyslo to a hodné jsme si sedli. Jana ma velké charisma, ani neslo
0 1o, Ze je herecka, ale spiSe o to, jaka je osobnost. Je uvolnéna
alibi se mi, jak funguje lidsky a jak se neboji oblékat i zit. Cim Vas
tvorba JP oslovila iplné poprvé? Vybavi se Vam néjaky konkrétni
outfit, ktery Vam tehdy padl do oka? Jana: Z té doby, kdy jsme se
s Jakubem seznamili, si dobie pamatuju Sedivé Saty, riizné vazané,
které se daly nosit na x zpisobll. To mé zaujalo, protoze si s tim
¢lovék muze hrat, neni to néco, co na sebe jenom obléknete, ale
Jakub vlastné svoji tvorbou podporuje i vasi tvorivost a fantazii.
Mate v Satniku né¢jaky oblibeny kousek JP? Jaky? Jana: V Satniku
mam od Jakuba takovou tu ,mési¢ni mikinu“ — fikam ji tak,
protoze mi pripomina povrch mésice. A miluju Jakubtv kabat
nazimu z tiivrstvé bavlny, ktery je oboustranny a variabilni. To
je muj nejoblibengjsi kousek.

JAKUB POLANKA & ACTRESS JANA PLODKOVA

How did you meet? Jakub: I liked Jana so I got in touch
and asked whether she would be interested in meeting and
trying how she’d feel wearing my clothes. She was the only
person I approached. It worked out and we got on really well.
Jana has a great personal charm; it’s not about her being an
actress, it's more about her personality. She is relaxed and I like
the way she functions as a human being and the way she’s not
afraid to dress and live. What was it about JP’s work that caught
your eye for the very first time? Can you remember a specific
outfit that appealed to you? Jana: The first time I met Jakub,
[ clearly remember a grey sort of wrap-around dress that could
be worn in endless ways. That caught my eye because one could
play with it, it wasn’t just something you put on. Jakub’s work
encourages creativity and imagination. Does your wardrobe
contain a favourite piece by JP? Which? Jana: My wardrobe
contains Jakub’s “Moon sweatshirt” — I call it that because it
reminds me of the surface of the Moon. And [ love Jakub’s winter
coat made of three-layer cotton; it’s reversible and variable. It
is my favourite piece.

LUKAS MACHACEK & MODELKA VERONIKA HEJLIKOVA

Jak jste se seznamili? Veronika: My se zname s LukaSem vlastné uz z Olomouce, odkud oba dva pochazime. Seznamili jsme se pies moji sestru asi
pred 10 lety. Pro¢ pravé Luka$ Machacek a Veronika Hejlikova? Veronika: Popravdé, byl to Lukas, kdo mi napsal, Ze se kond tohle foceni a Ze prvni, kdo
ho napadl, jsem ja a mé to strasné moc t¢si. Pamatujete si, ¢im vés tvorba LM poprvé zaujala? Vybavi se vim konkrétni outfit? Veronika: To si vzpominam
uplné presné, bylo to pred 3 lety na zahajeni MBPFW a méla jsem od néj dlouhé kalhoty, top s kratkym rukéavem, a ackoli to byl minimalisticky model, byl
neuvéritelné sexy. Moc dobrfe jsem se citila, a kdyz nékdy znovu vidim fotku z té akce, musim uznat, Ze mi to fakt sluselo, i kdyz sama sebe pochvalim malokdy.
Pro¢ by lidi méli nosit LM? Pro koho je tato moda uréena? Veronika: Rekla bych, ze méda Lukase Machéacka je pro lidi, ktefi cht&ji a neboji se vyénivat,
protoze jeho mdda je hodné specificka a ¢lovék, ktery si od néj na sebe néco vezme, rozhodné nezapadne do davu. Ale ne kazdy tu odvahu mé a tady v Cesku
se jesSté porad neodpousti extravagance a odliSnost. Hodné lidi se stydi byt jiny a vystoupit z davu. Pokud chcete zaujmout pozornost, tak si urcité vezméte
néco od LM, to myslim samoziejmé v dobrém slova smyslu!

LUKAS MACHACEK & MODEL VERONIKA HEJLIKOVA

How did you meet? Veronika: We know each other from Olomouc, which we both come from. We met through my sister about 10 years ago. Why
Lukas Machacek and Veronika Hejlikova? Veronika: To be honest, it was Lukas, who wrote to me about this photo shoot saying I was the first person
he’'d thought of; and I'm really happy about it. Do you remember what it was about LM’s work that caught your eye? Can you remember a specific outfit?
[ remember clearly, it was 3 years ago at the MBPFW opening; | was wearing his long trousers and a short-sleeved top. Despite it being a minimalist model,
it was unbelievably sexy. I felt really comfortable and every time I see a photo from the event I have to admit it really did suit me even though I hardly ever
praise myself. Why should people wear LM? Who is his fashion for? Veronika: I'd say that Lukas Machacek’s fashion is for people who are not afraid, who
want to stand out. His fashion is very distinctive and a person who decides to wear his piece has no chance of blending in, but not everybody is strong enough
to do that; eccentricity and difference is still not easily forgiven in the Czech Republic. A lot of people are ashamed to stand out in a crowd. If you intend to
draw attention to yourself, wear a piece by LM. I mean it in a good way, obviously!
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BLAZEK /JANA KUTKOVA & ZPEVAK JAN SMIGMATOR

Pro¢ préavé Blazek a Jan Smigmator? Jan: S tvorbou znacky Blazek jsem se setkal asi tak pred 10 lety a uz tenkrat jsem si fikal: jsem swingovy zpévak,
bylo by dobré se jednoho dne spojit. Moc rad bych totiz reprezentoval ¢eskou znacku. Vystupuji hodné ¢asto v zahranici a je pro mé dilezité, kdyz mizu
fict, ze klavir, na ktery hraje muj pianista, je cesky Petrof, a ze i smoking, ktery mam na sobg, je Cesky. Od Blazka. Pamatujete si, ¢im vas tvorba Blazka
poprvé zaujala? Vybavi se vam konkrétni outfit? Jan: Vylozené outfit fict nedokazu, protoze mij pracovni odév je smoking nebo oblek. Je to vtipné: kdyz
se prevlikame v Satné pred koncertem, tak fikame, ze jdeme do montérek. Takze pro mé je smoking jednozna¢né no. 1. Pro¢ by lidi méli nosit Blazka? Pro
koho je tato moda uréena? Jan: Rekl bych, Ze cilovka mody Blazek je velice podobna nasi hudebni cilovee, jejiz vékové spektrum je od 20 do 90 let. Myslim
si, Ze spojeni znacky Blazek a swingu je dokonalé. Jsou totiZ pro vSechny generace. | pfesto, ze swing je muzika, ktera vznikla pfed spoustou let, tak pfibyva
mladsi a mladsi publikum a mé bavi pozorovat, jak tfeba na instagramu a na facebooku spousta lidi neustale sdili fotky a oznacuje na nich znacku Blazek
spolu s hashtagy swing, jansmigmator, sinatrology, coz je ndzev naseho nedavného turné.

BLAZEK /JANA KUTKOVA & SINGER JAN SMIGMATOR

Why Blazek and Jan Smigmator? Jan: I saw Blazek’s work about 10 years ago and thought to myself: I'm a swing singer, it would be a good idea to
create a partnership one day as I would love to represent a Czech brand. I often have performances abroad and it matters to me when I can say that the
piano my pianist is playing is Czech brand Petrof and that the dinner jacket I'm wearing is Czech, made by Blazek. Do you remember what it was about
Blazek’s work that caught your eye? Can you remember a specific outfit? Jan: [ can’t remember a specific outfit, because my work clothes are a dinner jacket
or asuit. It’s funny, when we change in the dressing room before a concert we say we put our overalls on. Therefore a dinner jacket is unquestionably no. 1 for
me. Why should people wear Blazek? Who is your fashion for? Jan: I'd say that Blazek’s target group is similar to our music’s target group, whose age ranges
from 20 to 90 years. I feel that the combination of swing and Blazek is perfect. Both span generations. Despite the fact that swing was created many years
ago, it attracts younger and younger audience and I enjoy seeing so many people sharing their pictures on Instagram or Facebook tagging the Blazek brand
together with hash tags swing, jansmigmator, sinatrology, which is the title of our recent tour.

MICHAEL KOVACIK & MODELKA ANETA VIGNEROVA

Pamatujete si, ¢im vas tvorba MK poprvé zaujala? Vybavi se vam konkrétni outfit? Aneta: Vzpominam si na vecerni bilé Saty s vystiihem, ty pro mé
poprvé Michael usil na finale Ceské Miss 2012, kam jsem byla pozvané jako host. Chvili mi trvalo, nezjsem se ztotoznila s jeho charakteristickymi hlubokymi
vystfihy, ale vyplatilo se. Pro¢ by lidi méli nosit MK? Pro koho je tato moda urcena? Aneta: Sama za sebe miizu fict, ze kdyz obléknu model od Michaela, tak
mi to vzdy prida spetku sebevédomi. Ne ze bych chtéla vystavovat sviij dekolt na odiv, ale jeho modely mi dodaji na zenskosti. Urcité kazdy z nas zna situaci,
kdy ho ¢eka dtlezita akce, ze které je cely nervdzni. I ja mam obcas tyhle pocity, ale vzdy to ze mé spadne, kdyzZ si obleCu Michaelovy Saty. Michaelova tvorba
je nositelna, zenska a se zajimavymi detaily, coz vyhovuje jakékoli prilezitosti. Otazka Anety pro Michaela: Co t¢€ inspiruje pii tvorbé aktuélni kolekce?
Michael: Inspiraci jsem cCerpal ze sbirky fotografii moédniho fotografa Patricka Demarcheliera z prelomu 80. a 90. let. Cela kolekce bude elegantni a bude
doplnéna panskou linii. Pracuji s detaily, které zvyrazinuji Zenskou a muzskou siluetu, a zaroven se snazim zachovat komfort odévu.

