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LetoSni zarijova edice Mercedes-Benz Prague Fashion Weeku je nejmezindrodné;jsi ze vSech, které jsme
dosud usporadali. Na mole se predstavi kromé stalic domdci scény také 10 zahranicnich designéri. Diky
spolupraci mezi prazskou UMPRUM a tokijskou mddni univerzitou Bunka se miZeme téSit na ctyfi skvélé
absolventy této véhlasné Skoly, v kuratorském vybéru mdodniho profesiondla Rachida Naase budeme hostit
pét SpiCkovych tviirci soucasné nizozemské modni scény a v ramci mezindrodniho vyménného programu
Mercedes-Benz International Designer Exchange Program mame moznost vidét kolekci soucasné Spanélské
senzace Qutsiders Division. Moc nds tési, Ze je Praha atraktivni destinaci pro tak silnd designérska jména,
a nds fashion week diky tomu ziskava mezindrodni presah. Druhou zajimavosti zarijové edice bude takeé
stiiddni lokaci - nabidneme nova zdkouti historického Clam-Gallasova palace, kde se uskutecni vétSina
mddnich prehlidek, ale také site-specific show Zuzany Kubi¢kové v Galerii Rudolfinum a Jana Cerného na
Letenské plani. Posledni jmenovany event je navic volné pfistupny - podivat se miZe prijit opravdu kazdy,
kdo mé o Honzovu tvorbu zdjem.
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sezony posouvaji k vyssi profesionalité. Prijdte se o tom presvédcit sami.
Vaclav Dejcmar & Lukds Loskot (Producent MBPFW & CEO MBPEW)

This year’s September edition of Mercedes-Benz Prague Fashion Week is the most multinational one of all
we have organized so far. The catwalks will host, apart from traditional domestic stars, 10 designers from
abroad. Thanks to the collaboration of UMPRUM Prague and fashion university Bunka in Tokyo, you can
look forward to four brilliant graduates of this famous school; the curator’s choice of Rachid Naas, a fashion
professional, will present top five representatives of contemporary Dutch fashion scene; the international
exchange programme Mercedes-Benz International Designer Exchange Program gives us the opportunity to
see a collection by current Spanish revelation Outsiders Division. We are very happy to note that Prague has
become an attractive destination for such strong designer names, which make our fashion week relevant on
an international level. The second interesting aspect of the September edition is switching venues - we are
opening new hidden spaces in the historical Clam-Gallas Palace, where most shows will take place. There
are also Zuzana Kubitkovd’s site-specific show in the Gallery Rudolfinum and Jan Cerny’s on Letnd Plain.
The latter is admission free and open to everyone - virtually anybody who is interested in Honza’s work
is welcome to come.

We believe that valuable inspiration will come not only from abroad because collections of our designers
are gaining more and more professionality season from season. Why don’t you come and see for yourself?
Vaclav Dejcmar & Lukds Loskot (MBPFW producer & MBPFW CEQ)
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Jakub Samek (jakubsamek.info); Korektor / Proofreading - Martin Brat; Anglicky preklad / English
Translation - Dana BouSové; Vydavatel / Publisher - Mercedes-Benz Prague Fashion Week, Czechoslovak
Models s.r.0., Paldc ADRIA - Ndrodn{ 40, 110 00 Praha 1, IC: 47122927
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Novy sedan Tridy C prekond vas
nejlepsi ¢as. Ale budete-li chtit, hned
si mUZete zlepsit ndladu se systémem
Energizing Comfort. Diky Siroké Skale
nastaveni dokaZe stimulovat vaSe smysly,
a pomdZe vam tak znovu najit vnitrni
rovnovahu. Staci jen stisknout tlacitko.
Nikdy (se) nepfestavejte zlepSovat.
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NESPRESSO.
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DELAME NEKOMPROMISNi ROZHODNUTI,
JEDNO PO DRUHEM, ABY BYL VAS SALEK KAVY VYJIMECNY.
KONECKONCU, ROZHODNUTIi, KTERA DELAME, NAS UTVAREJI,
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i~y v . .y, , . , . Ligne Roset showroom
Jll‘l Bartoska, Prezident Mezindrodniho filmového festivalu Florentinum - atrium budovy, Na Florenci 2116/15, Praha 1

Karlovy Vary, foto: Benedikt Ren¢ t: +420 281 912 186, e: prague@ligne-roset.cz




LANCOME Brands

MEN’'S STORE

Sirokd 20, Praha 1

BALENCIAGA VALENTINO SAINT LAURENT
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dolcevit

SOHO

Exclusive caterer Mercedes-Benz Prague Fashion Week 2019
www.S O HO.cz Podolské Nabrezi 1, Praha 4, 727 807 592

& dolcevita.cz

instagr.am/dolcevitacz

K1 fo.com/dolcevitacz




THE EMBLEM
HOTEL

Platnérska 19, 110 00 Prague, info@emblemprague.com, emblemprague.com
Located in the heart of Prague, THE EMBLEM HOTEL is a Lifestyle hotel that merges the past, present, and future of the historic city into
a home for travellers and a haven for locals. With 59 rooms, a lower level lounge, a restaurant and bar, a spa with a rooftop terrace, and

state-of-the-art technology, the hotel and its many 'living spaces’ are dedicated to creating a community. The Emblem is a place for the
like-minded from Prague and from abroad to explore, discover and discuss together, and it is redefining the way we travel entirely.
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cafe ~ cafe

Rytifska 10, Praha 1, 11000
224 210 597 www.cafe-cafe.cz

n Stafte se nasim fanouskem na Facebooku: @procne Podivejte se do zakulisi na nasem instagramovém profilu: @procnemagazine
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Casopis, ktery ze vsedniho dne
dokaze udelat svatek!

PLAYBOY.cz




Televizory

Philips TV. Looks pbetter.

Vychutneijte si modni prehlidky a filmy s 4K Ultra HD televizorem. Diky Android TV, bezdratovému pfipojeni
a technologii Ambilight se do vasi oblibené zabavy doslova ponorite.

Ultra tenky LED televizor série 7300 s rozlisenim 4K, systemem Android TV
a se tristrannou technologii Ambilight.
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ZJISTETE, PROC JE PRO PARTNERY MERCEDES-BENZ PRAGUE FASHION WEEKU DULEZITA PRAVE PODPORA LOKALNI MODY A CO PRIPRAVILI NA LETOSNI PODZIMN{ EDICL. /
FIND OUT WHY IT IS IMPORTANT FOR MERCEDES-BENZ PRAGUE FASHION WEEK PARTNERS TO SUPPORT LOCAL FASHION AND WHAT THEY HAVE PREPARED FOR THIS

YEAR'S FALL EDITION.

Partneri MBPFW / MBPFW Partners
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ADRTANA KRNACOVA

PRIMATORKA HLAVNIHO MESTA PRAHY / MAYORESS OF PRAGUE

Mdda je moje celoZivotni vasen a Praha posledni ¢tyfi roky systematicky prazsky fasion
week podporuje a doufdm, Ze to bude pokracovat i v pristich letech. Ja osobné si myslim,
Ze stat by mél podporovat lokalni médni tvorbu a naSe navrhare systematicky. Je to byznys
s vysokou pfidanou hodnotou a zdroveii diky modé miZete i Castecné kultivovat spolecnost.
Jd uz to bohuZel nestihnu, ale podpora prazskych ndvrhdid je presné tou véci, na niz by se
pristi vedeni Prahy mélo zamérit.

Fashion is my life-long passion and the city of Prague has been providing continuous support
to the Prague fashion week for the last four years and I hope it shall continue to do so in the
years to come. [ believe that the state should support local fashion and designers on long-
term basis. It is an industry that brings high added value and at the same time cultivates
the society to a certain extent. Unfortunately, I will not be able to continue the mission;
however, [ believe that supporting Prague designers should be one of the top priorities of
Prague’s new leadership.

ANDREA PETROVA

MARKETINGOVA MANAZERKA NESPRESSO / MARKETING MANAGER OF NESPRESSO
Pro nds v Nespressu je dilezité predevsim spojeni znacky s urcitym Zivotnim stylem
a hodnotami. Dlouhodohé se snaZime posouvat hranice toho, co kdva miZe pro zdkazniky
predstavovat - chceme, aby svét Nespresso inspiroval. Na zatijovém MBPFW opét zajimavym
zplisobem pojmeme bar-kavarnu, a zpiijemnime tak navstévnikim MBPFW atmosféru mezi
prehlidkami. Opakované jsme také partnery Re-see Showroomu, ktery se vZdy otevira po
skonceni vSech prehlidek.

