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V dnesni turbulentni dobé, kterd s sebou prindsi prileZitosti ruku v ruce
s nejistotami, nds velmi téSi ndvrat ¢eskych navrhdrskych hvézd na naSe molo - Denisy Nové,
Moniky Drépalové, Jakuba Polanky a dua CHATTY, stejné tak jako opakovand ucast odévnich
znaCek Nehera a BlaZek UspéSnych i na zahranicnich trzich. Prehlidky téchto vyznamnych
tvlircd a znacek vnimame jako potvrzeni, Ze jdeme dobrym smérem.

Jsme rddi za to, Ze dochdzi k nékolika zajimavym propojenim mezi
designéry a komercni sférou. Naptiklad LAFORMELA predstavi capsule kolekci pro FOOTSHOP,
prehlidku Jakuba Polanky podpori bratislavsky beauty & fashion lounge Priveé, prehlidku
Moniky Drdpalové casopis ELLE, show Denisy Nové casopis Marie Claire, zatimco prezentace
Jana Cerného se odehraje ve spolupraci s magazinem Esquire a prehlidku BlaZek stejné jako
minuly rok zastiti titul ELLE Man. O takové spolupréace usilujeme od zacdtku, protoZe se ndm
pro domdci modni prostiedi zdaji byt smysluplnym obchodnim modelem.

Do tfetice se téSime na zménu, kterou prinese presun z netradicné pojatych
a pro médu ne zcela obvyklych lokaci do krdsnych a noblesnich prostor prazského barokniho
skvostu, Clam-Gallasova paldce, kde se ndS Fashion Temple rozprostre tentokrat. Upozornit
chceme také na zajimavé akce mimo piehlidkovy program. Cek4 nés tieti ro¢nik konference
Business Forward Forum, Harper’s Bazaar vystavi unikdtni fotografie aktudlnich kolekci
¢eskych navrhaid, Dolce Vita premiérove uvede dokumentarni film House of Z o legendarnim
ndvrhédri Zacu Posenovi a ndvrharka Zuzana KubiCkovd predstavi novou linii.

Vérime, Ze v programu najdete néco, co vds bude bavit. Na vidénou na
MBPFW! — Véclav Dejémar & Lukds Loskot (Producent MBPFW & CEQ MBPFW)

At this turbulent time that brings opportunities hand in hand with
insecurity, we are very happy to welcome back to our catwalk Czech designer stars - Denisa
Novd, Monika Dréapalovd, Jakub Polanka, and duo CHATTY as well as fashion brands Nehera and
Blazek, who are also successful on international markets. Catwalk shows by these important
designers and brands are a signal to us that we are headed in the right direction.
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Lukas Loskot, CEQ — Mercedes-Benz Véclav Dejémar, Producent / Producer We are happy that several interesting connections between designers and
Prague Fashion Week Mercedes-Benz Prague Fashion Week the commercial sphere have been made. For example, LAFORMELA is presenting their capsule
collection for FOOTSHOP, Jakub Polanka’s show is supported by Bratislava based beauty & fashion

lounge Priveé, Monika Drdpalovd is supported by ELLE, Denisa Novd’s by magazine Marie

Claire, while Jan Cerny’s presentation is partnered by magazine Esquire, and BlaZek’s show,

the same as last year, by ELLE Man. We have been aiming for such collaboration since the

very beginning because we see it as a sensible business model for local fashion environment.

The last but not least, we are looking forward to the change brought about
by the transfer from unconventional fashion venues to beautiful and graceful rooms of a Prague
baroque jewel - the Clam-Gallas Palace, which is going to house our Fashion Temple this time.
We would also like to point out interesting events taking place outside the main programme.
There is the third year of the Business Forward Forum conference, Harper’s Bazaar is holding
an exhibition of unique photographs of current collections by Czech designers, Dolce Vita is
premiering documentary House of Z about legendary designer Zac Posen, and designer Zuzana
KubiCkovd is presenting a new line.

We believe that you will find something you will enjoy in the programme.
See you at MBPFW! — Véclav Dejémar & Lukds Loskot (Producer MBPFW & CEO MBPFW)
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Mercedes-Benz CLS 350 d 4MATIC, kombinované spotfeba 5,6-5,8 1/100 km, kombinované emise CO, 148-156g/km. Hodnoty emisi
CO, byly namé¥eny a jsou uvadény v-souladu se smérnici 1999/94/ES. Udaje se nevztahuji na konkrétni vozidlo a nejsou soucasti nabidky,
slouZi pouze pro porovnani s jednotlivymi typy vozidel-Foto je pouze ilustrativni a nemusi pfesné zobrazovat zvolenou vybavu vozu.