MICHAEL KOVACIK & MODEL ANETA VIGNEROVA

Do you remember what it was about MK’s work that caught your eye? Can you remember a specific outfit? Aneta: I remember a low-cut white evening
gown which Michael made for me for the Ceska Miss 2012 finals, where I had been invited as a guest. It took me a while to identify with his signature low
cut necklines, but it paid off. Why should people wear MK? Who is his fashion for? Aneta: Speaking for myself, every time I put on a Michael’s model, it
gives me an extra pinch of self-confidence. It’s not that [ want to show off my cleavage; his models enhance my femininity. I'm sure everyone sometimes
feels apprehensive before doing something really important, I know I do; but putting on Michael’s dress always takes the stress away. Michael’s pieces are
wearable, feminine and have interesting details and thus are suitable for any occasion. Aneta’s own question for Michael: What inspired you when working
on your current collection? Michael: I found inspiration in a collection of photographs by a fashion photographer Patrick Demarchelier from the 1980s and
1990s. The entire collection is going to be stylish and there is also going to be a line for men. [ work with details highlighting female and male silhouettes
and I try to keep the clothes comfortable at the same time.

33



34

MIRO SABO & HERECKA A ZPEVACKA ZUZANA STIVINOVA

Pro¢ by lidi méli nosit médu MS? Pro koho je tato moda uréena? Zuzana: Pestrost Mirovy tvorby je neuvéritelna. Véci od néj jsou moderni a pritom
klasické a neobvyklé, maji jiné tvary, stfihy, je to takové nepredvidatelné, coz se mi libi. Miro je paradoxné dramaticky, na to, jak kiehce plisobi. A ja miluju
kostymy, které v sobé maji drama, takze nam to rezonuje. Otazka Zuzany pro Mira: Malo lidi o tob¢ vi, ze §ijes taky kostymy — jak ses k tomu dostal? Miro:
Ano, obcas §iju kostymy pro operu — naposled do Norska, do Slovinska, v minulosti taky pro Narodni divadlo. Vénuji se tomu od roku 2012. Dostal jsem
se k tomu na zakladé spoluprace s rezisérem Roccem, ktery byl v té dobé umeéleckym reditelem opery v ND. Seznamili jsme se Uplnou nahodou, kdyz jsem
jesté pracoval na UMPRUM jako asistent profesora. Jemu se libila moje diplomova prace a oslovil mé k navrzeni kostymu pro operu , Elektra®, kterou mél
zrovna rezirovat v Narodnim divadle v Brné. Je to prijemné zpestieni prace, cely ten proces je uplné jiny nez v médé, ma to rozdilny spad, rychlost, logistiku,
alidé, s nimiz pracujete, jsou taky z naprosto jiného prostiedi.

MIRO SABO & ACTRESS AND SINGER ZUZANA STIVINOVA

Why should people wear MS’s fashion? Who is it for? Zuzana: The variety of Miro’s work is unbelievable. His things are fashionable and classic and
unusual at the same time; the cuts and shapes are different, it is unpredictable, which I like. Miro can be paradoxically dramatic in contrast to how fragile
he seems. And I love costumes with a bit of drama in them, so it plays out well. Zuzana’s question for Miro: Not many people know that you also make
costumes — how did that happen? Miro: Yes, | sometimes make opera costumes — recently for Norway, Slovenia, before for the National Theatre. I've been
doing it since 2012. I started when I was working with director Rocc, who was the creative director of the National Theatre Opera at the time. We met by
complete chance when [ was working at UMPRUM (Academy of Arts, Architecture and Design in Prague) as an assistant to a professor. He liked my final
work and approached me with a proposal to make costumes for opera “Electra”, which he was about to direct in the National Theatre in Brno. It is a nice
change. The work process is completely different from fashion; it has a different pace, speed, logistics, and the people you work with come from a totally
different background.

DANIELA PESKOVA & ODEVNI DESIGNERKA
A VEDOUCI ATELIERU DESIGNU ODEVU A OBUVI NA
UMPRUM DOC. LIBENA ROCHOVA

Pamatujete si, ¢im vas tvorba DP poprvé zaujala? Vybavi se
vam konkrétni outfit? Libéna: Pied lety jsem byla v komisi Mercedes-
Benz Prague Fashion Weekendu a Daniela tam predvadéla kolekei,
kde hlavnim motivem byla ktra stromt. Byla to v soutézi nejlepsi
kolekce — podle mé vyspéla, ucelena, ve vybornych odévnich
forméch. Stiih. Madme pfijimacky na navazujici magisterské studium
na UMPRUM a na stole mi pfistanou materialy — hezky adjustované
portfolio adepta. Vidim kolekci, kterou jsem byla tehdy nadsena...
byla jsem velmi potéSena, ze si Daniela vybrala v pokracovani
studia Ateliér designu odévu a obuvi. Z dosavadni tvorby mé nejvice
oslovila kolekce ze Skolniho projektu ,Ikonicka recyklace®, kterou
jsme prezentovali v New Yorku a Tokiu. Pro¢ by lidi méli nosit médu
DP? Pro koho je tato méda urcena? Libéna: Danielina méda je pro
kultivované noblesni osobnosti, které maji povédomi o kulture
odivani, je to nositelna a nad¢asova moda vhodna pro lidi ve véku
tfeba od 18 do 70+. Daniela by mohla obstat i ve svété. Jeji kolekce
maji energii a pribéh.

DANIELA PESKOVA & FASHION DESIGNER AND
HEAD OF THE FASHION AND FOOTWEAR DESIGN STUDIO
AT UMPRUM DOC. LIBENA ROCHOVA

Do you remember what it was about DP’s work that caught your
eye? Can you remember a specific outfit? Libéna: Five years ago, [ was
amember of the Mercedes-Benz Prague Fashion Weekend committee
and Daniela was presenting a collection whose main motif was tree
bark. It was the best collection in the competition — in my opinion,
it was mature, compact and in great clothing forms. Cut. We're doing
entrance exams for our master’s programme at UMPRUM and some
materials land on my desk — an applicant’s nicely adjusted portfolio.
I'see a collection I admired before...I was really glad Daniela decided
to continue her studies at the Fashion and Footwear Design Studio.
Looking at her recent work, a collection from a school project called
“Iconic Recycling”, which was presented in New York and Tokyo,
has made the greatest impression on me so far. Why should people
wear clothes by DP? Who is it for? Libéna: Daniela’s clothes are for
sophisticated graceful personalities, who are familiar with culture
of clothing. It is wearable and timeless fashion suitable for people
e.g. between 18 and 70+. Daniela could make it on an international
level. Her collections have certain energy and story.
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ZUZANA KUBICKOVA & HERECKA TANA PAUHOFOVA

Mate v Satniku néjaky kousek od ZK? Tana: Snad skoro z kazdé kolekce néco mam. Bude to znit, ze
ji moc chvalim, ale mné se opravdu upfimné Zuz¢ina prace strasné libi. Napiiklad zboznuji spodni pradlo
a pyzamka, to jsou nadherné kousky. Mam takovy ¢ernobily kozeny kabat z kolekce podzim/zima 2015, par
Saticek, blizek, mam i to pyzamko. Pro¢ by lidi méli nosit ZK? Pro koho je tato mdéda uréena? Tana: Pro
Zeny, které se neboji, které chtéji byt zenské, maji rady kvalitni modu, ktera vyjadfuje jejich nitro. Zuzéina
moda je rafinovana a sexy, je odvazna v tom smyslu, Ze zena, ktera ji nosi, musi mit sviij nazor a pocit vlastni
hodnoty, nechce zapadnout do davu, chce byt vidéna — ale vidéna rafinované. Otazka Zuzany pro Téaiu:
Co ted, Tano, chystas, na cem pracujes? Tana: Pisobim ve Slovenském narodnim divadle, kde se s ceskym
rezisérem Jirkou Havelkou chystame na premiéru nové hry Elity, na to se moc tésim. Zaroven zkousim
Annu Frankovou v Kosicich, to je tane¢né-Cinoherni predstaveni, takze ted budu mit obdobi zaméfené
vic na divadlo. A odskoc¢im si jesté natocit film do Polska. Otazka Tani pro Zuzanu: Jak vim, ty kromé
Siti vlastnich kolekei vytvaris kostymy taky pro burlesku — jak to vzniklo a pro¢ pravé burleska? Zuzana:
Délam kostymy pro Miss Cool Cat z Prague Burlesque. Vzdycky mé lakalo vymyslet divadelni kostymy
aburleska v podstaté divadlo je. Na kostymech se pracuje uplné jinak, nez jak je bézné u klasickych odévi.
Takze stale objevujeme nové zplisoby, jak je vytvaret, a to mé na tom bavi taky proto, Ze nékdy jdeme proti
pravidlim. Je to pro mé zabava, pii které se miizu vyfadit, na jednom kostymu se pracuje tieba i tfi mésice.

ZUZANA KUBICKOVA & ACTRESS TANA PAUHOFOVA

Does your wardrobe contain a piece by ZK? Tana: I think I have something from every collection. It
might sound like I praise her too much, but I truly love Zuzka’s work. For example, I adore her underwear
and jammies, those are wonderful pieces. I have this black and white leather coat from the F/W 2015
collection, a couple of dresses, blouses, and I also have the jammies. Why should people wear ZK? Who
is her fashion for? Tana: For women who are not afraid, who want to be feminine, who like quality fashion
that expresses their heart and soul. Zuzka’s fashion is refined and sexy, daring in the sense that the woman
wearing it has to have a mind of her own and has to be aware of her own value; a woman who does not
want to blend in, who wants to stand out — but in a sophisticated way. Zuzana’s question for Tana: What
are you planning, Tana? What are you working on? Tana: I work at the Slovak National Theatre, where we
are preparing the premiere of a new play called Elites directed by Jirka Havelka, which I'm really looking
forward to. At the same time, I'm rehearsing Anna Frank in KoSice; it’s a dance-drama performance. So
I'm going through a sort of theatre oriented phase. And I'm going to pop in to Poland too. Tana’s question
for Zuzana: I know that you apart from making your own collections also make burlesque costumes.
Where did that come from and why burlesque? Zuzana: I make costumes for Miss Cool Cat from Prague
Burlesque. I've always been attracted to theatre costumes and burlesque is theatre too, in a way. Making
a costume is totally different from making regular clothes. This means we keep discovering new ways how
to make them. I also like the fact that sometimes we break the rules. It is fun for me and I can let my hair
down doing it. It can take up to three months to make one costume.