It is essential for us at Nespresso to connect the brand with a particular life style and value
set. We have been changing the limits of what coffee can do for our customers for a long
time - we want the Nespresso world to spark inspiration. We are again opening an interesting
bar-café at the MBPFW September edition to make breaks between shows a pleasant and
invigorating experience. As is tradition, we are also partnering the Re-see Showroom, which
opens after all catwalk shows are over.

N0 DO R A

MARC BODERKE . 3

REDITEL MERCEDES-BENZ CARS CR / CEO OF MERCEDES-BENZ CARS CR

Ceska republika je zemi s dlouhou tradici v oblasti textilniho primyslu a je zde i nemala
koncentrace lidi, ktefi se ispésné vénuji navrharstvi, designu, modé. To jsou oblasti, které
pfimo vybizi ke sdileni mySlenek a zkuSenosti v mezindrodnim prostfedi. Proto kdyZ se
naskytla moznost zapojit Ceskou republiku do mezindrodni sité Mercedes-Benz fashion weekd,
nemuseli jsme dlouho premySlet. Velmi nds tési, Ze se tymu MBPFW podafilo vybudovat
skutecny svatek mody a Ze se dafi prostiednictvim vyménného programu zajistovat prezentaci
Ceskych talentovanych ndvrhari na podobnych akcich po celém svété.

The Czech Republic has a long tradition in textile industry and there is a considerable
concentration of people who are successful in the fields of design and fashion, which calls
for sharing ideas and experience on an international level. Therefore, when an opportunity
to include the Czech Republic in the international network of Mercedes-Benz fashion weeks
presented itself, we did not hesitate. It makes us extremely happy that the MBPFW team
succeeded in creating a true festival of fashion and in using the exchange programme to
arrange presentations of Czech talents on similar events worldwide.

ALESPYCHA

MARKETINGOVY REDITEL FTV PRIMA / MARKETING MANAGER OF FTV PRIMA

Méda byva tzce spjata se spolecenskym Zivotem a spolecensky Zivot je jednim ze zdkladnich
pilifd naSeho televizniho porfadu TOP STAR, ktery bude jiZ tfetim rokem denné mapovat
aktudlni déni v ramci MBPFW. Trendy ve svétové modeé i tvorba lokalnich navrhaid patii
mezi témata, ktera pribézné sledujeme, a jisté tak inspirujeme mnoho ceskych Zen i muzi.
Fashion is usually closely connected to social life and social life is one of the cornerstones
of our programme TOP STAR, which is going to cover daily events at MBPFW for the third
year running. International fashion trends as well as the produce of local designers belong
among the topics we follow in the hope of inspiring many Czech women and men.
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BEATA BANIKOVA

MAJITELKA SOHO / OWNER OF SOHO

V SOHO radi podporujeme vSe lokalni od produktl zpracovavanych v kuchyni az po vybér
Ceskych znacek a design interiéru restaurace. Tento piistup se odrdZi i v podpore projekti
jako MBPFW. VZdy je pro nds velkym impulzem byt zase o néco lepsi a tieba opétovné
inspirovat hosty a milovniky médy k afrodiziakdlnim proZitkiim, k nimZ jidlo bezesporu patfi.
At SOHO, we choose to support local producers - from food, through a range of Czech brands
to the design of our restaurant interior. Thus we also support projects such as MBPFW. It
is our motivation to keep trying to be better and may be inspire guests and fashion lovers
to open to ecstatic experiences; food being one of them.

RICHARD HRADEK

MAJITEL CAFE~CAFE / OWNER OF CAFE~CAFE

Podpora doméci mddy je pro nds logickd a pfirozend véc uz proto, Ze i my jsme nezavisly
lokdlni podnik a té3i nds, Ze lidé chodi k ndm misto do nadndrodnich Fetézci. Navic spousta
navrhdid a lidf kolem mddy a fashion weeku jsou nasimi stalymi hosty a prateli. Chystdme
nasi klasiku - bez cerstvé kavy, sladkych $ateckd a obloZenych rohliki by nékteri fashion
week moznd ani neprezili. ;-)

Supporting local fashion comes to us naturally and feels logical as we are also an independent
local business; we are happy people prefer our café to multinational franchises. Moreover,
a lot of designers and people from fashion business are our regulars and friends. We are
preparing a classic menu - if it were not for our fresh coffee, sweet pastries and open bread
rolls, some might not survive the fashion week. ;-)

HELENA VALTROVA

REDITELKA HOTELU EMBLEM / MANAGERESS OF THE EMBLEM HOTEL

Hotel Emblem bude stejné jako kazZdy rok poskytovat zazemi a ubytovani pro mezinarodni
hosty fashion weeku. Se svou centralni polohou a designem je idealnim mistem a partnerem.
Autorskou modn{ tvorbu vnimame jako velmi dileZitou, protoZe sama o sobé vytvaii pribéh
a v osobitém odévu muzete 1épe vyjadrit svou osobnost. Navic mate jistotu, Ze je vas odév
origindlni a odliSny. V neposledni fad€ si myslim, Ze je povinnosti kazdého z nds pomdhat,
a neni nic hezciho, nez kdyz se i malym prispénim podilite na skutecnosti, Ze se nékomu
miZe splnit jeho Zivotni sen.

The Emblem hotel again provides accommodation and other facilities to the fashion
week’s international guests. Its location in the centre of the city as well as its design make
it an ideal meeting point and partner. We perceive author fashion to be essential as it tells
a story of its own thus enabling the wearer to freely express his/her personality. Moreover,
one can be sure he/she is wearing an original and distinct piece. Last but not least, I believe
that it is our obligation to help and there is no better feeling than helping somebody to
make his/her dream come true.

PETR MATEJCEK

SEFREDAKTOR ELLE / EDITOR-IN-CHIEF OF ELLE

Prvni prehlidkou na pravnické fakulté odstartovala v Praze pied par lety skvéld nova éra,
kterd umoziiuje mladym talentovanym lidem plnit si své sny. Mercedes-Benz Prague Fashion
Week se béhem nékolika malo sezén proménil z pouhé platformy v akcelerator, jenz ceskym
navrhatiim pomdhd uspét nejen na tuzemském trhu, ale i v zahranici. Magazin Elle u toho
nesmi chybét. VZdyt i on spatiil v roce 1945 svétlo svéta prave proto, aby slouZil jako platforma
tém, kterym se podle jeji zakladatelky Hélene Gordon-Lazareffové nedostavalo pozornosti.
A to je poslani, které Elle prostfednictvim svych vice nez 40 svétovych edici sleduje dodnes.
The first catwalk show at the Faculty of Law in Prague a couple of years ago marked the beginning
of a wonderful new era, which makes dreams of young talented people come true. Over just
a couple of seasons, Mercedes-Benz Prague Fashion Week transformed from a mere platform to an
accelerator helping Czech designers to succeed not only on the domestic market, but also abroad.
Elle magazine must be part of it as it was established in 1945 also as a platform for those who its
founder Hélene Gordon-Lazareff felt had not been given attention and voice. And Elle has been
continuously working on its mission through its 40 editions world-wide until today.
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KATERINA VONDRAK HVEZDOVA

MANAZERKA ZNACKY / BRAND MANAGER PRESTIGE JAN BECHER PERNOD RICARD
Sampafiské MUMM je tzce spjato s médnim svétem. Af uZ se jedna o spolecnou vasen, pribéh
za kaZdou lahvi, ¢i um mistrd, ktef{ se na vyrobé podili. Proto MUMM, jehoZ lahev zdobf
rudd stuha, nesmi pii nejvyznamnéjsim svétku mody v Ceské republice na cerveném koberci
chybét. Nasim cilem je, aby si milovnici médy vychutnali inspirativni a nezapomenutelné
zazitky spolu se sklenickou Sampanského, a méli tak $anci ocenit jeho harmonickou chut
a jemné perleni.

MUMM champagne is closely related to the world of fashion, be it by its shared passion,
a story in each bottle, or the craftsmanship of masters who produce the wine. This is the
reason MUMM, decorated with a red ribbon, must be present at the most important fashion
festival in the Czech Republic. We wish fashion lovers savour inspiring and unforgettable
experiences together with a glass of champagne and have an opportunity to appreciate its
harmonious taste and gentle sparkle.