Stoji za hrich
0jl Za .
Nové CLS. Dechberouci design a technologie, které vas okamzité zlakaji.

Funkce ENERGIZING zméni vasi néladu jedinym dotekem tlacitka,
a zlepsi tak pohodu i produktivitu pfi jizdé. www.mercedes-benz.cz
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The best or nothing.
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cafe ~ cafe

Rytifska 10, Praha 1, 11000
224 210 597 www.cafe-cafe.cz
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Saty a rukavy, oboji Zoltan Toth (Ateliér designu odévu a obuvi, VSUP)




Exclusive caterer Mercedes-Benz Prague Fashion Week 2018
www.S O HO.cz Podolské Nabrezi 1, Praha 4, 727 807 592




DISCOVER THE EMBLEM ART COLLECTION
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A LUXURY LIFESTYLE HOTEL IN THE HEART OF PRAGUE
Platnérska 19, 110 00 Prague, info@emblemprague.com, emblemprague.com
THE EMBLEM COLLECTION is a contemporary art collection curated by the Are organization and comprised of works by both local and international artists.

pictured: Jimena Mendoza and Johana PoSova

THE EMBLEM
HOTEL

marieclaire.cz & @marieclairecz f marieclairecz
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SOUNDLINK REVOLVE
BLUETOOTH  REPRODUKTORY

Hluboky. Hlasity. Zaujme na prvni poslech. Zvuk z Bluetooth®
reproduktort Bose SoundLink® Revolve je viude kolem. Tyto
prenosné BT reproduktory s rovhomérnym vsesmérovym
vyzarovanim jsou odolné vUci prachu, ndrazdm a strikajici
vodé. Mlzete si je proto vzit kamkoli. Nejvykonnéjsi pfenosné
reproduktory Bose Revolve/Revolve+ vas mohou bavit

az 12/16hodin v kuse na jediné nabiti.

€ Bluetooth

Slovni oznaceni a loga Bluetooth jsou registrované ochranné znamky spolecnosti Bluetooth SIG, Inc.
ajejich jakékoli pouziti spolecnosti Bose Corporation je na zakladé licence.

BOSEcze
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Country Living. Refined

OAKS Jejedineény rezidencnt prolel(t rozprostirajici sej\%ovyc)ﬁo&mé od Drahy na p|oée 140 hektara,
Her\,’/ pFedstavuje nejen luxusnf byd‘em’ ~ nabizf totiz kombinaci toho neﬂepé\%o 2 moderni archteHury

od renomovan\/ch mistnich i své‘[ovyc% architekte, s‘uiby véetné ékowy, concierge Ci pe&a’my a sportovni vyziti

v podobé go”ové%o histe PGA Nationa',jezdecké%o a tenisového klubu.

www.theoaksprague.cz +420 227 030 572
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ZJISTETE, CO NA MERCEDES-BENZ PRAGUE FASHION WEEKU NEJVICE BAVI TY, KTERI HO PRAVIDELNE PODPORUJI, PO KOLIKATE DO TOHO JDOU A PROC. /
FIND OUT WHAT IT IS MERCEDES-BENZ PRAGUE FASHION WEEK LONG-TERM SUPPORTERS ENJOY ABOUT THE EVENT, HOW MANY TIME THEY HAVE DONE IT AND WHY.

Partneri MBPFW / MBPFW Partners

ADRIANA KRNACOVA

PRIMATORKA HLAVNHO MESTA PRAHY / MAYOR OF PRAGUE

Vzhledem k tomu, Ze mdda je moje celoZivotni vaSen, nenechdm si ujit piileZitost
inspirovat se jejimi nejnovéj$imi trendy prezentovanymi na piehlidkach v ramci fashion
weeku. Jde o tyden, kdy ulice nasi metropole doslova oZivaji médou a osobitou kreativitou.
I proto od samého pocdtku mého plsobeni ve funkci prazské primatorky fashion week
s nelicenou radosti podporuji.