ZDENKA IMRECZEOVA & DESIGNERKA SPERKU MARKETA RICHTEROVA
Pro¢ pravé Zdeika Imreczeova a Markéta Richterova? Zdenka: Ja jsem oslovila Markétu z toho divodu, Ze je moji vérnou klientkou, ma ode mé

nékolik kouskd, libi se mi i Sperky, které navrhuje. Moje odévy ji padnou a ja tu modu Siju tak, aby byla vhodna na denni noSeni i na vecer. A Markéta to
tak nosi, potkdm ji tfeba pres den, kdy méa na sobé model ode mé, a jindy ji zase potkam v tom modelu tieba na vecerni akci. Méte v Satniku néjaky kousek
znacky Imreczeova? Markéta: Mam cerné futuristické kosilové Saty s nabiranymi rukavy, dale mam nadherné .francouzské® Saty s modrobilymi kostickami

s limeckem, prosivanou sukni, skladanou sukni a dalsi véci, a k Vanoctim jsem od partnera dostala kabat, ktery mi udélal obrovskou radost, ten kabat §ili na
miru beze mé a skvéle mi sedi. Otazka Markéty pro Zdenku: Zdeiiko, kde beres inspiraci? Zdenka: Ja hlavné pfi cestovani, tieba vlakem, kdy za sebou necham
starosti a koukam z okna. Je to pro mé takova meditace, pii které dostavam napady. Nemam to tak, Ze bych se né¢im konkrétnim inspirovala a nasledné

navrhovala. Vétsinou je to spi$ emotivni zalezitost, mam nejprve néjaky pocit, emoci, kterou bych chtéla tou moédou zhmotnit.

ZDENKA IMRECZEOVA & JEWELERY DESIGNER MARKETA RICHTEROVA

Why Zdenika Imreczeova and Markéta Richterova? Zdenka: [ approached Markéta because she is my faithful customer, she has a couple of my pieces
and I also like the jewellery she designs. My clothes fit her and I make them suitable for daily as well as evening wear. And that’s the way Markéta wears it.
[ sometimes see her during the day and she’s wearing one of my models and then I see her wearing the same model at an evening event. Does your wardrobe
contain a piece by the Imreczeova brand? Markéta: [ have a black futuristic shirt dress with gathered sleeves, then a wonderful blue-white checked collar
“French” dress, quilted skirt, pleated skirt and other things. I got a coat for Christmas from my partner, which made me extremely happy. It is made-to-
measure but without me and it fits. Markéta’s question for Zdenka: Zdernika, where does your inspiration come from? Zdernka: Mainly from travelling, for
example by train, when [ leave all my worries behind and just look out of the window. It’s a sort of meditation for me; that’s when ideas come to me. It does

not work the way that [ would find a certain inspiration somewhere and then start designing. It’s more emotional. I start with a feeling, an emotion I would
like to materialise in my fashion.
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KATERINA GEISLEROVA & MODELKA SIMONA KRAINOVA

Jak jste se s KG seznamily? Simona: Seznamila nas spole¢na znama. Myslim, Ze jsme si obé padly do oka hned pfi prvnim setkani, stacilo, kdyz mi Katka
ukézala par kousk své tvorby a ja ihned citila, Ze to bude moje srde¢ni zalezitost a Ze je mi jeji mdda velmi blizka. Katka je velmi empaticka, peclivé a libi
se mi ty jeji dvé roviny, kdy dokaze byt milujici a starostliva matka a pritom je jeji tvorba tak bohémska. Pro¢ pravé vy a KG? Simona: Jak uz jsem naznacila,

Kat¢ina mdéda mé svym zptsobem vystihuje. Jeji kousky jsou velmi zenské a soucasné obsahuji nevsedni prvky rebelie, ktera mé moc bavi. Katka Zila stejné
jako ja n&jaky ¢as ve Francii a myslim, Ze nas obé ten pobyt ovlivnil podobnym zptisobem. Cim Vés tvorba KG oslovila (ipIné poprvé? Vybavi se VAm néjaky

konkrétni oufit, ktery vam tehdy padl do oka? Simona: Pamatuji si, ze mé velmi zaujaly jeji dvouradé kalhoty panského stfihu, které miluju. Jakmile jsem je

uvidéla, musela jsem je mit, byl to jasny must-have kousek. V paméti mi utkvély jesté dvoje Saty, které mi vytvorila na KVIFF, jedny byly zIuté z lehké Sifonové
latky a druhé cerné, které pripominaly pansky smoking. Oboje mély velky ohlas. Jak dlouho probiha vase spoluprace? Simona: S Katkou spolupracuji zhruba
tfi roky a véfim, Ze budeme pokracovat i nadale. Mate v Satniku néjaky oblibeny kousek KG? Simona: Od Katky mam spoustu véci — zminované dvoutadé

kalhoty, kosili, overal, propinaci vesty a moje oblibené kabaty v riiznych barvach. Uz se té§im na jeji dalsi kolekci.

KATERINA GEISLEROVA & MODEL SIMONA KRAINOVA

How did you meet KG? Simona: We met through a mutual friend. I think we liked each other from the beginning; Katka showed me a couple of her
pieces and [ immediately felt that it’s going straight into my heart and that I can really relate to her fashion. Katka is very empathic and meticulous and I like
her two roles — she can be a loving and caring mother, yet her work is so bohemian. Why you and KG? Simona: As I've already implied, Katka’s fashion sort
of captures my character. Her pieces are very feminine and at the same time contain unusual elements of rebellion, which I enjoy very much. Katka as well
as [ lived for some time in France and I think that the experience has had a similar effect on both of us. What was it about KG’s work that caught your eye
for the very first time? Can you remember a specific outfit that appealed to you? Simona: I remember it were her double button trousers of men’s cut, which
[ love. The moment I saw them [ had to have them it was a clear must-have. The two dresses she made for me for KVIFF also stuck in my mind; one was
yellow made of light chiffon and the second was black and resembled a men’s dinner jacket. Both met wonderful response. How long have you been working
together? Simona: I've been working with Katka for about three years and I believe I'm going to in the future too. Does your wardrobe contain a favourite
piece by KG? Simona: [ have lots of things by Katka — the above mentioned double button trousers, a shirt, an overall, button down waistcoats and my
favourite coats in different colours. I'm looking forward to her next collection.

LAFORMELA & HERECKA TEREZA VORISKOVA

Jakjste se seznamili? Tereza: Ja jsem se vzdycky snazila hodné nosit ceské navrhafe a hodné jsem jich poznala
a pak jsem si v§imla znacky LAFORMELA a libilo se mi, Ze jsou takovi barevni a na ceskou médu odvazni. Pak
jsem vidéla ten Zlutej ananas (pozn. syté zluté 3aty, S/S16) a prala jsem si ho mit na predavani Ceskych Ivi, na které
jsem byla nominovana, a tak jsem se s LAFORMELA seznamila a oni jsou tak normalni, mili a izasni, ze jsem se
do nich zamilovala a porad chodim k nim do ateliéru, vysedavam tam a popijim kafe. Pamatujete si, ¢im vés tvorba
LAFORMELA poprvé zaujala? Vybavi se vadm konkrétni outfit? Tereza: Prvni outfit, ktery mi od LAFORMELA
utkvél v paméti, byly Gernozelené vecerni Saty (pozn. S/S16). Otazka Terezy pro LAFORMELA: Kdy udélate néco,
abych mohla byt jako princezna? Antonin/LAFORMELA: Nikdy! Nikdy! Ona by to chtéla! A korzet chce!

LAFORMELA & ACTRESS TEREZA VORISKOVA

How did you meet? Tereza: [ had always tried to wear Czech fashion designers and I had met a lot of them
and then I noticed LAFORMELA and liked their colourful and daring approach, which is unusual for Czech
fashion. Then I saw the yellow pineapple (note: a deep yellow dress, S/S16) and wished I could wear it for the Cesky
Lev ceremony, for which I had been nominated. So I met LAFORMELA and they were so normal, nice, and great
that I fell in love and now I keep going to their studio to chat and drink coffee. Do you remember what it was about
LAFORMELA’s work that caught your eye? Can you remember a specific outfit? Tereza: The first LAFORMELAs outfit
that stuck in my mind was a black-green evening gown (note: S/S16). Tereza’s question for LAFORMELA: When
are you going to make something to make me look like a princess? Antonin/LAFORMELA: Never! Never! She'd
like that! And she wants a corset!
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PETRA PTACKOVA & MAMINKA PETRY JAROSLAVA PTACKOVA
Pro¢ sis pro rozhovor vybrala svoji maminku? Petra: Neznam lepsiho ¢lovéka, nez je mama, ktera si zaslouzi muj obdiv a poklonu uz jen za to, ze
zvlada moji uméleckou bytost se v8im, co s tim souvisi, a jeSté ma neutuchajici snahu tomu porozumét. Jaky konkrétni model se vam ve tvorbé Petry zda

nejzajimavéjsi nebo nejvyznamnéjsi? Jaroslava: VSechny! Petfina méda nepodléha trendiim, 1ibi se mi tfeba balonak a propinaci Saty z kolekce Zahrada,

pak vinény korzet-sako-3aty, je to model 3 v 1. Bezva jsou jeji kalhoty, ze kterych se daji vytvorit kratasy, libi se mi i vyrazné cepicky a klobouky. Pro¢ by lidi
méli nosit PP? Pro koho je tato mdda uréena? Jaroslava: Petfiny véci urcit€ oceni ti, kterym zalezi na kvalité zpracovani, materidlu, ru¢ni praci. Petra tvori

kolekce vklada kus sebe.