LUCIE HUGHAN BABICKOVA & CRAIG HUGHAN

KEVIN.MURPHY

V tomto roce jsme se rozhodli podpofit eské ndvrhare i v naSem studiu s t o 1 e n nékolika
pop-upy, jejichZ prostrednictvim seznamujeme nase klienty a prétele s kvalitni a autentickou
médn{ tvorbou. Myslime, Ze je ddleZité, aby se o lokdlni tvorbé dozvédéli a naucili se ji nosit.
Opét jsme povolali tym skvélych ceskych i zahraniCnich stylistd, ktef{ se podili na nejvétsich
mddnich udalostech, jako je tyden mody v PafiZi, New Yorku nebo Londyné, a spolu s nimi
vytvaime nejen jedinecny vlasovy styling, ale i nezapomenutelnou atmosféru MBPFW.
This year, we have decided to support Czech designers by installing several pop-ups in our
studio s t o I e n presenting authentic and high quality author fashion to our clients and
friends. We feel it is important that they become familiar with local fashion and learn to
wear it. We have again invited a wonderful team of Czech and international stylists who
participate in the greatest international fashion events, such as fashion weeks in Paris, New
York or London, not just to create hair styles, but also to contribute to the unforgettable
atmosphere at MBPFW.

DANICA KOVAROVA

SEFREDAKTORKA DOLCE VITA / EDITOR-IN-CHIEF OF DOLCE VITA

Dilezitd je asi tak stejné jako v otdzce, proc je lepsi chodit na kafe do malého bistra na rohu
nez do McDonald’s. ProtoZe nepodporujete Zddny nadndrodni fetézec, ale lokdlni tviirce;
protoZe je poznate osobné a mohou vam model upravit na miru; protoZe znate podminky,
v jakych se ndvrh realizuje; a protoZe tim pomahdte délat dobré jméno Ceské autorské
modé. Letos navazujeme na fashion weeky edice SS15 a SS16, kdy Dolce Vita predstavila
kolekce cerstvych diplomantd londynskych $kol Central Saint Martins a London College
of Fashion. Pozornost nyni z Britdnie pfesunujeme do Nizozemi a ve spolupréci s pfednim
nezavislym odbornikem Rachidem Naasem, ktery se v modni sféfe pohybuje 20 let, jsme
pripravili prehlidku vybranych absolventl umélecké akademie ArtEZ, jez sidli v Arnhemu,
pravé slavi 65 let existence a vyslala do svéta uz takova jména, jako je Li Edelkoort, Iris
van Herpen ¢i Viktor & Rolf.

Well, it is as important as going for coffee to a small café on the corner rather than to
McDonald’s. Because you do not support a multinational franchise, but local authors; because
you meet them in person and they can alter the piece to your fit; because you are familiar
with the conditions the design is created in; and because you help create a good reputation
of Czech author fashion. This year, we follow up on SS15 and SS16 fashion weeks where
Dolce Vita presented collections of fresh graduates from Central Saint Martins and London
College of Fashion. We shifted our focus from Great Britain to the Netherlands, where we
cooperate with renowned independent expert Rachid Naas, who has been part of the fashion
scene for 20 years. We prepared a show of select graduates from ArtEZ University of Arts,
Arnhem, which is celebrating its 65th anniversary this year and saw through its gates such
great names as Li Edelkoort, Iris van Herpen or Viktor & Rolf.

NORA GRUNDOVA

SEFREDAKTORKA HARPER’S BAZAAR / EDITOR-IN-CHIEF OF HARPER’S BAZAAR

V redakei Harper’s Bazaaru povazujeme podporu mistni médni tvorby za zasadni. Podporovat
Ceské talenty, jejich riist a prinik na svétovou drovei je ddleZité, chceme-li, aby v nasi
zemi obecné silil dobry vkus a aby kvalitni obleceni a design byly povazovany za normalni.
Pozveda to celkovou troven zemé. Vybranych sedm designérd, jejich mySlenky a kreativni
postupy predstavime v zdtijovém Cisle Harper’s Bazaaru.

Supporting local fashion is in the centre of Harper’s Bazaar’s attention. It is important to
support Czech talents, their growth and entry on the international scene if we want people
in our country to have good taste and to consider quality clothes and design as something
normal. It raises the standards of the entire country. We are presenting seven selected
designers, their ideas and creative process in the September issue of Harper’s Bazaar.

MICHAL KOCMAN

GEN ERALNI REDITEL, PARFUMERIE DOUGLAS / CEO DOUGLAS PERFUMERY

Cesko je kreativni lihni a to se musi podporovat! Douglas spolupracuje s ¢eskymi médnimi
navrhaii pravidelné uz 7 let v ramci projektu origindlniho vanocniho dérku a nescetnékrat
figuruje jako make-up artista jejich médnich prehlidek.Podzimni MBPFW chystdme s naSim
tymem pod taktovkou Filipa Novdka a Kristyny HoSkové uz od zacatku léta a nové zapojime
tradicni francouzskou znacku Lancome.

Czech is a creative incubator and it must be supported! Douglas has been collaborating with
Czech fashion designers on regular basis for 7 years participating in the original Christmas
gift project and countless times being the make-up artist of their fashion shows. Our team lead
by Filip Novak and Kristyna Hoskova have been preparing for the fall edition of MBPFW since
the beginning of summer and we are newly partnering with traditional French brand Lancome.
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JIRI ROTH

SEFREDAKTOR ESQUIRE / EDITOR-IN-CHIEF OF ESQUIRE

Pro nés je podpora ceskych designérd zcela automatickd. Bereme to jako pFirozenou véc a jsme
hrdi na kvalitni ceskou tvorbu, nejen tu médni. Letos v rémci MBPFW opét spolupracujeme
s talentovanym Honzou Cernym, kterého jsme si oblihili pro jeho nad¢asovy design, kvalitni
zpracovani a bavi nds jeho zahranicni piesah.

Supporting Czech designers is absolutely automatic. It is completely natural for us as
we are very proud of quality Czech products, not just fashion. This year at MBPFW, we
again collaborate with talented Honza Cerny, who we like for his timeless designs, quality
craftsmanship as well as his international overlap.

JEAN-GUILLAUME POLLET ; .

LANCOME, GENERALNI MANAZER L'OREAL LUXE / LANCOME, GENERAL MANAGER
L'OREAL LUXE

Lancome, svétozndmé kosmetickd znacka, se letos poprvé stévd partnerem fashion weeku.
Tato znaCka potvrzuje, Ze Stésti je nejatraktivnéjsi formou krasy, a jiz od svého zaloZeni v roce
1935 nabizi produkty, které se pySni prokazatelnymi vysledky a nddechem francouzského
kouzla. V tydnu mddy tak dochdzi k propojeni dvou odvétvi - médy a krésy.

Lancome, the world-renowned cosmetics brand, becomes the partner of fashion week for the
first time this year. The Lancome brand declares happiness being the most attractive form
of beauty and since its foundation in 1935 it has been offering luxury French cosmetics.
This year we're sparkling up the fashion world with the gentle touch of French beauty.

ANETA SAFEROVA

SEFREDAKTORKA MAGAZINU PROC NE?! / EDITOR-IN-CHIEF OF PROC NE?! MAGAZINE
V dne$nim otevieném svété neni problém vyrazit v podstaté kdykoli kamkoli. Zarover ale
Casto opomijime, jak skvélé véci mame doma. To rozhodné plati i o lokdlni méde, kterd jako
kazdé dalsi umélecké odvétvi origindlné zachycuje DNA dané zemé. Ja osobné si kromé
napadi ceskych navrhari cenim jejich Femeslnosti, toho, Ze davaji praci mistnim $vadlendm,
brasnarim, obuvnikim, jejichZ pocet hohuZel stéle klesa. V Proc ne?! o talentovanych mistnich
designérech pravidelné piSeme a predstavujeme jejich praci ctenarim. Z podzimni sezony
MBPFW pfipravujeme do naSeho zdfijového médniho Cisla rozsdhly report o nejlepSich
vécech prazského svatku mody.