Given that fashion is my life-long passion, I cannot miss an opportunity to find
inspiration in the newest trends presented at fashion week’s catwalk shows. It is a week
during which the streets of our city become alive with fashion and distinctive creativity.
That is one of the reasons I have been thoroughly happy to support the fashion week ever
since I became the mayor of Prague.

ANDREA PETROVA

MARKETING MANAGER, NESPRESSO / MARKETING MANAGER OF NESPRESSO

Partnerem prazského fashion weeku jsme jiz popaté. Dlouhodobé se snazime posouvat
hranice toho, co kdva miiZe pro zdkaznika predstavovat. Chceme, aby Nespresso pro zdkazniky
znamenalo nejen Salek kvalitni kévy, ale také néco, co miiZe inspirovat. Soucasti DNA znacky
je vedle vysoké kvality kavy prave i design a moda a my kavu vnimame jako Zivotni styl
a umeni Zit, které chceme prenaset i na zakazniky.

This is the fifth time we are partnering Prague fashion week. We have a long-term
ambition to shift the limits of what coffee may mean to a customer. We want Nespresso to
mean more than just a simple cup of quality coffee, we want it to inspire. The brand’s DNA
contains, besides high quality coffee, design and fashion. To us, coffee is part of one’s life
style and the art to live, which we would like our customers to share with us.

MARC BODERKE

REDITEL MERCEDES-BENZ CARS CR / MERCEDES-BENZ CARS CR CEO

Mercedes-Benz Prague Fashion Week nese jméno nasi znacky jiz Sestym rokem.
Diky svétové siti Mercedes-Benz fashion eventli a vyménnému programu se dafi prosadit
Ceské ndvrhare i v zahranici a soucasné se realizacnimu tymu podatilo vybudovat z akce
prestizni cesky svatek mody a designu s mezinarodnim dosahem. To je na tom fantastické,
to mé na MBPFW opravdu bavi.

This is the sixth year Mercedes-Benz Prague Fashion Week is held under our
brand’s name. The international network of Mercedes-Benz fashion events and its exchange
programme have helped to promote Czech designers abroad. At the same time, the realization
team has succeeded in transforming the event into a prestigious Czech celebration of
fashion and design of international import. This is what I find fantastic and what I really
enjoy about MBPFW.

ALES PYCHA

MARKETINGOVY REDITEL FTV PRIMA / MARKETING MANAGER OF FTV PRIMA

JiZ popaté stojime po boku MBPFW jako hlavni medidlni partnefi a upiimné doufame,
7e ne naposledy. To je pro organizatory nejen piislibem, ale i zavazkem do budoucna, aby
letodni rocnik probéhl v té nejvyssi mozné kvalité, prildkal nejen osobnosti z oblasti ,haute
couture®, ale i z fad médnich nadSenci. Jedinecnou atmosféru této akce pak jisté podtrhnou
noblesni prostory Clam-Gallasova palace.

This is the fifth time we are joining MBPFW as the main media partners and we
honestly hope it is not the last. This is not only a promise, but also a future commitment we
make to the organizers to ensure this year’s edition will be of the highest possible quality
and will attract important figures from “haute couture” as well as fashion enthusiasts. The
event’s unique atmosphere will be undoubtedly intensified by the splendid rooms of the
Clam-Gallas Palace.

BEATA BANIKOVA

MAJITELKA SOHO / OWNER OF SOHO

Rokem 2018 jsme vstoupili do ¢tvrtého rocniku partnerské spoluprace, cili za sebou
mame jiZ 6 sezn. Bavi nds lidi, ktef'i fashion week tvoii, jejich piistup k podpoie médniho
odveétvi, zacinajicich navrhaid, ale i k naSemu spolecnému partnerstvi. Kazda dalsi edice je
pro nds diky inspirativnim tématiim novym zaZitkem a zdroveii novou vyzvou.

2018 is the fourth year we partner the event, which means this is our 6th season.
We like the people who create the fashion week; their approach to support of the fashion
industry, up-and-coming designers as well as to our partnership. Each new edition brings
inspirational themes and with them new experiences and challenges.

RICHARD HRADEK

MAJITEL CAFE~CAFE / CAFE~CAFE OWNER

Café v Rytitské ulici se tak néjak piirozené stalo mistem, kde se potkavaji lidé kolem
modni scény. A diky pratelstvi s LukdSem Loskotem jsme se v zaif 2014 stali také partnery
fashion weeku. Popravdé je zatim vic prace neZ zébavy, ale na druhou stranu bez fashion
weeku si to taky neumime predstavit. Atmosféru prozivame jak ve Fashion Templu, tak
v nasi vlajkové kavarné.