PETRA PTACKOVA & PETRA'S MUM JAROSLAVA PTACKOVA

Why did you choose your mum for the interview? Petra: I don’t know anyone that’s a better person than my mum, who deserves my admiration and
compliments for being able to get on with the artistic me and everything that goes with it. She also has an unquenchable desire to understand it all. Which
Petra’s model do you find the most interesting or important? Jaroslava: All of them! Petra’s fashion does not follow trends; for example I like her trench coat
and button down dress from the Garden collection, also woollen corset/jacket/dress, it's a 3 in 1 model. Her trousers which you can turn into shorts are great.
[ also like her bold caps and hats. Why should people wear PP? Who is her fashion for? Jaroslava: Petra’s things will definitely be appreciated by people to
whom quality craftsmanship, material and handwork matter. Petra also makes bespoke pieces for more complicated figures. What sets her work apart is the
fact that she starts each collection from the scratch — new cuts, new story, illustrations; her collections mean the world to her.

JAN CERNY & HERCI JAN CINA, JANEK GREGOR,
OSKARHES

Pro¢ pravé Jan Cerny a trio hercti seridlu Pustina? Jan Cerny:
Bavi m¢ uniformni véci, workwear a moji cilovkou jsou mladsi muzi,
ale i odvazné zeny. A proto jsem byl moc rad, ze kluci souhlasili
s focenim a rozhovorem. Libi se mi ta myslenka gangu a fikal jsem
si, ze by jim moje véci mohly stylové sednout. Pamatujete si, ¢im
vas tvorba JC poprvé zaujala? Vybavi se vam konkrétni outfit? JC:
Obri dzinova rozparana bunda, kterou jsem mél na sobé na finale
Czechoslovak TopModel. A¢ tak nevypada, byla izasné pohodlna!
Otazka Jana Cerného: Kluci. je podle vis moda vyrazovy prostiedek,
pomoci kterého komunikujete s okolim? Myslite si, Ze tim, co mate
na sobé, mizete ovlivnit lidi kolem sebe? OH: Urcité, stylem oblikani
komunikuju, vyjadfuju tak svoji naladu. JG: Mné se zase libi, ze moda
miize byt nekonvencni. Ja jsem nikdy moc nefesil, co si vezmu na
sebe, vzdycky jsem se néjak oblikl, jak mi to bylo pohodIné a jak mi
to piislo hezké. Mam rad jednoduchou modu a vzdycky mé zajimalo,
do jaké miry jsou véci navrhart nositelné, kdy je vlastné v dnes$ni
spole¢nosti Clovék extravagantni a co to urcuje. Ja osobné miluju
modu prvni republiky, ale bavi mé i nekonvencéni designérské kusy,
ale na nékteré bych si asi netroufl. JC: Celé outfity se v podstaté daji
rozebrat na jednotlivé kousky — dzinova bunda, kalhoty, doplnék,
které oddélené urcité nositelné jsou, i kdyz jsou zaroven odlisné od
klasické konfekce. Maji tieba jinou patinu nebo ne¢ekanou barvu
¢i detaily. Otazka Jana Ciny pro Jana Cerného: Kdy jsi, Honzo,
vlastné s médou zacal a jak? JC: Studoval jsem gympl v Hodoniné
ave Ctvrtaku, pred par lety, jsme jeli na tradi¢ni vylet do Prahy, kde
tou dobou zrovna probihal Prague Fashion Weekend, na ktery jsme
si s kamaradkou koupili listky. Na show Jakuba Polanky jsem si fekl,
Ze se taky chei naucit vytvaret takové zazitky. To byl asi prvni velky
impuls. Pak jsem na dalsi edici Prague Fashion Weekendu poméhal
jako asistent choreografky pro Polankovu show, kde jsme se také
sezndmili. O néco pozdéji jsem mu napsal, jestli bych k nému do
ateliéru mohl na staz, a ono to vyslo.

JAN CERNY & ACTORS JAN CINA, JANEK GREGOR,
OSKAR HES

Why Jan Cerny and actor trio from Pustina series? Jan Cerny:
[ like uniform things, workwear and my target group are young
men as well as daring women. That’s the reason I'm glad the guys
agreed to the photo shoot and interview. I like the idea of a gang and
I thought that my stuff would go with their style. Do you remember
what it was about JC's work that caught your eye? Can you remember
a specific outfit? JC: A giant denim unstitched jacket I wore for
the Czechoslovak TopModel finals. It might not have looked that
way, but it was really comfortable! Jan Cerny’s question: Guys. in
your opinion, is fashion a means of expression enabling you to
communicate with the world around you? Do you think that the
things you wear may affect people around you? OH: Definitely, my
style of clothing communicates my mood. JG: I like the fact that
fashion can be unconventional. I never used to pay too much attention
to what I wore, I always sort of put on what was comfortable and the
way | liked it. I like simple fashion and I've always wondered to what
extent designer made things are wearable; what, in today’s society,
makes one an eccentric and what defines it. I personally love the
first republic fashion as well as unconventional designer pieces,
but I might not be brave enough for some of them. JC: Complete
outfits can actually be broken down to individual pieces — a denim
jacket, trousers, a piece of accessories, which are definitely wearable
separately despite being different from classic ready-to-wear. There
might be a different patina or an unexpected colour or details. Jan
Cina’s question for Jan Cerny: Honza, when did you start working
with fashion and how? JC: I was studying at a grammar school in
Hodonin and we went for a trip to Prague in my senior year, a couple
of years ago. There was Prague Fashion Weekend in progress at
the time and I and my friend bought tickets to some shows. After
having seen Jakub Polanka’s show, I decided I also wanted to learn
to create experiences. That was probably the first strong impulse.
Later, [ was working as an assistant to the choreographer of Jakub
Polanka’s show at the next Prague Fashion Weekend edition and
I met him there. I wrote to him a bit later asking for an internship
at his studio and it worked out.
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CHATTY & TOPMODELKA ELITE PRAGUE ZUZANA STRASKA

Proc pravé CHATTY a Zuzana Strask4? Radka/CHATTY: My jsme si pro rozhovor
afoceni Zuzku vybraly, protoZe nés skvéle reprezentuje a vystihuje filozofii nasi znacky.
Nase modely na ni vypadaji pfirozené a navic jim dodava gracii. Zuzana: Ja jsem
samoziejmé souhlasila, protoze mam holky rada a protoze se stylové s tvorbou CHATTY
ztotoziuji. Bavi mé smér, kterym jdou, jejich nad¢asovost, ndpad, preciznost a taky
dzinovina, ktera vlastné figuruje ve vSech kolekcich a na kterou ani ja nedam dopustit.
Pamatuijete si, ¢im vas tvorba CHATTY poprvé zaujala? Vybavi se vam konkrétni outfit?
Zuzana: Outfit, ktery mé zaujal jako prvni, byla oversized dzinova bunda a Siroké dziny.
Tento denim look jsem si vzala na milansky fashion week, na ktery jsem jela nikoli jako
modelka, ale jako zastupce magazinu Top Fashion. Ani ve snu by mé nenapadlo, ze
se stanu ,modnim objektem”. Nésledné se ma fotka v tomto modelu objevila v italské
Grazii, americkém Harper's Bazaaru a na strankach dal$ich slavnych modnich magazint
ablogerl. Od té doby mam CHATTY jako srdcovku. Stacijeden kousek CHATTY a vas
outfit je jiny, nad¢asovy, a presto ¢isty a kombinovatelny. Samoziejmé ne viechny modely
jsou tak extravagantni, holky §iji mj. i dziny na miru, coz u nas v Cesku neni bézné.
Fascinuje mé, jak dokazou kazdou kolekci udélat jinak a pritom stale zachovat element
dzinoviny. Otazka Zuzany pro CHATTY: Pro¢ jste se rozhodly pracovat s dzinovinou?
Radka/CHATTY: Vzniklo to spontanné. Kdyz jsme pred 12 lety navrhovaly prvni kolekci,
prislo nam prirozené, aby dziny byly jeji soucasti, a zjistily jsme, Ze nas prace s denimem
fascinuje, protoze jako material ma unikatni vlastnosti a vyZaduje specifickou technologii.
Pted kazdou novou kolekcti je pro nas vyzva posunout design denimovych véci o kus dal
a pfitom zachovat nositelnost a raz dzinoviny.

CHATTY & TOPMODEL OF ELITE PRAGUE ZUZANA STRASKA

Why CHATTY and Zuzana Straska? Radka/CHATTY: We've chosen Zuzka for
the photo shoot and interview because she represents us beautifully as well as expresses
our brand’s philosophy. Our models look very natural on her and she lends grace to
them. Zuzana: I agreed, of course, because I like the girls and because I can identify with
CHATTY'’s style and work. I like the direction in which they’re going, their timelessness,
ideas, precision, and also denim, which appears in all collections and which [ won’t hear
aword against. Do you remember what it was about CHATTY’s work that caught your
eye? Can you remember a specific outfit? Zuzana: The first outfit that caught my eye was
an oversize denim jacket and wide jeans. I wore this denim look to Milan fashion week,
where [ didn’t go as a model but as the Top Fashion magazine representative. I wouldn’t
have thought I'd become a “fashion object”. Then the picture of me wearing the model
appeared in Italian Grazia, American Harper's Bazaar and in other famous fashion
magazines and blogs. It was then CHATTY found their way into my heart. One piece
by CHATTY is enough to make your outfit different, timeless, yet clean and variable.
Obviously, not all their models are so eccentric; the girls also make bespoke jeans,
which is quite unusual for the Czech Republic. It is fascinating that each collection is
different and yet maintains the denim element. Zuzana’s question for CHATTY: Why
did you decide to work with denim? Radka/CHATTY: It was a spontaneous decision.
12 years ago, when we were designing our first collection, it was only natural for us to
include jeans in it. We were fascinated by working with denim, because it’s a material of
unique properties and requires specific methods. Each new collection means a challenge
taking denim design a step further and still maintaining its wearability and character.

Situationist
presented by Mercedes-Benz

KdyzZ se mluvi o mladé gruzinské znacce Situationist, kterou zalozil Irakli Rusadze,
Casto se sklonuje estetika jiného gruzinského fenoménu — znacky Vetements. Irakli je
modnimi editory vniman jako dalsi nadéje vychodu, ktera by se po vzoru krajan(i bratri

Gvasaliovych mohla vySvihnout do nejvyssich pater svétové mody.