Today’s world is opened to new experiences anywhere and anytime. However, we sometimes
take for granted the wonderful things we have at home. This definitely applies to local fashion,
which, as other art forms, depicts the unique DNA of the country. I personally appreciate
not only Czech designers’ ideas, but also their craftsmanship and the fact that they provide
jobs to local tailors, bag makers and shoe makers, who are unfortunately gradually becoming
extinct. Proc ne?! regularly features pieces about talented local designers presenting their
work to our readers. We are preparing an extensive report from the MBPFW fall edition on
the best of the Prague fashion festival for our September fashion issue.
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ZJISTETE, PROC JE PRO PARTNERY MERCEDES-BENZ PRAGUE FASHION WEEKU DULEZITA PRAVE PODPORA LOKALNI MODY A CO PRIPRAVILI NA LETOSNI PODZIMNI EDICL / LOKACE SS19 - CLAM-GALLASUV P/
FIND OUT WHY IT IS IMPORTANT FOR MERCEDES-BENZ PRAGUE FASHION WEEK PARTNERS TO SUPPORT LOCAL FASHION AND WHAT THEY HAVE PREPARED FOR THIS LOCATION SS19 - CLAM-GALLAS PAL
YEAR’S FALL EDITION.

VACLAV DEJCMAR

MAJITEL AGENTURY CZECHOSLOVAK MODELS, PRODUCENT MBPFW /

OWNER OF CZECHOSLOVAK MODELS, MBPFW PRODUCER

Podporovat lokdln{ navrhafe znamend podporovat ceskou kreativitu. Moda pfedstavuje
univerzdlni komunikacni jazyk, ktery je srozumitelny kaZzdému z nés.

Supporting local designers means supporting Czech creativity. Fashion is a universal
language of communication understood by everyone.

i i

I




5519 Designers

Predstavujeme ndvrhare aneb Na koho se chcete zamérit? Potrebujete-li zakladni orientaci na poli Ceské
modni tvorby, prectéte si, jak definuji své zdkazniky sami ndvrhari Mercedes-Benz Prague Fashion Weeku
a proc byste podle nich méli nosit praveé jejich styl.
Let us present designers, or Who would you like to focus on? If you need to find your way around Czech

3 6 fashion scene, find out how Mercedes-Benz Prague Fashion Week designers describe their customers and why 3 7
you should wear their clothes.
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DOMINIKA KOZAKOVA
Tvorim modu pro budouci generaci cool klubti a komunitu LGBT a lidi, kteri se neboji byt odvazni a extra-
vagantni. Moje mdda je pro ty, kteri touzi uniknout hranicim a nendvisti. Racte vstoupit! Vitejte na planeté
Dominika Kozakova!
[ create fashion for the future generation of kid’s cool clubs and the LGBT community as well as for people who

are not afraid to be brave and eccentric. I create fashion for those who wish to break down limits and hatred.
Come inside! Welcome to Dominika Kozdkova planet!

JAN CERNY
Moje produkty jsou pro novou generaci, kterd hleda svoji estetiku, jez spliuje pozadavky jejiho Zivotniho stylu.
Navrhuju pro sebe. Navrhuju pro lidi s jasnym ndzorem.

3 8 My products are for the new generation who are searching for aesthetics that meet their life style needs.
[ design clothes for myself. I design clothes for people with strong opinions.
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IMRECZEOVA

Pod znackou IMRECZEOVA muzete najit minimalistickou mddu s propracovanymi detaily a prevazné z pri-
rodnich materiald. ,,Moje klientky nehledaji okdzalost ani rychlé modni vystielky. Oceruji kvalitni materialy,
poctivé femeslo a nadCasové odévy. Mdda je pro né prirozenou soucasti Zivotniho postoje, stejné jako uméni,
design, architektura a hudba.

The IMRECZEOVA brand offers minimalist fashion with elaborated details mainly from natural materials. My
clients are not after pomp or fashion fads. They appreciate quality materials, honest craftsmanship and timeless
pieces. They see fashion as natural part of their way of life, the same as art, design, architecture, and music.

UTB ZLIN: ATELIER DESIGNU ODEVU

V rdmci MBPFW Ateliér Design odévu Univerzity Tomase Bati ve Zliné predstavi dvé bakaldrskeé a tri diplomové
zdvérecné prace. Jednd se o odévni kolekce, které svym obsahem a zpracovanim posouvaji odév do riznych
rovin od Cisté funkcnich minimalistickych, trendovych az po vytvarné objekty na téle. Studentka Adriana
Satkové predstavi svou kolekci Ikona 52, jejiZ inspiraci bylo postaveni Zeny v padesatych letech minulého sto-
leti. Magdaléna Mikulicakova ve své kolekci pracuje s tvaroslovim korzetu a jeho posunem ve vztahu k télu.
Barbora Mrnakova se ve své kolekci inspirovala obrazy Sonii Delaunayové. Eva Papouskova se zabyva funkc-
nosti a minimalistickym detailem odévu souCasného spotiebitele. Michaela Hrinova nds pozve svou kolekci
do svéta letnich hudebnich festivald.

The Department of Fashion Design of Tomas Bata University in Zlin is presenting two Bachelor’s works and
three dissertations at MBPFW. These are fashion collections the contents and rendering of which shift the
limits of a garment - from purely functional minimalist, trendy pieces to objects of art placed on a human
body. Student Adriana Satkové will present her collection called Icon 52, which was inspired by the position of
a woman in the 1950s. Magdaléna Mikulicakova’s collection works with a corset morphology and the develop-
ment of its relation to the body. Barbora Mriakova’s collection was inspired by paintings by Sonia Delaunay.
Eva Papouskova works with functionality and minimalist detaling of a garment for a contemporary consumer.
Michaela Hrinova’s collection invites us to the world of summer music festivals.
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PAVEL BREJCHA

Zeny, pro kterou jsou oblecen{ navriena, jsou inteligentni, kiehké a svéZi. Jsou to Zeny, které obdivuji neo-
kdzalou moderni formu odévu s funkcnimi a estetickymi detaily, FemesIné zpracovani a nadcasovy vzhled.
A maji moderni pohled na Zivot s osobnim pristupem k Satniku.

Women the clothes are designed for are intelligent, fragile, and fresh. These women admire clothes of unas-
suming modern form with functional and decorative details, perfect craftsmanship, and timeless look. They
have a modern approach to life and an individualised approach to their wardrobe.

ZUZANA KUBICKOVA

Rada na sebe poutd pozornost a patriCné si ji uziva, marnivost ji neni cizi. Libi se ji klasické strihy, které ale
nejsou svazané klasickymi latkami a detaily. Je pro ni dulezité nosit perfektné zpracované obleceni, které
neomrzi za jednu sezonu.

Likes to attract attention and knows how to enjoy it to the fullest; she is no stranger to vanity. She likes classical
cut that are not bound by classical fabrics and details. It is important that she wears perfectly crafted clothes
which will last more than one season.
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TEREZA VU.

Moje tvorba je urcena predevSim Zendm, které se neboji byt samy sebou. Zendm moudrym, cilevédomym i domi-
nantnim. Zenam, ze kterych vyzaruje nadSeni, eldn a drive. A konecné Zenam tvorivym a hravym, které védi,
Ze umocnit svoji krasu lze vhodnou kombinaci ultrajemnych materiald, éterickych stfihd, smyslnych vzori,
prithlednych nebo prisvitnych struktur a decentnich barev.

My pieces are intended mainly for women who are unafraid to be themselves. For wise, purposeful and dominant
women. For women who emanate enthusiasm, vitality and drive. And finally for creative and playful women who
know how to emphasize their beauty by cleverly combining ultra-soft materials, delicate cuts, sensual patterns,
or sheer structures and understated colours.

OUTSIDERS DIVISION

Outsiders Division moc nevéri prohldSenim, sloganiim ani jinym cilenym projevim. Jak stéle opakuji, jsou
to »v jadruq citlivi kluci, ktefi se umi divat, vcitit se i vyjadrit. Do nasi bandy privitime kazdého, kdo netrpi
priliSnymi predsudky na tkor pocita.

Outsiders Division doesn’t believe too much in statements, slogans, or any kind of target but, as we always
say, we are »in effectq sensitive boys, able to observe, feel and express. Anyone who does not have too many
prejudices in front of emotions is welcome in our gang.
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UMPRUM

Na zarijové edici MBPFW predstavi Ateliér designu odévu a obuvi na UMPRUM druhou ¢ast rocniho projektu
,Power of Identity No. 2. Studenti zpracovavali inspirace z Ceské vytvarné, hudebni i slovesné oblasti s odka-
zem na ¢eskou narodni identitu.

The Department of Fashion and Footwear Design, UMPRUM is presenting the second part of its year-long
project “Power of Identity No. 2” at MBPFW September edition. Students’ work was inspired by Czech fine art,
music and literature in reference to Czech national identity.