The café in Rytiiska street sort of naturally became a meeting point for people from and
around the fashion scene. Thanks to our friendship with Luk&s$ Loskot, we became fashion
week partners in September 2014. To be honest, there is still more work than fun, on the
other hand, we cannot imagine doing without the fashion week. We enjoy the atmosphere
in the Fashion Temple as well as in our flagship café.

HELENA VALTROVA

REDITELKA HOTELU EMBLEM / GENERAL MANAGER OF THE EMBLEM HOTEL

Partnerem MBPFW jsme od roku 2013, tj. od doby otevieni naseho hotelu. Diky
partnerstvi se u nds ubytovavaji zajimavi hosté a jini se o nds diky fashion weeku maji
Sanci dozvédét. Spoluprace navic a zejména napoméha vytvaret zamyslenou image hotelu
jako mista, jeZ by neméli minout ti ndvStévnici Prahy, ktefi se zajimaji o moderni design
a soucasné déni na lifestyle scéné.

We have been partners of MBPFW since 2013, i.e. since the opening of our hotel. Thanks
to the partnership, we have had many interesting guests to stay and many more have had
a chance to find out about us. Moreover, our connection to the fashion week particularly
helps us create the intended image of our hotel as a place that should not be missed by those
visitors to Prague who are interested in contemporary design and the current life style scene.

PETR MATEJCEK

VEDOUCT MAGAZINU PROC NE?! / HEAD OF PROC NE?! MAGAZINE

Magazin PROC NE?! s Mercedes-Benz Prague Fashion Weekem spolupracuje od chvile, kdy
se do jeho Cela koncem roku 2013 postavil soucasny feditel Lukas Loskot. A co nds na MBPFW bavi?
Vychdzime-li z predpokladu, Ze mdéda zrcadli stejné jako vytvarné umén ¢i architektura aktudlni
stav nasi spolecnosti, pak je tyden mody dvakrat do roka prijemnym pripomenutim, Ze to s nami
neni zas a7 tak Spatné, jak by se z Facebooku, Instagramu, Twitteru a spol. mohlo obcas zdat.

PROC NE?! magazine has collaborated with Mercedes-Benz Prague Fashion Week since
it was taken over by its current CEO Lukd$ Loskot at the end of 2013. What is it we enjoy about
MBPFW? Given the fact that fashion, the same as fine art or architecture, reflects the current state
of our society, then the twice-yearly fashion week is a pleasant reminder that it's not all as bad as
it might seem on Facebook, Instagram, Twitter etc.
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VERONIKA STEFANOVA

SEFREDAKTORKA MARIE CLAIRE / EDITOR-IN-CHIEF OF MARIE CLAIRE

Na MBPFW spolupracujeme potieti. Mdm rdda ruch, napjaté ticho pred zacatkem
a upfimnou radost z krasy. A mam velikou radost, Ze Marie Claire mize byt partnerem
jejiz kazda kolekce je velkym prekvapenim a hlavné promyslenym, prociténym krokem.
Jemnost, divokost, Zenskost vyristajici ze zemé i padajici z nebe, vSechny odstiny télové
a objevovani nekonecnych podob Zenskych kiivek. To je pro mé ve zkratce tvorba Denisy
Nové. TéSim se ale i na vSechny dalsi show.

It is our third time with MBPFW. I like activity, the feeling of suspense before the
beginning, and genuine joy of beauty. I am really happy that Marie Claire can partner a catwalk
show of my favourite designer Denisa Novd, a character of an artist, whose every collection
is a great surprise and more importantly a well-thought through step. Delicacy, wildness,
femininity growing out of earth as well as falling from the sky, all shades of flesh colour,
and the discovery of endless forms of feminine curves. This is what Denisa Novd’s work
means to me. However, [ am looking forward to all the other shows too.

LUCIE BABICKOVA A CRAIG HUGHAN

GENERAL MANAGER, KEVIN.MURPHY / GENERAL MANAGER, KEVIN.MURPHY

Na fashion weeku se tentokrat podilime uz poosmé. Nejvic si uzivame praci
v jedinecném tymu $pickovych stylistd, které na médni tyden vZdy zveme doslova z celého
svéta. Vytvareni nového looku spolu s ndvrhdri je velmi inspirujici a energie naSeho tymu
je obrovskd. A to nds bavi.