Teprve Sestadvacetilety modni navrhar z Thilisi Irakli Rusadze svou profesni drahu zahéjil uz
v 15 letech. Kratce studoval odévni navrhafrstvi a tvorbu u starych gruzinskych mistrii a zahy zacal
v pozici kreativniho feditele nékolika gruzinskych odévnich podnik(t a médnich dom@ budovat svou
praxi a sbirat zkusenosti. Prvni predstaveni jeho tvorby se odehralo na Gruzinském tydnu mody (GFW)
v roce 2010. Rusadze se zapojil také do nékolika spolecensky prospésnych a charitativnich projekti
spojenych s modou. V roce 2008 ve veéku 17 let zalozil sviij vlastni label. Znacku Situationist, ktera se
v domaci Gruzii stala senzaci, zalozil pred dvéma lety s kolegou Davitem Giorgadzem. Prakticky cely
maodni svét zaujalo triko z jejich jarni kolekce SS17 inspirované gruzinskou vlajkou. Dalsi rozruch
kolem Situationistu zplsobila na socialnich sitich modelka Bella Hadid, kdyz se v rimci jednoho dne
béhem lednového pafizského fashion weeku dvakrat ukazala v outfitu této progresivni tbiliské dvojice.

Prazska prezentace brandu Situationist se uskutecni v ramci mezinarodniho vyménného programu
Mercedes-Benz International Designer Exchange Program v pondéli 20. bfezna od 17h.

When young Georgian brand Situationist founded by Irakli Rusadze is talked about,
aesthetics of a different Georgian phenomenon are mentioned — the Vetements
brand. Fashion editors see Irakli as another hope from the East which could follow in
the footsteps of their countrymen Gvasalia brothers to the top floors of international

fashion.

Only twenty six years old fashion designer from Tbilisi Irakli Rusadze embarked on his professional
career when he was 15. He briefly studied fashion design under the tutelage of old Georgian masters and
soon became the creative director of several clothing companies in Georgia thus acquiring experience.
His work debuted at Georgian fashion week (GFW) in 2010. Rusadze also took part in several social
benefits and charity projects connected to fashion. In 2008, when he was 17, he founded his own label.
He founded the Situationist brand, which caused a sensation at his home, Georgia, with his colleague
Davit Giorgadze two years ago. Virtually the entire fashion world was intrigued by a T-shirt from
their SS17 collection inspired by the Georgian flag. There was more buzz about Situationist on social
networks when model Bella Hadid wore an outfit by this progressive Tbilisi duo during the January
edition of Paris fashion week.

Prague presentation of the Situationist brand is going to take place within the Mercedes-Benz
International Designer Exchange Program on Monday, 20th March, from 5 pm. 43
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Prezentaci prinasi Blackout. fashion store ve spolupraci s Mercedes-Benz Prague
Fashion Weekem. Zcela poprvé se v Praze predstavi slovensky modni diim Nehera, ktery
se od zafi 2015 pod kreativnim vedenim Samuela Driry prezentuje na parizském tydnu
mody. Slavnou znacku vzkiisil v roce 2014 slovensky byznysmen Ladislav Zdut, ktery
pribéh fenomenalné uspéSného podniku objevil v historickych archivech a byl fascinovan

jak jejim pokrokovym hospodarskym modelem, tak nad¢asovym brandingem.

Hned na tvod je tfeba podotknout, Ze nejde o stejny odévni podnik, ktery

v Ceskoslovensku dvacatych let minulého stoleti zalozil pokrokovy podnikatel Jan
Nehera a jenz se v dobe¢, kdy se moviti oblékali t¢émet vyhradné v Pafizi, Londyné

a pripadné Milang, stal svétove proslulym textilnim gigantem. Nicmén¢ plvodni Nehera
je pro tu dnesni, jejiz ambici je byt mezinarodné tispéSnou luxusni médni znackou,

velkou inspiraci.

Nehera ro¢n¢ uvadi ¢tyri kolekce damské prét-a-porter. Vznikaji pod vedenim
francouzského designéra Samuela Driry, ktery diive ptisobil v médnich domech The
Row, Damir Doma a Hermes. Drira je také spoluzakladatelem a modnim reditelem
magazinu Encens. Drira obdivuje tehdejsi ,radikalismus® znacky Nehera, nicméné piimo
s archivy znacky nepracuje. Stylova Cistota kolekei vynika neobvyklou siluetou, preciznim
femeslnym zpracovanim, kvalitnimi materialy a ttumenou paletou prirodnich barev.
Kazda kolekce rozviji tu predchazejici. Nehera tvorend mezinarodnim tymem ptisobi
mezi Parizi a Bratislavou. Znacka ma dnes 25 prodejnich mist po celém svete se silnou
zakladnou v Japonsku a Jizni Koreji. Francouzska edice Vogue Neheru oznacila za jednu
ze Sesti nejslibnéjsich nastupujicich modnich znacek.

Blackout. je mutlibrandovy fashion store, ktery se zaméFuje na origindlni méstskou médu. Najdete
zde vyhledavané navrhare a stylové znacky, jejichz spole¢nym jmenovatelem jsou kvalitni materialy,
poctivé zpracovani a predevsim neobvyklé stiihy pro muze a zeny, ktefi se chtéji odlisit a pritom davaji
prednost minimalismu. Blackout. fashion store sidli na prazském Starém M¢sté v Kozi ul. ¢. 3.

Prvni prazska prezentace znacky Nehera se odehraje v sobotu 18. biezna od 17h. Vstup vyhradné
na pozvanky.

The presentation has been brought to you by Blackout. fashion store together

with Mercedes-Benz Prague Fashion Week. It is the Prague debut of Slovak fashion
house Nehera, which has been presenting at Paris fashion week since 2015 under the
creative leadership of Samuel Drira. The famous Slovak brand was revived in 2014 by
Slovak businessman Ladislav Zdut, who had discovered the story of a phenomenally
successful business in historical archives and was fascinated by its progressive

economic model and timeless branding.

To start with, it is important to point out that it is not the same clothing factory
which was established in Czechoslovakia in the 1920s by progressive entrepreneur
Jan Nehera, who became a renowned textile tycoon at the time when the rich dressed
almost exclusively in Paris, London, or Milan. Nevertheless, the original Nehera

is a great inspiration for the contemporary one, whose ambition is to become an

internationally successful luxury fashion brand.

Nehera presents four women’s prét-a-porter collections a year. They are created
under the leadership of French designer Samuel Drira, who used to work in fashion
houses The Row, Damir Doma and Hermes. Drira is also a co-founder and fashion
director of the Encens magazine. Drira admires Nehera’s “radicalism” of that time,
nevertheless, he does not work directly with the brand’s archives. The collections’
clear style is characterised by unusual silhouettes, meticulous craftsmanship, quality
materials, and a range of subdued natural tones. Each collection develops the
previous one. Nehera is formed by an international team, which works between Paris
and Bratislava. The brand has 25 sales points all over the world with a strong business
bases in Japan and South Korea. The French edition of Vogue listed Nehera among
the six most promising up-and-coming fashion brands.
Blackout. is a multi-brand fashion store focussing on original urban fashion. It offers sought-after

designers and stylish brands, which have in common quality materials, thorough craftsmanship, and

most importantly unusual cuts for men and women who want to be different and who prefer minimalism.

Blackout. fashion resides in Prague, at Staré Mésto in Kozi 3.

Nehera’s Prague debut is going to take place on Saturday, 18th March at 5 pm. Entry upon
invitation only.



MBPFW & Proc¢ ne?! Charity Night
for Tereza Maxova Foundation presents
Maison Francesco Scognamiglio
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V poradi druhy beneficni veCer MBPFW a magazinu Pro¢ ne?! pro Nadaci Terezy Maxové

détem bude hostit historicky prvni haute couture prehlidku v Cesku.

VytéZek dobroc¢inné aukce poradané MBPFW a magazinem Proc¢ ne?! pro Nadaci
Terezy Maxove détem presné pred rokem dosahl tictyhodnych 1250 000 korun

a nasledn¢ zajistil prostfednictvim Nadace Terezy Maxoveé détem vzdelani vice nez
dvaceti znevyhodnénym vysokoskolskym studentiim z détskych domovil. Na jeden vecer
to viibec neni mélo. Pravé proto se vSechny zuc¢astnéné strany rozhodly, Ze se do kolotoce

priprav a shanéni unikatnich drazebnich polozek pusti letos znovu.

Na exkluzivni beneficni vecer, ktery probéhne v sobotu 18. biezna, se chysta velkolepa premiéra —
viibec prvni haute couture prehlidka v Ceské republice. Navrharem haute couture, ktery v Praze
predstavi svou jarni kolekci, je Francesco Scognamiglio. Okézalé roby tohoto rodéka z Pompeji, ktery
pronikl do elitnich kruht rezervovanych vysoké krejcoving, uz nejspis znate. Ruéné a dlouhé dny az
tydny dekorované Saty nosi totiz mezinarodni celebrity v ¢ele s Madonnou, Rihannou ¢i Lady Gaga.
Fotografie Scognamigliovy andé¢lské roby s kiidly formovanymi z peficek, kterou vynesla Beyoncé na
loniské udileni cen MTV Video Music Awards, obletéla skute¢né cely svét. U nés jste se s jeho modely
mohli seznamit prostiednictvim Nadace Terezy Maxové détem. V Praze se totiz v ramci beneficniho
projektu Fashion for Kids uskute¢nila piehlidka Scognamigliovy prét-a-porter kolekce podzim/zima
2010. Dlouholeté pratelstvi, které spojuje mimoradné talentovaného navrhare a Terezu Maxovou, se
zpecetilo loni, kdy se Scognamiglio stal autorem svatebnich $atti Maxové. Nyni bude poprvé v Praze
k vidéni jeho posledni kolekce — jaro/léto 2017 — ktera patii k haute couture, nebot Maison Francesco
Scognamiglio je od lofiska hostujicim ¢lenem této privilegované skupiny modnich domu.