LUKAS KRNAC, VIVIEN BABICOVA, KRISTYNA COUFALOVA

LUKAS: Mym zakaznikem je sebevédomy ¢lovek, ktery ma rad ironii a barvy. KRISTYNA: Miij zakaznik chce

i na moji party. VIVIEN: Clovék, ktery uvazuje nad svym odévem v hlubgich souvislostech. ZaleZi mu na tom,

odkud jeho kousky pochdzeji, z ¢eho jsou vyrobeny a jaky je pribéh, ktery stoji za jejich vznikem. SpoleCnym

rysem nasich zdkaznika je, Ze oCekdvaji inovace, zabavu a vyruSeni z ocekavané rutiny.

LUKAS: My customer is a self-confident person, who likes irony and colours. KRISTYNA: My customer wants

to come to my party. VIVIEN: A person who sees his/her clothes in wider context. It matters where the pieces

come from, what they are made of and what is the story behind them. All our customers expect innovation, 4 7
entertainment and breach of expected routines.
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LAFORMELA

N4s zakaznik si modu umi a chce uZzivat. Je mu jasné, Ze moda je uménim, i kdyZ jen uzitym. Proto nebere
prilis vazné ji ani sam sebe. LAFORMELA je mix stylu, spontaneita, nezavislost, originalita. LAFORMELA je
jasny postoj.

Our customer wants to enjoy fashion. She/he is aware that fashion is a form of art, albeit applied. That is
why she/he does not take fashion or herself too seriously. LAFORMELA is a mixture or styles, spontaneity,
individuality, originality. LAFORMELA is a clear-cut attitude.

MICHAEL KOVACIK

Zeny, které mé vyhledavajf, védi, co chtéji, a maji na médu sviij ndzor. A to znamend, Ze chtéjf byt sexy a vyji-
mecné. Bavi je provokovat. Presné pro tuto cilovou skupinu tvorim a jsem réad, Ze svoje véci viddm na Zendch,

které maji rady originalitu a kvalitu.

Women who come to me know what they want and have strong opinions about fashion, which means they want

to be sexy and extraordinary. They like to tease. This is the target group my clothes are intended for and it
makes me happy to see them worn by women who like originality and quality. 4‘ 9



NEHERA

V NEHERA nam zalezi hlavné na pohodli. Tvorhé kazdého modelu vénujeme velkou pozornost, at uz se to tyka
prijemnych materiali nebo jedinecného zpracovani tak, abychom navodili pocit pohody, funkcnosti a nena-
padné elegance. Poté odévu vdechneme urcitou néhu, teplo a optimismus, které definuji znacku NEHERA od
samého pocdtku. V NEHERA si cenime predevsim Zivotniho eldnu a nenucenosti, které se projevuji v naSem
dynamickém a kolektivnim pFistupu k ndvrhim. NaSim cilem je vytvorit charakteristicky styl, ktery bude
snadno rozeznatelny diky své jemnosti a primosti - modely, které jsou nositelné, na nic si nehraji, a predevsim
jsou tise podmanivé.

At NEHERA the priority is comfort. Each product is carefully considered, from the tactile materials, to the
exemplary craftsmanship, such that every item evokes a sense of ease, purpose, and understated elegance.
Then they are imbued with certain tenderness, warmth, and optimism that have defined NEHERA from the
very beginning. The culture at NEHERA champions vitality and spontaneity through its dynamic and collective
approach to design. NEHERA endeavours to establish signatures that are identifiable by way of their subtlety
and straightforwardness - products that are wearable, honest, and above all, quietly compelling.

CHATTY
Nejsme znacka pro zpatec¢nické maloméstaky, ale pro erudované vizionare.
We are not a brand for petty bourgeois but for sophisticated visionaries.
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ALTER ERA
Zena, ktera nosi ALTER ERA, je dynamickd, premysli o svété, ve kterém Zije, a o rozhodnutich, kterd déld. Je
zvidava a neposednd, neustdle se zajimé o nové zkuSenosti a rdda zkoumd rizné moZnosti. Svij Satnik pri-
zpUsobuje svému rozmanitému Zivotnimu stylu, takZe se sklddd ze sportovnich, dobrodruznych, rafinovanych
a nékolika hybridnich kousku. Na trendy moc neda, radéji si péstuje vlastni osobitost.
The ALTER ERA woman is a dynamic individual, conscious about the world she inhabits and the choices she
makes. Curious and restless, she constantly gathers new experience and likes to explore different possibilities. ADAM KOST
5 2 Her wardrobe is adapted to her diverse lifestyle and includes a mixture of sporty, adventurous, refined and Pro kaZzdého, kdo na to ,,ma“. 5 3
some hybrid pieces. She doesn‘t care much for trends and prefers to cultivate her individuality. For everyone who has got “it”.
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BLAZEK

Zakaznik znaCky BlaZzek vyZaduje vysokou kvalitu materidli a zpracovani, které se mu u nds dostdva. Ocekava
inovace v dezénech a barevnosti kolekce. Ocenuje napad, ktery se promitne do stfihi, novych siluet i neotrelych
kombinaci. Diky tomu si tak miZe vytvorit ojedinély outfit dle svych potieb. Mym pranim je, aby si zakaznik
vybiral z kolekce Blazek s imyslem byt reprezentativni, vkusny, ale kreativni.

The Blazek customer demands high quality materials and perfect craftsmanship, which we provide. He expects
innovated designs and colour palettes. He appreciates our ideas reflected in cuts, new silhouettes and fresh
combinations. This enables him to assemble a unique outfit according to his needs. I wish our customer chose
pieces from our collections with prestige, taste and creativity in mind.

DENISA NOVA

vvvvv

jednoduchy primy odev precizné zpracovany, z kvalitniho materidlu. Stane se druhou ku21

Kind, remarkable people, often family and friends with individual approach to beauty, which I emphasize and
enhance through a simple straightforward piece of clothing, perfectly crafted from high-quality materials. It

will become a second skin. 5 5



5519 VAN GRAAF Junior Talent
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Utery, 4. 241 2018 v 14:00
lokace: Clam-Gallasuv palac

Absolutnim vitézem talentové soutéze pro odévni designéry do 26 let VAN GRAAF Junior Talent, kterd je jiz
tradicné soucasti Mercedes-Benz Prague Fashion Weeku, se letos v bieznu stal navrharsky samouk a nadSenec
pro modni tvorbu Martin Kohout.

Kohout zaujal odbornou porotu svym nadSenim, pokorou, a predevsim neotfelou pracovni technikou.
V soutézni kolekci recykloval vlastni olejomalby a jako stéZejni materidl pro Saty i dopliky pouzil malifské
platno. Nova damska kolekce Martina Kohouta priznacné pojmenovana Les nymphéas nasla inspiraci v zakouti
lekninové zahrady Clauda Moneta v Giverny. Ndvrhar do odévi prendsi fascinaci Monetovym zachycenim
prchavych svételnych jevii a barev v prirodé stejné jako diraz na vzdcnost a jedinecnost rychle mijejiciho
dojmu, to vSe na pozadi marnivosti francouzské kralovské éry. Siluety odévii jsou inspirovany socharskou
linif a Zenskou eleganci. V kolekci se objevuji prvky z filmi Odnikud nékam (Somewhere) a Marie Antoinetta.
Skrytym tématem kolekce je pak odlesk dneSni spolecnosti - samota, deprese, konzum - a jednotlivi lidé jako
Zivouci pripominky dneSniho Zivotniho stylu, coZ je také stéZejni téma obou filmi Sofie Coppolové. Kohout
pracuje predevsim s prirodnimi materidly, jako hedvabi, bavina a krajka, které dopliiuje koZenkou, a stejné
jako v predchozi kolekci vyuziva navrhar i tentokrat malirské pldtno s aplikovanou olejomalbou. Kromé ryze
vytvarnych modelt urCenych predevsim pro prehlidku obsahuje kolekce také kazdodenni outfity, které maji
komercni potencial.

Tuesday, 4 September 2018 at 14:00
location: Clam-Gallas Palace

The overall winner of 2018 talent competition for fashion designers under 26 VAN GRAAF Junior Talent,
which is traditionally held as part of Mercedes-Benz Prague Fashion Week, became a self-taught design-
er and fashion enthusiast Martin Kohout.