This is the eighth time we have participated in the fashion week. What we enjoy the
most is work in a unique team of top stylists, who we always invite to the fashion week from
all over the world. Collaborating with designers on creation of a new look is always very
inspiring and the energy of the team is enormous. And this is what we enjoy.

MICHAL KOCMAN

GENERALNI REDITEL, PARFUMERIE DOUGLAS / MANAGING DIRECTOR, DOUGLAS
PERFUMERY

Jsem rdd, Ze jsme se podruhé stali partnerem MBPFW a spolecné se znackou
Giorgio Armani Beauty budeme vytvaret make-up pro vechny prehlidky. Bavi mé nadSeni
Douglas tymu a jejich zapéleni do celého projektu - od pocatecni tvorby lookd, Skoleni aZ po
posledni tah $tétcem pred zavérecnym defilé.

I'am very happy that we have become MBPFW’s partner for the second time and that we
are, together with the Giorgio Armani Beauty brand, going to create make-up for all catwalk
shows. [ enjoy the Douglas team’s enthusiasm and the energy they put into the project - from
the initial creation of looks, through training, to the last brush stroke before the final show.

JEAN-GUILLAUME POLLET

GIORGIO ARMANT FRAGRANCES & BEAUTY / GENERAL MANAGER L'OREAL LUXE

Partnerem fashion weeku je Giorgio Armani Fragrances & Beauty podruhé a toto spojeni nds
bavi predevsim proto, Ze znacka Giorgio Armani vzesla ze svéta médy a k modé neodmyslitelné
patii. Na médnim tydnu dochézi k propojeni obou odvétvi znacky - mody a krasy.

This is the second time Giorgio Armani Fragrances & Beauty partners the fashion week and
we enjoy this connection particularly because the Giorgio Armani brand’s roots are in fashion and
it is its integral part. The fashion week fuses both branches of the brand - fashion and beauty.

DANICA KOVAROVA

SEFREDAKTORKA DOLCE VITA / EDITOR-IN-CHIEF OF DOLCE VITA

Poprvé byla Dolce Vita medidlnim partnerem jiz v zaii 2014, to kdyZ se feditelem
akce stal Lukds Loskot, takZe spolecné vénujeme pozornost ceskym ndvrhdiGm uz poosmé.
Na m6dnim tydnu mé pofdd nejvic bavi koncentrace kreativni energie a zdpal v ocich
prezentujicich se designérd; nejmin pozérstvi a hra o to, kdo je vic VIP.

Dolce Vita was a media partner for the first time in September 2014, when Lukas Loskot
became the event’s CEO, which means this is the eighth time we together pay a tribute to
Czech designers. What I enjoy the most about the fashion week is the concentration of
creative energy and thrill in the eyes of the presenting designers; very few poseurs and
games who is the most VIP.

BARBARA NESVADBOVA

SEFREDAKTORKA HARPER’S BAZAAR / EDITOR-IN-CHIEF OF HARPER’S BAZAAR

Nejvic mne bavi nad$eni. Je opravdu nesmirné osvézujici potkdvat tvirce, kteti
nepropadli rutiné a naopak se snazi své okoli neustale prekvapovat. S MBPFW spolupracujeme
uZ posedmé a energie a originalita tviirci nds neprestava fascinovat.

What I enjoy the most is the enthusiasm. It is really very refreshing to meet designers
who have not sunk into routine; on the contrary, they are constantly trying to surprise people
around them. This is our seventh collaboration with MBPFW we are still fascinated by the
energy and originality of the designers.

JIRI ROTH

SEFREDAKTOR ESQUIRE / EDITOR-IN-CHIEF OF ESQUIRE

Na fashion weeku jsme letos podruhé a bavi mé, Ze spolupracujeme s talentovanymi
designéry. V zaii lofiského roku to bylo navrhai'ské duo LAFORMELA, letos v bieznu s radosti
podpotime Jana Cerného, jeho? tvorba je ohjevem pro ns, a jak doufam, i pro nase tenafe.