Aukéni katalog beneficniho vecera tvori vyhradné unikaty. Mezi drazenymi predméty je napiiklad
umélecky objekt vytvarnika Davida Cerného, fotografie Milose Formana od Bryana Adamse, jedine¢né
kolo Festka vyrobené z recyklovanych kapsli od kavy Nespresso, vstupenky na baletni vystoupeni Sergeje
Polunina véetn¢ vecete s tane¢nikem a dalsi.

Role licitatora se ujme Maria Galova, feditelka aukéni siné Dorotheum, ktera je odbornym
garantem drazby. Vecerem provede herec a moderator Lukas Hejlik.

MBPFW & Pro¢ ne?! Charity Night for Tereza Maxova Foundation presents Maison Francesco
Scognamiglio je na programu v sobotu ve 20h30. Vstup pouze na pozvanky.

The second MBPFW and Proc¢ ne?! magazine’s evening benefit for Tereza Maxova
Foundation is going to host the first ever haute-couture catwalk show in the Czech

Republic.

The proceeds from the event organized by MBPFW and Pro¢ ne?! magazine for
Tereza Maxova Foundation exactly a year ago amounted to impressive 1,250,000 CZK
and subsequently enabled Tereza Maxova foundation to provide university education
to more than 20 socially disadvantaged students from children’s homes. It was by no
means a small amount raised in one evening and that was the reason all interested
parties decided to enter the hustle and bustle of preparing and gathering unique
objects for the auction again this year.

There is going to be a grand debut at the exclusive evening benefit held on Saturday, 18th March —
the first ever haute couture catwalk show in the Czech Republic. The haute couture designer who is going
to present his spring collection in Prague is Francesco Scognamiglio. Lavish gowns of the Pompeii
born artist, who broke into the elite circles of the highest dressmaking, are probably familiar to you.
The handmade gowns adorned for many days and even weeks are worn by international celebrities,
lead by Madonna, Rihanna, and Lady Gaga. Photos of Scognamiglio’s angel gown with wings made
of feathers, which was worn by Beyonc¢ at last year’s MTV Video Music Awards, is known virtually
all over the world. His models were introduced in the Czech Republic by Tereza Maxova Foundation
during a benefit project Fashion for Kids in Prague, where Scognamiglio held a catwalk show of the
fall/winter 2010 prét-a-porter collection. The long term friendship between the exceptionally talented
fashion designer and Tereza Maxova was sealed last year, when he created Maxova’s wedding gown.
Now it is going to be Prague debut of his last collection — spring/summer 2017 — which is considered
haute couture, as Maison Francesco Scognamiglio has been a visiting member of the privileged group
of fashion houses since last year.

The evening benefit’s auction catalogue comprises utterly unique objects. There is for example an
object by fine artist David Cerny, Milo$ Forman’s photograph by Bryan Adams, a unique bicycle Festka
made of recycled Nespresso coffee pods, tickets to Sergei Polunin’s ballet show, including a dinner with
the dancer, and many others.

The role of an auctioneer is going to be given to Méaria Galova, the manager of the Dorotheum
auction house, which is the auction’s professional guarantor. The evening is going to be hosted by actor
and presenter Lukas Hejlik.

MBPFW & Pro¢ ne?! Charity Night for Tereza Maxova Foundation presents Francesco Scognamiglio
Maison takes place on Saturday at 8:30 pm. At invitation only.
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VAN GRAAF Junior Talent 2017
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ADAM KOST

ZOLTAN TOTH

V ramci Mercedes-Benz Prague Fashion Weeku se letos jiz poctvrté odehraje soutéz

o titul nejtalentovanéjsiho zacinajiciho odévniho névrhare. Do konce ledna se do
soutéze mohli hlasit ¢esti a slovensti mddni tviirei ve véku do 26 let. Na zakladé portfoli
prihlasenych uchazect vybrala odborna porota slozena ze Séfredaktorti prestiznich
Ceskych mddnich a lifestylovych magazinti a zastupce médniho domu VAN GRAAF

Ctyfi finalisty. Stali se jimi Michaela Hrinova, Lukas Krnac, Zoltan Toth a Adam Kost.

MICHAELA HRINOVA

LUKAS KRNAC

VAN GRAAF Junior Talent Selection — prehlidka, béhem niz se predstavi Ctyfi
nejlepsi — se uskutecni jako soucast oficialniho prehlidkového programu médniho

tydne. Soutézici predstavi nesezonni capsule kolekce. Absolutni vitéz obdrzi cenu

VAN GRAAF Junior Talent Card, kterd obnasi financni prispévek ve vysi 50 tisic korun

na vytvoreni modni kolekce, déle jeji nasledné predstaveni na zatijové edici MBPFW

a navic i odbornou podporu ze strany Mercedes-Benz Prague Fashion Weeku.

Partnerem soutéze je jiz druhym rokem moédni dim VAN GRAAF, jehoz vlajkovy obchod na
Véclavském nameésti prinasi do Prahy od roku 2010 individualni servis a vysoce kvalitni médu luxusnich
znacek, jako jsou Boss, Marc Cain nebo Polo Ralph Lauren.

Odborny garant soutéze: doc. Libéna Rochova. Odborna komise: Patrick Brosius, manazer
prazského modniho domu VAN GRAAF, Andrea Béhounkové, §éfredaktorka ELLE, Lenka Fabian,
$éfredaktorka Marie Claire, Danica Kovarova, $éfredaktorka Dolce Vita, Barbara Nesvadbova,
$éfredaktorka Harper's Bazaar, a Petr Matéjcek, $éfredaktor Proc ne?!

Prehlidka finalistt VAN GRAAF JUNIOR TALENT probéhne v nedéli 19. biezna 2017 od 17h.

Oficialni hashtag soutéze:
#VANGRAAFJuniorTalent2017

During Mercedes-Benz Prague Fashion Week is going to be held the fourth run
of the most talented up-and-coming fashion designer competition. Czech and

Slovak fashion designers under 26 could apply by the end of January. A professional

committee comprising editor-in-chiefs of the most prestigious Czech fashion and

lifestyle magazines and representatives of VAN GRAAF fashion retailer revised

applicant’s portfolios and chose 4 finalists. They are Michaela Hrinova, Lukas Krnac,

Zoltan Toth, and Adam Kost.

VAN GRAAF Junior Talent Selection — a catwalk show introducing the four best

talents — is going to be part of the fashion week’s official catwalk programme. The
contestants will present off-season capsule collections. The winner will receive the
VAN GRAAF Junior Talent Card award, which is a financial contribution in the

amount of 50,000 CZK to create a fashion collection, its subsequent presentation

at September MBPFW as well as professional support from Mercedes-Benz Prague

Fashion Week.

The competition is partnered for the second time by VAN GRAAF fashion retailer, whose flagship
store on Wenceslas Square has been bringing individual approach and brand names of the highest
quality — Boss, Marc Cain, or Polo Ralph Lauren to Prague since 2010.

Competition’s professional guarantor: doc. Libéna Rochova. Professional committee: Patrick
Brosius, Prague VAN GRAAF store manager, Andrea Béhounkova, ELLE editor-in-chief, Lenka
Fabian, Marie Claire editor-in-chief, Danica Kovafova, Dolce Vita editor-in-chief, Barbara Nesvadbova,
Harper's Bazaar editor-in-chief, and Petr Matéjcek, Pro¢ ne?! editor-in-chief.

The catwalk show of VAN GRAAF JUNIOR TALENT finalists is going to take place on Sunday,
19th March 2017, from 5 pm.

Official competition hash tag:

#VANGRAAFJuniorTalent2017
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Re-see Showroom
supported by Nespresso & ELLE
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V zavé ercades-Belglz Prague ffashion Weeku p:o konce; eh!preh 1dk;e! ,

se kolekce vSech navrharti predstavi opét zblizka, a to jak obchodnikiim, novinartim,
stylistiim a dalsSim modnim profesionaltim, tak Siroké vefejnosti. JiZ poctvrté totiz
probéhne oblibeny Re-see Showroom a opét s vitanou podporou prémiové kavy
Nespresso, ktera se pro breznovou edici navic propojila s médnim magazinem ELLE.
Princip a cil showroomu je nabidnout mdédnim navrhaiim a jejich publiku prostor pro
Zive setkdni — moZnost podivat se na zpracovani model( zblizka, pohovorit s ndvrhafem.
Navrhari maji jedine¢nou prilezitost ziskat primou zpétnou vazbu na svou tvorbu

a soucasné¢ odbornici i koncovi zakaznici maji moznost Iépe poznat kolekce, vyzkousSet

novinky pro nadchazejici sezonu a domluvit se na pripadnych zakéazkach.

Nespresso se navic rozhodlo pojednat svilj bar-kavarnu stylove a k realizaci prizvalo
designerské duo Jan Plechac¢ a Henry Wielgus. A redakce magazinu ELLE bude piimo
v showroomu fotografovat modni editorial pro jedno ze svych podzimnich vydani. Kdo
prijde, uvidi tedy, nejen co se bude nosit na podzim, ale také pozna, jak se rodi ELLE

fashion story.

Re-see Showroom supported by Nespresso & ELLE se kona ve ¢tvrtek 23. biezna 2017 od 10 do
17 hodin, KOTVA, 3. patro, vchod z Rybné ulice, Praha 1. Vstup je zdarma.

At the end of Mercedes-Benz Prague Fashion Week, after catwalk shows, collections
of all designers are going to be presented again, up close this time, to buyers,
journalists, stylists and other fashion professionals as well as to the public at the
fourth edition of popular Re-see Showroom held with a welcomed support by
Nespresso premium coffee, which partnered with the ELLE magazine for the March
edition. The showroom’s principle and objective is to offer fashion designers and their
audience a space to meet in person — a chance to inspect the models’ craftsmanship
in detail and to talk to their designer. It also provides a unique opportunity for
designers to receive direct feedback on their work as well as an opportunity for
professionals and end customers to get to know the collections better, to try out new

styles for the coming season and even to make potential deals.