Kohout caught the jury’s attention by his zeal, modesty, and most importantly novel technique. His
competition collection recycled his own oil paintings and used painting canvas as the main material
for dresses as well as accessories. Martin Kohout’s new collection for women aptly called Les nymphéas
was inspired by Claude Monet’s paintings of water lilies in his garden in Giverny. The designer pro-
jects his fascination by Monet’s rendition of ephemeral light effects and colours in nature as well as
the emphasis on the rare and unique nature of a fleeting impression against a backdrop of the vanity
of French kings. The silhouettes draw on statuesque lines and feminine stylishness. The collection
features elements from films Somewhere and Marie Antoinette. Its hidden message is a reflection of
today’s society - loneliness, depression, consumerism - and individual people as living proof of the
contemporary life style, which is the leitmotif of both films by Sofia Coppola.Kohout works mainly with
natural materials - silk, cotton, and lace with imitation leather. The designer uses oil painted canvas
in his collection again. Apart from art pieces intended solely for the fashion show, the collection also
includes outfits for everyday wear that show commercial potential.

2/



ArtEZ, THE ALUMNI SHOW
supported by DOLCE VITA
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Sobota, 1. zafi 2018 v 18:00
lokace: Clam-Gallastv palac

Redakce casopisu Dolce Vita letos navazuje na fashion weeky edice SS15 a SS16, kdy predstavila kolekci cerstvych
diplomantt londynskych Skol Central Saint Martins a London College of Fashion. Pozornost nyni z Britanie
presunuje do Nizozemi a ve spolupraci s prednim nezavislym odbornikem Rachidem Naasem, ktery se v mddni
sfére pohybuje 20 let - ptisobi jako produkcni, nakupci, kurdtor a specialista na vizualni komunikaci, soucasné je
Clenem komise amsterdamského tydne mody, spoluzakladatelem Holandské modni rady a také maastrichtského
Forza Fashion House -, pripravila prehlidku vybranych absolvent akademie ArtEZ. Ateliér modniho designu
amodni ilustrace této proslulé umélecké univerzity byl zalozen v roce 1953 nizozemskou mddni legendou Elly
Lamakerovou v Arnhemu. Letos tedy slavi 65 let své existence a za dobu svého pusobeni vyslal do modniho svéta
uz takovd jména, jako je Li Edelkoort, Iris van Herpen Ci Viktor & Rolf.

V rdmci prehlidky souCasné nizozemské mddni tvorby ArtEZ, the alumni show pod kurdtorskym dohledem
Rachida Naase se predstavi divCi designérské duo Schepers Bosman tvorené Sanne Schepersovou a Anne
Bosmanovou, dvojice ndvrhara Diek Pothoven a Luuk Kuijf pracujici spolecné pod znackou MARTAN a péty
rok svého pusobeni prazskou prehlidkou oslavi kreativni studio MAISON the FAUX, jehoZz hlavnimi designéry
jsou Joris Suk a Tessa de Boer. Do vybéru Rachida Naase a magazinu Dolce Vita ddle patfi navrhdrka Lisa
Konno a designér Peet Dullaert, oba pracujici pod eponymnimi znackami. S vyjimkou posledniho jmenovaného
se vSichni navrhari svych prehlidek zucastni osobné.

Saturday, 1 September 2018 at 18:00
location: Clam-Gallas Palace

The Dolce Vita team this year follow up on SS15 and SS16 fashion weeks where they presented collections
of fresh graduates from Central Saint Martins and London College of Fashion. The focus shifted from Great
Britain to the Netherlands, where we cooperate with renowned independent expert Rachid Naas, who has
been part of the fashion scene for 20 years - as a producer, buyer, curator, and a visual communications
specialist as well as a member of the Amsterdam fashion week committee, co-founder of Fashion Council
NL and Maastricht Forza Fashion House. We prepared a show of select graduates from ArtEZ University of
Arts, Arnhem. The department of fashion design and fashion illustration was founded at the university in
1953 by Dutch legend Elly Lamaker in Arnhem. It is celebrating its 65th anniversary this year and in its
years of existence has seen through the gates such great names as Li Edelkoort, Iris van Herpen or Viktor
& Rolf.

ArtEZ, the alumni show curated by Rachid Naas will present designer duo Schepers Bosman formed by Sanne
Schepers and Anne Bosman, a designer duo Diek Pothoven and Luuk Kuijf working under brand MARTAN as
well as creative studio MAISON the FAUX, headed by designers Joris Suk and Tessa de Boer , whose Prague
show marks its fifth anniversary. Rachid Naas and Dolce Vita’s selection also includes designers Lisa Konno
and designer Peet Dullaert, who both work under their own eponymous brands. With the exception of the last
name, designers will attend their shows in person
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Bunka Fashion Graduate University
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Sobota, 1. zari 2018 v 13:00
lokace: Clam-Gallastv palac

Tokijska Bunka Fashion Graduate University (BFGU) byla v roce 2006 oteviena na pudé instituce,
ktera se vzdélani v oblasti odévni tvorby vénovala jiz od roku 1919. BFGU se tak stala prvni japonskou
odbornou vysokou Skolou zamérenou vyhradné na modni tvorbu a management. BFGU kultivuje
talenty nejen akademickymi znalostmi, ale také praktickymi dovednostmi a vychovavd osobnosti,
které jsou schopné zaloZit vlastni znacku, vést modni podnik a vytvdret nové hodnoty schopné obstat
v konkurenci svétového mddniho primyslu. V ramci piehlidky Mercedes-Benz Prague Fashion Week
bude diky dlouhodobé spoluprdci a pozvani Ateliéru designu odévu a obuvi UMPRUM pod vedenim
profesorky Libény Rochové predstavena tvorba Ctyr absolventl této renomované modni univerzity.
Kazdy absolvent predstavi jeden uceleny koncept ddmské odévni kolekce: ndvrhar Zhenchuan Zhang
predstavi kolekci s ndzvem ,Infinite possibilities*, Tong Zhang kolekci nazvanou ,SAMPLE LINE®
Nicola Stefanie Thieleova predvede kolekci nazvanou ,niconico“ a navrharka Miki Imamura prazskému
publiku predstavi svou kolekci ,LiGHTPiA“.

Saturday, 1 September at 13:00
lokace: Clam-Gallasuv palac

Bunka Fashion Graduate University (BFGU) was founded in Tokyo in 2006 as part of an institution that had
been teaching fashion design since 1919. It is the first Japanese professional graduate school focused exclusive-
ly on fashion design and management. BFGU cultivates talents by providing not only academic knowledge, but
also practical skills thus training personalities able to found their own brand, manage a fashion business, and
create new values on a level competitive with the world fashion industry. BFGU has been collaborating with
the Department of Fashion and Footwear Design at the Academy of Arts, Architecture & Design in Prague,
headed by professor Libéna Rochova, for a number of years and has been invited to present at Mercedes-Benz
Prague Fashion Week. The showcase includes work of four selected graduates of this prestigious fashion
graduate university. Each graduate is going to present one comprehensive concept of a collection for women:
designer Zhenchuan Zhang is presenting a collection called “Infinite possibilities”, Tong Zhang collection

called “SAMPLE LINE”, Nicola Stefanie Thiele is presenting collection called “niconico”, and Miki Imamura is 6 1

bringing to Prague collection “LiGHTPiA”.



AE-SEE Showroom
supported by Nespresso & ELLE
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Streda, 5. zari 2018 od 13 do 17 hod.
lokace: Clam-Gallastv palac

Tak jako na kazdém svétovém fashion weeku se i v Praze jiz pravidelné po skonCeni prehlidek Mercedes-Benz
Fashion Weeku predstavuji kolekce jesté zblizka. Akce, kterd jiz tradicné umozni osobni setkdni s ndvrhari
a detailni obhlidku jejich prdce, se i tentokrat uskutecni s podporou prémiové kdvy Nespresso a modniho
casopisu ELLE.

Principem Re-See Showroomu je nabidnout primdrné obchodnikiim, mddnim redaktoriim a stylistim
a dalSim profesiondliim z oboru, ale souCasné také Siroké verejnosti prostor pro Zivé setkani. Designéri
tak ziskaji primou zpétnou vazbu na svou tvorbu a zdjemci 0 médu maji moznost lépe poznat soucasnou
scénu a najit své oblibence, vyzkouSet novinky pro nadchazejici sezénu a domluvit se na pripadné
spoluprdci. Nespresso opét pojednd svij bar-kavarnu stylové, a zpfijemni tak atmosféru showroomu,
zatimco redakce ELLE bude primo v showroomu fotografovat modni editorial s redakc¢nim vybérem
outfit z novych kolekci.

Wednesday, 5 September 2018, from 13:00 to 17:00
location: Clam-Gallas Palace

In Prague, as at every international fashion week, once catwalk shows are over, Mercedes-Benz Fashion Week
opens a close-up presentation of all collections. The annual event that enables visitors to meet the designers
in person and to inspect their work in detail is again supported by premium coffee Nespresso and ELLE mag-
azine.