This is our second time at the fashion week and I enjoy working with talented designers.
Last September, it was the talented LAFORMELA duo; this March we are happy to support
Jan Cerny, whose work was a revelation for us and hopefully will be for our readers too.

IVONA PETRUZALKOVA

ZASTUPKYNE SEFREDAKTORKY ELLE / DEPUTY EDITOR-IN-CHIEF OF ELLE

Casopis ELLE se partnerem MBPFW stava jiZ potieti, coZ z pozice modniho
trendsettera bere jako povinnost a zaroven i radost. Na celé akci nds bavi jeji prijemné
spikleneckd atmosféra, koncentrace ¢eské mady a lidi, ktef{ se v ni pohybuji, napjaté
ocekavani novych kolekci, odvazné a stale méné komickeé outfity fashion influenceri a obloZené
rohliky z Cafe-Cafe.

It is the third time magazine ELLE has partnered MBPFW, which is a sort of must
for a fashion trendsetter as well as joy. What we like about the event is the pleasantly
conspiratorial atmosphere, concentration of Czech fashion and people around it, the thrill
before new collections are presented, brave and less and less comic outfits of fashion
influencers, and stuffed croissants from Cafe-Cafe.
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VACLAV DEJCMAR

MAJITEL AGENTURY CZECHOSLOVAK MODELS, PRODUCENT MBPFW /
OWNER OF CZECHOSLOVAK MODELS, MBPFW PRODUCER

Jako producent jsem u akce od roku 2012 a nejvic mé bavi neustald zména, novost
a proménlivost. Zadné dva fashion weeky nejsou stejné! Na ten aktualni, ktery probghne
v Clam-Gallasové paléci v centru mésta, se moc tésim. Minimalismus vysttida opulence.

I have held the position of the event’s producer since 2012 and what [ enjoy the most
is the constant change, novelty, and variability. No two fashion weeks are the same! [ am
really looking forward to the current one, which is going to be held in the Clam-Gallas Palace
in the centre of Prague. Minimalism is replaced by opulence.

LOKACE FW18
Clam-Gallastv palac, Husova 20, Praha 1

LOCATION FW18
Clam-Gallas Palace, Husova 20, Prague 1



FW18 Designers

Prehlidkovy program breznové edice modniho tydne tvori 16 domdcich ndvrhari, jeden zahranicni host
a jeden vysokoSkolsky ateliér. V ramci teoretické pripravy na jejich show jsme se zeptali vSech tvirci,
co je pii jejich prdci dosud nejvic pfekvapilo a jak by popsali sviij trademark. Zactéte se.
The show schedule of the March fashion week edition is filled by 16 local designers, one
international guest and one university studio. In the frame of the theoretical preparation we asked
all the creatives by what they have been surprised in their work the most so far and how would they
describe their trademark. Read in.

32

ADAM KOST
Co vés pri vasi préci doposud nejvice prekvapilo? Piekvapilo mé, kolik lidi je otevienych

mladym designériim a jejich praci. Vloni nds na fashion weeku bylo v podobném véku mnoho a je hodné
dilezité, aby nase generace byla slySet. Také mé prekvapilo, kolik pfileZitosti jsem dostal a kolik lidi mi
projevilo divéru. Jak byste popsal/a sviij ,,trademark“? Mym trademarkem je urcité dokonale zpracovana
péanskd mdda. Pti konstrukci odévu dbam na to, aby vysledny model jasné definoval siluetu, tomu p¥izpiisobuji
i praci se vzorovanymi latkami, kterd je sice velmi ndrocnd, ale vysledky pak vZdy stoji za to. V kaZdé kolekci
si hraji s tématy, které na prvni pohled tvori protiklady, ale v kolekci se vZdy vSe spoji do harmonického celku.

By what have you been surprised in your work the most so far? I was surprised by
the number of people open to young designers and their work. There were many of us of similar age at last
year’s fashion week and it is very important that our generation is heard. I was also surprised by the number
of opportunities that had come my way and by the number of people who believe in me. How would you
describe your “trademark”? My trademark is definitely meticulously made menswear. When constructing
a piece, I pay great attention to a clearly cut silhouette, which also defines the way I work with patterned
material, which is very demanding, but the result is always worth it. Every collection is a play with at first
glance contrasting themes which come together to form a harmonious whole in the collection.
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BLAZEK (ODPOVIDA SEFDESIGNERKA JANA KUTKOVA / ANSWERS BY HEAD
DESIGNER JANA KUTKOVA)