Moreover, Nespresso has decided to create a stylish café bar and so asked designer
duo Jan Plech&¢ and Henry Wielgus to set it up. ELLEs editors are going to take
photos directly in the showroom for their fashion editorial of one of the autumn
issues. If you come, you will not only see what’s going to be worn in the autumn,
but also learn how an ELLE fashion story is created.

Re-see Showroom supported by Nespresso & ELLE takes place on Thursday, 23rd March, between

10 am and 5 pm, KOTVA, 3rd floor, Rybna street entrance, Praha 1. Free admission.
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Busjness Forward Forum
by CEZ & Forbes
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UZ druhym rokem je soucasti MBPFW odborna mezinarodni konference Business
Forward Forum by CEZ & Forbes. Prestizni platforma propojuje §pickové profesionaly
ze svéta obchodu, médii, moédniho designu a primyslu. LetoSni ro¢nik se zaméri na téma
prosazovani mladych brand( z naSeho regionu na globalnich trzich a na aktudlni trendy

v digitalni kom jsilelamERgalils,

SCene.

Sviij pohled na REANIEEE! roStIsell ' oUgelileli7i napriklad
tradi¢ni Ceské znacka hodinek Prim Manufacture 1949 (ELTON hodinarska). Dalsi ze
vzacnych hostl, Lady Martina Lowe, nabidne perspektivu marketingové konzultantky

a hodnotou v desitkach miliard, Louis Vuitton. Druhym tstfednim tématem konference
je prosazovani znacek z naseho regionu na mezinarodnich trzich. O posunu modni
znacky z lokalniho do mezinarodniho kontextu promluvi zakladatel a CEO mezinarodné
uspesného domu Nehera pan Ladislav Zdut. Své nazory a vize piedstavi i dalst zastupci

vlivnych domacich i zahrani¢nich luxusnich znacek, nakupct, editori a influencefi.

V lonském roce nabidla konference BFF setkani se zastupci lokalnich znacek jako
Tonak, Snaha nebo Pietro Filipi, mezi panelisty byli zastupci Czechlnvest nebo prestizni
mezinarodni soutéZe International Woolmark Prize. K vzacnym zahrani¢nim host{im
patrili vedle vlivnych nakupcich také zastupci médii, jako Vogue, Dazed Digital nebo
Harper's Bazaar.

Titularnimi partnery konference jsou Skupina CEZ a magazin Forbes. Udélost se uskute¢ni

ve stiedu 22. biezna ve tfetim patie obchodniho domu Kotva, od 11 do 16 hodin a vstup na ni je po
predchozi registraci zdarma (viz www.mbpfw.com).

[t is the second time MBPFW has included professional international conference
Business Forward Forum by CEZ & Forbes. The prestigious platform interconnects
top professionals from the fields of business, media, fashion design, and industry.

This year’s edition focuses on promotion of young local brands in global markets

and on current trends in digital communication and online luxury business and their

reflection on the Czech scene.

Traditional Czech watches brand Prim Manufacture 1949 (ELTON hodinafsk4)

is going to outline their views on presentation and sale of luxury goods in the World
Wide Web environment. Another honoured guest Lady Martina Lowe is going to
offer a point of view of a marketing consultant of one of the most prestigious fashion
brands with more than 160-year history and value amounting to eight figures —
Louis Vuitton. The second main conference topic is promotion of local brands in
international markets. The topic of shifting a local brand from a local context to an
international one is going to be covered by the founder and CEO of internationally
successful house Nehera — Mr Ladislav Zdut. Other opinions and visions are going
to be presented by representatives of local as well as international luxury brands,

buyers, editors, and influencers.

Last year’s BFF conference introduced representatives of local brands, such as
Tonak, Snaha, or Pietro Filipi, the panellists included representatives of Czechlnvest
or prestigious international competition International Woolmark Prize. Honoured
international guests included influential buyers as well as media representatives from

Vogue, Dazed Digital, or Harper's Bazaar.

Conference titular partners are CEZ Group and Forbes Magazine. The event is going to take place
on Wednesday, 22nd March, on the 3rd floor of Kotva department store, between 11 am and 4 pm, free
entry upon prior registration (see www.mbpfw.com).
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Sh

Sobota / Saturday
18/3/2017

bgram prehlidek
ows schedule

Nedéle / Sunday
19/3/2017

Pondéli / Monday
20/3/2017

Utery / Tuesday

Vsechny prehlidky se konaji na adrese:
Kotva — 3. patro (vchod z Rybné ulice,

Praha 1) s vyjimkou prehlidky Zuzany

Kubickové.
MAP POI@

Pokud neni uvedeno jinak, prehlidky
jsou pristupné na pozvani, akreditace
STANDING a VIP vstupenky.
Vyjimku tvofi pouze eventy oznacené
jako ,,na specialni pozvanky*, které
jsou pristupné pouze na specialni

All shows are held at: Kotv:
3rd Floor (the entrance on
Street, Prague 1) except for

show Zuza iCkova.
MAP POI|

[f not stated otherwise, all §
are open for guests with in
accreditations, STANDIN
tickets. Events marked as “b
invitation” are only opened
with special invitation.

5 and VIP

pozvani.
Holders of purchased VIP tickets gain

Drzitelé zakoupenych VIP vstupenek access to all MBPFW fashion shows

and main programme events.

100 MIRO SABO / DANIELA PESKOVA

maji pristup na vSechny modni
prehlidky a veskeré eventy v hlavnim
programu MBPFW.

ZMENA PROGRAMU VYHRAZENA / THE PROGRAMME IS SUBJECT TO|{CHANGE

seo0 PETRA PTACKOVA / BLUE PAPER
TALENT SUPPORTS JAN CERNY

1e00 LA FORMELA / ALTER ERA

1700 IMRECZEOVA / SITUATIONIST
presented by Mercedes-Benz

100 NEHERA by Blackout. 1700 VAN GRAAF JUNIOR TALENT 2017

(na specialni pozvanky /
by special invitation only)

w00 KATERINA GEISLEROVA /
TIQE BY PETRA BALVINOVA

100 LUKAS MACHACEK /
MICHAEL KOVACIK

1000 CHATTY

2030 PROC NE?! CHARITY NIGHT
FOR TEREZA MAXOVA
FOUNDATION PRESENTS
MAISON FRANCESCO
SCOGNAMIGLIO

(na specialni pozvanky /

by special i an only)
MAP POI
by special invitation only)

2100 JAKUB POLANKA

(na specialni pozvanky /
by special invitation only)

2100 ZUZANA KUBICKOVA
@ BOCCACCIO BALLROOM

(na specialni pozvanky /

210 BLAZEK




Hlavni program
Main programme
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Patek / Friday
17/3/2017

2r00—23:00 M BPFW & HARPER'S BAZAAR
OPENING COCKTAIL

na specialni pozvanky / by special invitation

Lokace / VenuerQafe~Cafe, Rytifska 10, Praha 1
MAP POI \@

Stieda / Wednesday
22/3/2017

moo—1e:00 BUSINESS FORWARD FORUM
BY CEZ & FORBES

vice na stranach 52—53 / see more on pages 52—53
Vstup na akreditace / accredited participants only
Lokace /

Vi otva — 3. patro (vchod z Rybn¢ ulice), Praha 1
MAP POI
WWW.mbpfie

Sobota / Saturday
18/3/2017

22.00-2400 AFTERPARTY

na specialni pozvanky / by special invitation

Lokace / Vi otva — 3. patro (vchod z Rybné ulice), Praha 1
MAP POI|

Ctvrtek / Thursday
23/3/2017

10:00-17.00 RE-SEE SHOWROOM
SUPPORTED BY NESPRESSO & ELLE

vice na stranach 50—51/ see more on pages 50—51
Vstup volny / free entry

Lokace / Vi otva — 3. patro (vchod z Rybné ulice), Praha 1
MAP POI

Www.mbpfw?

Pondéli / Monday
20/3/2017

a5 Pret-a-porTEA WITH MARIE
CLAIRE / WHERE FASHION
AND BUSINESS MEET

na specialni pozvanky / by special invitation

Lokace / Vi otva — 3. patro (vchod z Rybné ulice), Praha 1
MAP POI|
WWW.mbpfws

Patek / Friday
24/3/2017

23:00-07.00 KOMIKS x BLUE PAPER PARTY

ystupenky na misté / tickets at the door

Lokace / Ventierex Face2Face
MAP POI a
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Doprovodny program
Side programme
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\VATSA / ALY L1/¢/L1 AVATSd / MALYd LI/¢/L1 AVATSd / MHLYd L1/§/L AVATdd / YALVd L1/¢/L1 AVATdd / MALvd L1/€/L1 Avardd / ¥d.L1yd

vstup zdarma / free entry
*pokud neni uvedeno jinak
*unless stated otherwise

HARPER'S BAZAAR CHARITY TRAM

Datum / Date: 17. biezna, 17:00—20:00 / 17th March, 5 PM — 8 PM
Lokace / Venue: Specialni tramvaj (viz jizdni fad) / Special tram (see Time Table)
www.bazaarcharity.cz

Ve specialné vypravené tramvaji budou Pavlina Némcova, Leos Mares, Kaira
Hercikova, Filip Vanék, Monika Koblizkova, $éfredaktorka Harper’s Bazaaru
Barbara Nesvadbova, ¢esti modni navrhari a dalsi prodavat poklady ze svych Satniki.
Vytézek akce piijde na Bazaar Charity. Svezte se s nami, udélejte si radost novym
kouskem, a prispéjte tak na dobrou véc! P. S. Listky na MHD u nas nepotiebujete!

Pavlina Némcova, Leos Mare$, Kaira Hercikova, Filip Vanék, Monika Koblizkova,
Barbara Nesvadbova, editor-in-chief of Harper’s Bazaar, Czech fashion designers
and others are going to sell treasures from their wardrobes in a specially dispatched
tram. Proceeds from the event will go to Bazaar Charity. Come and ride with us,
treat yourself to something wonderful, and support a good cause! P. S. You need no
tickets to ride our tram!

Jizdni fad / Time Table 18:47 Hrad¢anska

18:50 Vozovna StfeSovice
17:00 Vozovna Stiesovice
17:04 Hradcanska

17:11 Strossmayerovo nam.