The idea behind the Re-See Showroom is to provide primarily to buyers, fashion editors, stylists and other
fashion professionals as well as to the public space for meetings on a personal level. Thus the designers get
direct feedback on their work and fashion aficionados get a chance to learn more about the current scene and
to find designers closest to their heart, try out the newest styles for the upcoming season and even begin
potential future cooperation. Nespresso is again opening a very stylish bar-café to contribute to the pleasant
atmosphere at the showroom while Elle team is going to do a photo shoot of their selected outfits from the new
collections for the fashion editorial directly in the showroom.
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Sobota / Saturday

1/9/2018

Program prehlidek
Shows schedule

Vsechny prehlidky se konaji na adrese:
Clam-Gallasdv paldc, Linhartskd 3, Praha 1 -  Linhartskd 3, Prague 1 - Old Town

i-li uvedeno jinak. If not defigiutherwise.
MAP POI

Staré Mést,
MAP POIW

Prehlidky jsou pfistupné na pozvanky,
akreditace STANDING a VIP vstupenky.
Vyjimku tvoii prehlidky oznacené jako
,ha specidlni pozvénky*, které jsou
pristupné pouze na specidlni pozvéni.

DrZitelé zakoupenych VIP vstupenek
maji piistup na vSechny mddni prehlidky
a eventy v programu MBPFW.

All shows are held at: Clam-Gallas palace,

All shows are open for guests with
invitations, accreditations, STANDING
and VIP tickets. Events marked as

......

to guests with special invitation.

Holders of purchased VIP tickets gain
access to all MBPFW fashion shows
and programme events.

ZMENA PROGRAMU VYHRAZENA / THE PROGRAMME IS SUBJECT TO CHANGE
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13:00

15:00

18:00

21:00

UMPRUM: ATELIER DESIGNU ODEVU
A OBUVI/ BFGU

ADAM KOST / DOMINIKA KOZAKOVA

ArtEZ, THE ALUMNI SHOW supported
by DOLCE VITA (NL) / NEHERA
by BLACKOUT. THERAPY

MICHAEL KOVACIK / TEREZA VU.
supported by PLAYBOY

Nedéle / Sunday

2/9/2018

15:00

18:00

20:00

21:30

UTB ZLIN: ATELIER DESIGNU
ODEVU / ALTER ERA

BLAZEK

LAFORMELA

LAFORMELA

na specidlni pozvanky

Pondéli / Monday

3/9/2018

18:00

20:00

ZUZANA KUBICKOVA

na specidlni pozvanky / by special invitation
lokace / location: Galerie Rudolfinum, Al$ovo
nébreZz1 79 aha 1

MAP POI

JAN CERNY supported by
ESQUIRE & DOUGLAS

vstup volny / free entry

lokace / location: Letenskd pldn, Praha 7
MAP POIN

Utery / Tuesday

4/9/2018

14:00

17:00

19:00

21:00

LUKAS KRNAC, VIVIEN BABICOVA,
KRISTYNA COUFALOVA / VAN GRAAF
JUNIOR TALENT CARD 2018:

MARTIN KOHOUT

IMRECZEOVA / DENISA NOVA, DNB

MERCEDES-BENZ presents
OUTSIDERS DIVISION (ES) /
PAVEL BREJCHA supported by
EMBLEM HOTEL

CHATTY supported by ELLE
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Hlavni program
Main programme

00

Patek / Friday 31/8

MUMM & MBPFW PARTY curated by
HARPER'S BAZAAR

20:00-22:00

na specidlni pozvanky / by special invitation only

lokace / : Clam-Gallas@v paldc, Linhartské 3, Praha 1
MAP PO]W

ADDICT #14 BY NobodyListen

22:00-05:00

vstupenky na misté / tickets on spot only

lokace / 1@ Vystavisté Praha - Krizikav pavilon D, U Vystavisté 1/20, Praha 7
MAP POI

NobodyListen & special guests. Amazing sound system & visuals. New wave music & Rave
atmo. Limited capacity!

Sobota / Saturday 1/9

PAPER DISCO BY BLUE PAPER

22:00-04:00
vstup volny / free entry

lokace / logation: GROOVEBAR, Vorsilska 142/6, Praha 1
MAP POI@

Pondéli / Monday 3/9

H&M STUDIO FW18

15:00-18:00
na specialni pozvanky / by special invitation only
lokace / location: specifikovdno na pozvance

Objevte s nami novou kolekci H&M Studio, ktera prinasi kazdou sezénu ty nejzhaveéjsi
médni trendy. Letos se kolekce ponese v duchu seridlu Twin Peaks od Davida Lynche, kde
se michd Zenskost, boyfriend kousky a nad¢asovy punkovy twist. To vSe v abstraktnich
barvéch s origindlnimi potisky. Vyberte si svij look filmovych hvézd 50. let!

Let us take you on a discovery journey through the new H&M Studio collection, which always
brings the hottest trends of every season. This year‘s collection draws on motives from
David Lynch’s series Twin Peaks blending femininity with boyfriend pieces and timeless
punk twist. All rendered in abstract colours with original prints. Choose your very own
film star look from the 1950s!

THE ART OF SWISSDENT COCKTAIL

20:30-23:00

na specidlni pozvénky / by special invitation only

lokace / lggewien: Clam-Gallastiv paléc, Linhartské 3, Praha 1
MAP POIWI

ESQUIRE BACKSTAGE DRINKS WITH JAN CERNY &
DOUGLAS

21:00
na specidlni pozvanky / by special invitation only

lokace / loeation: City Parking Letnd - podzemni parkovisté, Praha 7
MAP POI

Utery / Tuesday 4/9

BEATA RAJSKA COCKTAIL, piedstaveni kolekce
podzim/zima 2018

18:00-21:00
na specidlni pozvanky / by special invitation only

lokace / logation; Butik Beata Rajskd, Dlouhd 3, Praha 1
MAP POI @

Koktejl s predstavenim kolekce pro sezénu podzim/zima 2018/2019. Setkédni s autorkou,
mddn{ navrharkou Beatou Rajskou a modni kritickou Frantiskou Cizkovou.

A cocktail party presenting a fall/winter 2018/2019 collection. A meeting with the author,
fashion designer Beata Rajskd and fashion editor FrantiSka Cizkova.

Streda / Wednesday 5/9

#jetovtobé FUTURE FASHION WORKSHOP powered
by VODAFONE

11:00-15:00
vstup po predchozi registraci / entry by previous registration

lokace / logation: MatériO Prague, Ricanova 19, Praha 6
MAP POIL w

Predstaveni novych neotfelych materiald a technologii. Inspiruj se a podivej se do budoucnosti
mddy. Po predndSce moZnost konzultaci za pfitomnosti odborniki z MatériO Prague
a designérky a kreativni feditelky ODIVI Ivy Burkertové. Soucasti je i prohlidka vice jak
2000 vzorkd materialii a pFistup do nabité knihovny.

A presentation of new novel materials and techniques. Check out the inspiration and future of
fashion. The lecture will be followed by consultations with professionals from MatériO Prague
and ODIVI designer and creative director Iva Burkertova if requested. The presentation also
includes over 2000 samples of materials and access to an overflowing library.

RE-SEE SHOWROOM supported by
NESPRESSO & ELLE

13:00-17:00
vstup volny / free entry

lokace / logaima: Clam-Gallasiiv paldc, Linhartska 3, Praha 1
MAP POIW

ELLE & MBPFW PARTY

19:00-22:00

na specidlni pozvanky / by special invitation only
lokace / logetion: Clam-Gallastv paléc, Linhartska 3, Praha 1
MAP POIW

DIESEL: ONLY THE BRAVE STREET PARTY

19:00-22:00
na specidlni pozvanky / by special invitation only

lokace / lpcation: Diesel Flagship Store, PaiiZska 28, Praha 1
MAP PO @

Uvedeni nové viiné Diesel: Only The Brave Street spolecné s podzimni kolekei obleceni znacky
Diesel. Ulice patif vSem, ale hlavné mladym a zvédavym, svobodnym, hravym a statecnym.
Nova pénska viiné Diesel je proto novym ztvarnénim toho, jaké to je byt statecny, umét zacit
tiplné od zacdtku, snit a vydrZet.