17:14 Vystavisté HoleSovice

18:50—19:00 Vozovna Stiesovice

19:04 Hradc¢anska

19:11 Strossmayerovo nam.
19:14 Vystavisté HoleSovice
19:25 Palmovka

17:15—17:35 Vystavisté HoleSovice

1746 Palmovka 19:29 Krizikova

17:50 Krizikova 19:36 Tésnov

17:57 TéSnov 19:40 Masarykovo nadrazi
19:42 Jindfisska

17:57—18:20 TéSnov 19:45 Vodickova

19:49 Narodni divadlo

18:24 Masarykovo nadrazi 19:52 Karltiv most

18:26 Jindrisska 19:57 Klarov

18:29 Vodickova 20:00 Hrad¢anska
18:33 Narodni divadlo

18:36 Karltiv most Vozovna StieSovice
18:41 Klarov

Lyd

L1/€/01 AVATdA / ALYd 21/¢/11 Avardd / Md

INLYS/VLOGOS LI/6/81 AVAINLYS / VLOFOS LI/6/81 AVAANLYS / VLODOS L1/£/81 AVAANLVS / VLOLDOS L1/5/81 AVAIN.LVS / VLOLIOS

ADDICT #6
BY NOBODY LISTEN W/ ODIVI

vstupenky na misté / tickets at the door
Datum / Date: 17. biezna, 23:00—05:00 / 17th March, 11 PM — 5 AM
Face2Face

Lokace / Venue-e
NAP pOI
www.nobod er.com, www.odivi.cz

Addict #6 by NobodyListen ~ event for youth generation. Amazing location, big
sound system, lights, atmosphere & moshpit. Special guests & lineup. New wave
music ~ from rap to new electronic. Presentation of new Story ODIVI x NobodyListen
collaboration. Limited capacity. Entry : 200 CZK, on the spot only.

A.LAB BY MIRO SABO

pro hosty sobotni prehlidky ve 14:00 / for guests of the fashion show at 2 PM
Datum / Date: 18. bfezna, 13:00 / 18th March, 1 PM

Lokace / V; otva — 3. patro (vchod z Rybné ulice), Praha 1
MAP POI

Nova lifestylova znacka A.LAB, nejnovéjsi projekt navrhare Mira Saba, predstavuje
svoje prvni 3 produkty: multifunkéni bezvodé balzamy na plet inspirované 3
posvatnymi dary: kadidlo, myrha a zlato. Balzamy A.LAB v sobé michaji moudrost
véki s nejnovéjsimi ingrediencemi soucasnosti a prinaseji jedine¢ny smyslovy zazitek
svoji barvou, strukturou a viini. Objevte jiny pohled na péci o plet i svét kolem sebe.

The lifestyle brand A.LAB, the newest project of the fashion designer Miro Sabo,
introduces its first 3 products: multifunctional waterless face balms inspired by
the three sacred gifts: frankincense (olibanum), myrrh and gold. The A.LAB balms
reflect the fusion of the wisdom of the ages and modern day ingredients bringing you
a unique sensory experience with its color, texture and smell. Discover a different
approach to skincare as well as the world round you.

LV FASHION WEEK PARTY

Datum / Date: 18. bfezna, 22:00—05:00 / 18th March, 10 PM — 5 AM

Lokace / Ve ke Valmont Club & Lounge, Uhelny trh 9, Praha 1
MAP POI
www.levalmen

Le Valmont Club & Lounge spojuje vitézstvim ocenény koktejl bar s tane¢nim klubem
na mezinarodni Grovni. Jiz od samotného vzniku klub podporuje mladé umélce,
navrhafe a fotografy. Prijdte v tento vecer zazit velkolepou party do Le Valmontu i Vy!

Le Valmont Club & Lounge combines an award-winning cocktail bar with an
international level dance club. Since its founding, the club has been supporting
young artists, designers, and photographers. Tonight is the night to come to Le
Valmont to see and live its spectacular party!
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BLAZEK AFTER-SHOW-COCKTAIL

vstup na specialni pozvanky / by special invitation only
Datum / Date: 19. biezna, 22:00—24:00 / 19th March, 10 PM — 12 PM

Lokace / Ve Buddha Bar, Jakubska 8, Praha 1
MAP POI
www.blazekysz w.buddha-bar.cz

SEMINAR: PRAVNI MINIMUM PRO
ROZJEZD MODNI ZNACKY / SEMINAR
ON LEGAL BASICS OF STARTING
FASHION BRAND

vstup na akreditace / accredited participants only
Datum / Date: 20. bfezna, 9:30—11:30 / 20th March, 9:30 AM — 11:30 AM

Ustav prava modniho priimyslu vas zve na seminaf ,Pravni minimum pro rozjezd
modni znacky®, tentokrat se zamérenim na nezbytné registrace a danové povinnosti.
V ramci seminare se budeme zabyvat: Pravnimi zaklady samostatného podnikani —
Administrativnimi, registra¢nimi a dafiovymi povinnostmi spojenymi se zah4jenim
podnikani. Seminaf je uréen studentiim odévni a médni tvorby a zacinajicim médnim
navrhartim a je pro tyto GiCastniky zdarma. Prednasejici: JUDr. Ondfej Trubac, Ph.D.,
LL.M., Mgr. Zuzana Simonovské, LL.M.

The Czech Fashion Law Association invites you to a seminar on “Legal Basics of
Starting Fashion Brand” this time focussing on necessary registrations and tax
liabilities. The seminar is going to offer: Legal basics of an independent business —
Paperwork, registration and tax liabilities connected to starting a business. The
seminar is aimed at students of fashion and clothes making as well as starting fashion
designers and it is free of charge. Lecturers: JUDr. Ondfej Trubac, Ph.D., LL.M.,
Mgr. Zuzana Simonovska, LL.M.

FOOTSHOP + LAFORMELA

Datum / Date: 23. biezna, 19:00—22:00 / 23rd March, 7 PM — 10 PM

Pokud chces zakon¢it Fashion Week ve stylu, urcité se zastav na predstaveni kolekce,
za kterou stoji Footshop ve spolupraci se znackou LAFORMELA. Tak osobitou
kombinaci designu a funkénosti totiz v ulicich jen tak nepotkas!

Ifyou intend to end the Fashion Week in style, you should definitely come and see
a collection by Footshop in collaboration with LAFORMELA. You're not very
likely to see such a distinctive combination of design and functionality in streets!
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ALTER ERA FOR DUSNI3 POP-UP
EVENT

Datum / Date: 17.—18. a 20.—24. bfezna, 10:00—19:00 / 17th—18th and 20th—24th
March, 10 AM —7PM
entier&oncept Store DUSNI3, Dusni 3, Prahal

ALTER ERA, znacka, ktera $ije damské odévy, je nejnovejsim prirtistkem do
MBPFW — Designers group. I kdyz na prehlidkach predstavuji kolekei pro podzim/
zimu 2017, jejich jiz diive predstavena kolekce pro jaro/1éto 2017 nazvana ,Lost in
Tokyo® (,Ztraceni v Tokiu®) bude na prodej béhem celého Fashion Weeku v DUSNI3.
Dvojice navrharek, které za znackou stoji — Zhanna Belskaya & Alicia Declerck — by
vas rada pozvala ve stiedu 22. biezna mezi 16.00 a 21.00 na sklenicku do DUSNI3.
Osobné predstavi svou kolekei a ke kazdému nakupu obdrzite darek.

Womenswear label ALTER ERA is the latest addition to the MBPFW — Designers
group, while they present F/W17 on the runway, their formerly presented S/S17 —
collection “Lost in Tokyo” will be available for purchase at DUSNI3 during the
entire Fashion Week.

The designer-duo behind the label; Zhanna Belskaya & Alicia Declerck are pleased
to welcome you with a drink at DUSNI3 on Wednesday March 22nd from 4 PM till
9 PM. The collection will be personally introduced and a gift-item is offered with
every purchase.

SUSTAINABLE FASHION DAY

vstupenky na misté / tickets at the door
Datum / Date: 18.—19. bfezna, 10:00—20:00 / 18th—19th March, 10 AM — 8 PM

Lokace / Ve Mnitroblock, Tusarova 791/31, Praha 7

MAP POIl

www.sustainablefashionday.cz

Pop-up store tficeti udrzitelnych znacek, u kterych nakoupite modu i kosmetiku
vyrobenou Setrné a s respektem. Dale na programu: diskuze a filmy o tom, jak

modni primysl funguje a co to znamena pro planetu i spole¢nost, a SWAP party, na
které mizete vymeénit své nenosené obleCeni za nenosené obleceni nékoho jiného.

A Pop-up store of thirty sustainable brands offering fashion and cosmetics made
in an eco-friendly and respectful way. The programme also offers: discussions and
films on the way fashion industry works and what it means for the planet and society,
a SWAP party, where you can swap your no longer worn clothes for no longer worn
clothes of somebody else.
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MAP POI%
Kotva — 3.

Vchod z Rybné ulice
110 00 Praha 1

MAP POI@
Cafe~Cafe

Rytifska 10
110 00 Praha 1

MAP POI

Ostrov Stva 25
(ex face2face)

170 00 Praha7

MAP PO

—

Le Valmon & Lounge

Uhelny trh 9

110 00 Prahal
MAP PO @
Buddha Ba

Jakubska 8
110 00 Prahal

MAP PO ‘
Opero

Salvatorské 931/8
110 00 Praha 1

MAP PO @
Footshop

Bubenska 1
170 00 Praha7

MAP POI @
Concept Store DYUSNI3

Dusni 3
110 00 Prahal

MAP POI
Vnitrobloc
Tusarova 791/31
170 00 Praha 7

MAP POI
Boccaccio Ballrogm,

Grand Hotel Bohemia
Kralovodvorska 652/4
110 00 Praha 1
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FW17 Designers

TIQE BY PETRA BALVINOVA
ALTER ERA

JAKUB POLANKA

LUKAS MACHACEK
BLAZEK

MICHAEL KOVACIK
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