A presentation of a new fragrance by Diesel: Only The Brave Street together with the autumn
collection by Diesel. The street belongs to anyone, but the young and the curious in particular.
Free, playful, and courageous. The new Diesel fragrance for men lets us know what it is
like to be brave, to know how to start from scratch, to dare, to dream, and to keep on going.

Ctvrtek / Thursday 6/9

SUSTAINABLE WOMAN BY LINDEX

14:00-17:00
na specidlni pozvanky / by special invitation only

lokace / location; Lindex showroom, Truhldi'ské 13, Praha 1
MAP POI

Predstaveni nové kolekce Svédské modni znacky Lindex a kampané Sustainable Woman.
A presentation of a new collection by Swedish fashion brand Lindex and the Sustainable
Woman campaign.

KOCKTAIL WITH KARL., predstaveni kolekce KARL
LAGERFELD podzim/zima 2018

17:00-19:00

na specidlni pozvanky / by special invitation only

lokace / logation; Ndkupni galerie Myslbek, Na Piikopé 19-21, Praha 1
MAP POI@

Predstaveni nové kolekce KARL LAGERFELD pro sezénu podzim/zima 2018 na prodejné
v prazském Myslbeku. Release party se bude konat ze strany Ovocného trhu a ponese se
v elegantnim Cernobilém stylu, ktery je ndvrhaiské ikoné vlastni. Kolekce se inspirovala
jednou z nejvétsich vasni Karla Lagerfelda - architekturou. Najdete zde minimalistické linie,
7Zenské kiivky, strukturované tkaniny a futuristické detaily. Zbrusu nové kousky miZete na
misté i zakoupit. Na party nebude chybét DJ, obcerstveni a drinky.

A presentation of a new fall/winter 2018 collection by KARL LAGERFELD at the Myslbek
shop in Prague. The Release Party will be held by the Ovocny Trh entrance and in the
designer icon’s signature monochrome style. The collection was inspired by one of Karl
Lagerfeld’s greatest passions - architecture. It includes minimalist lines, feminine curves,
structured fabrics and futuristic details. It will also be possible to buy the brand new pieces.
There will be a DJ, refreshments and drinks.

AEROFILMS & ELLE: PREMIERA FILMU MCQUEEN

19:00-21:00
vstupenky v predprodeji / tickets in presale

lokace / loeation; Kino Svétozor, Vodickova 41, Praha 1
MAP POI w

Film sleduje mimofadny osud globalni hvézdy mddniho navrharstvi Alexandra McQueena.
Ukazuje divokou krdsu jeho modeld, které Sokovaly vefejnost a nadchly zdstupy celebrit od
Lady Gaga po Sarah Jessicu Parkerovou. ,Moje pfehlidky jsou o sexu, drogdch a rock'n’rollu.
Chci délat rozruch. Chei infarkty, chei zachranky,“ fikdval McQueen. Slavnostni premiérou
vstupuje film do Ceskych kin s distribucni spolecnosti Aerofilms.

The film tells the extraordinary story of global star of fashion design Alexander McQueen.
It shows the wild beauty of his models that shocked the public and fascinated throngs of
celebrities from Lady Gaga to Sarah Jessica Parker. ,My shows are about sex, drugs and
rock 'n’ roll. It’s for the excitement and the goose bumps. I want heart attacks, [ want
ambulances,” McQueen used to say. The film is brought to Czech cinemas by the Aerofilms
distribution company.

Pétek / Friday 7/9

THE BRANDS x MBPFW: CLOSING PARTY

18:00-22:00
na specidlni pozvanky / by special invitation only

lokace / location; The Brands, Siroka 20, Praha 1
MAP POI

Probihajici eventy / Ongoing events

CZECH DESIGNERS MARKET BY BIBLOO
24/8 - 14/9

9:00-20:00

vstup volny / free entry

lokace / locations Bibloo concept store OD Kotva, ndm. Republiky 656/8, Praha 1
MAP POIN

BIBLOO CONCEPT STORE si pro vés jiZ tradicné pripravil originalni market s modely ceskych
navrhati, kteti pro vds vybrali neoblibenéjsi kousky ze svych ateliéri. Prijdte si obohatit
svlij Satnik o exkluzivni kousek z dilny naSich pfednich Ceskych navrhdid. Najdete nds ve
4. patte obchodniho domu Kotva.

As is tradition, BIBLOO CONCEPT STORE has prepared an original market selling models
by Czech designers, who selected their favourite pieces from their studios. Come to expand
your wardrobe and buy an exclusive piece made by leading Czech designers. You will find
us on the 4th floor of the Kotva department store.

NADACE TEREZY MAXOVE - TERIBEAR HYBE
PRAHOU

6-15/9
vstupenky na misté a na www.teribear.cz / tickets on spot and www.teribear.cz

lokace / loeation; Vrch Vitkov, v blizkosti Ndrodniho pamétniku na Vitkové, Praha 3
MAP POI

Teribear hybe Prahou je sportovné-charitativni akce urcend vSem, kdo chtéji pomoci
znevyhodnénym détem. Po deset dni non-stop prileZitost udélat dobry skutek, a to i opakovang.
Nemusite trénovat! Cas ani styl nerozhoduje. Staci mit chuf a prijit na Vitkov, koupit si
Cip a rozhybat s nami Prahu! Za kazdy kilometr, ktery urazite a ktery zaznamena vas Cip,
vénuji partnefi akce 30 K¢ na vami zvoleny piibéh. Nebo se prosté zapojte jako Clen tymu
TERIBEAR a podpofte nas projekt jako takovy. Nazujte tenisky, béhejte, chod'te, prochdzejte
se po nasi vytycené trase. Vice na www.teribear.cz.

Teribear moves Prague is a fundraising and sport event for anyone who wants to help
disadvantaged children. For 10 days, you have a non-stop opportunity to support a good
cause, even repeatedly. There is no need to work out! Time or style is unimportant. All you
need is will to come to Vitkov to buy a chip and help us move Prague! For each kilometre
you complete and your timekeeping chip records, the event partners will donate 30 CZK
to help the story of your choice. Or you can simply join as a TERIBEAR team member and
support the project as such. Put on your running shoes, run, walk, stroll along our marked
route. For more information go to www.teribear.cz.

CINEMA NONLINEAR
i

4/9

vstup volny / free entry

lokace / lo - Clam-Gallastiv paldc, Linhartské 3, Praha 1
MAP POI

Fashion thriller poskladany z fragment minulych rocniki MBPFW. Extravagantni tanecni
party, na které se stoji v pozoru a koukd. CINEMA NONLINEAR je video instalace Jakuba
Jahna. Misto pointy zdpalnd obét.

A fashion thriller put together from fragments from past MBPFWs. An eccentric dance party
where you stand to attention and watch. CINEMA NONLINEAR is a video installation by
Jakub Jahn. A point substituted with combustible sacrifice.
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Projekt se kond pod zdstitou primatorky hlavniho mésta Prahy Adriany Krnacové. /
The event is held under the auspices of the Mayor of Prague, Adriana Krnacova.
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MBPFW SS19 points

MAP POINT 1
Clam-Gallasiv paléc
Linhartskd 3

110 00 Praha 1

MAP POINT 2
Vystavisté Praha -
Ktizikdv pavilon D
U vystavisté 1/20
170 00 Praha 7

MAP POINT 3
GROOVEBAR
Vorsilska 142/6
110 00 Praha 1

MAP POINT 4
MatériO Prague
Ricanova 19
169 00 Praha 6

MAP POINT 5
Galerie Rudolfinum
AlSovo nébiezi 79/12
110 00 Praha 1

MAP POINT 6
Letenska plan
170 00 Praha 7

MAP POINT 7

City Parking Letnd -
podzemni parkovisté
170 00 Praha 7

MAP POINT 8
butik Beata Rajskd
Dlouhd 3

110 00 Praha 1

MAP POINT 9

Diesel Flagship Store
Patizska 28

110 00 Praha 1

MAP POINT 10
Lindex Showroom
Truhlarska 13
110 00 Praha 1

MAP POINT 11

Nékupn{ galerie Myslbek
Na pifkopé 19-21

110 00 Praha 1

MAP POINT 12
Kino Svétozor
Vodickova 41
110 00 Praha 1

MAP POINT 13
The Brands
Siroka 20

110 00 Praha 1

MAP POINT 14

Bibloo concept store
0D Kotva

ndm. Republiky 656/8
110 00 Praha 1

MAP POINT 15

Vrch Vitkov,

v blizkosti Ndrodniho
pamatniku na Vitkové
130 00 Praha 3