Co vds pti vasi praci doposud nejvice prekvapilo? VZdy mé mile pfekvapi energie, kterd

v tomto oboru je. A to nejen u kolegi tvilirc(, ktefi se snazi vystavét nové platformy, stejné mé fascinuje
i nadSeni profesiondld, s nimiz spolupracuji. Af jsou to dodavatelé materidld, nebo ti, co bez naroku na honorar
délaji osvétu v oboru, napfiklad nové vznikajici organizace podporujici vyvoj Ceského odévniho designu. Bavi
mé byt soucdsti tohoto inovativniho procesu. Jak byste popsal/a sviij ,,trademark“? Citim se povznesena, Ze
navrhuji pro brand, ktery spolupracuje se svétovymi Spickami na vyrobu tkanin na obleky, koSile i jersey
jackets. V Cechdch s témito materidly Z4dnd jind znacka sériové nepracuje. Nabizime zakaznikim dosaZitelny
luxus, za ktery by u svétozndmych znacek zaplatili nékolikanasobek. Jsme tym odhodlanych profesiondld se
spole¢nym cilem a zdjmem o vyvoj, progres a vyhled do budoucna. Nabizime hyckany produkt, od pocatecni
myslenky pies peclivy vybér materialii a dobfe padnouci stfih aZ po finalni femeslné zpracovani a prezentaci
koncovému zékaznikovi.

By what have you been surprised in your work the most so far? I am always pleasantly
surprised by the energy in this field. I am not talking only about colleagues-authors who try to build new
platforms; I am equally fascinated by the ardour of professionals I collaborate with - be it material suppliers or
those who volunteer to promote the field, for example a newly founded organisation supporting the growth of
(Czech fashion design. I enjoy being part of this innovative process. How would you describe your “trademark”?
[ feel jubilant I design for a brand which collaborates with top producers of fabrics for suits, shirts, and
jersey jackets. There is no other brand working with these materials in the Czech Republic. Our customers
are offered affordable luxury, for which they would have to pay many times more at internationally known
brands. We are a team of determined professionals sharing a goal and passion for growth, progress and view
into the future. We offer a product pampered from the original idea through careful choice of materials and
fitting cut to final craftsmanship and presentation to end customer.

ODIVI

Co vds pri vasi préaci doposud nejvice prekvapilo? KaZdy jediny den, a to nejen v mé préci,
mé prekvapuje, kam se Fit{ odévni primysl a zbésily konzum. Nechdpu, Ze se neumime zastavit a zamyslet
nad tim, jak naSe véci vznikaji a jaky je za nimi pribéh. V ODIVI proti tomu den co den bojujeme a snaZime
se jit jinou a lepSi cestou. Jak byste popsal/a svij ,trademark“? ODIVI styl balancuje mezi streetwear modou
a high fashion. Nabizi zékladni kousky Satniku, které jsou nadcasové, inspirujici a formuji styl a osobnost
svého nositele. ODIVI neni o limitech ohledné véku, vzhledu nebo typu postavy, ale je o duchapritomné,
energické mysli, pozitivnim a mladistvém pfistupu k Zivotu. Klicovou roli ve vSem, co déldme, pro nds hraji
kolaborace. Diky nim si miZeme neustale roz$irovat nase obzory, prekracovat nase vlastni limity a zaZivat nova
dobrodruZzstvi. Neustdle se snaZime jit vpred a posouvat zaZité hranice spjaté s médou a moédnimi znackami.

By what have you been surprised in your work the most so far? I am surprised every
single day, not just at work, by the direction the fashion industry is headed in and by fierce consumerism.
[ can’t understand that we are not able to stop and think about the way things are made and about the story
behind them. At ODIVI, we fight this every day and we try to follow a different and better path. How would
you describe your “trademark”? Balancing on the edge of streetwear and high fashion, ODIVT offers wardrobe
essentials that inspire, empower and live far beyond the season. ODIVI believes in tribes. There is no limitation
about age, look, or body shape; it is all about spirited mind, positive beliefs, and youthful attitude towards
life. Collaborations play a key role in everything what we do at ODIVI. They help us to broaden our horizons
and expand our own limits. That’s how we can stay relevant and provide fulfilment through new experiences.
We want to constantly challenge ourselves and push the boundaries of an ordinary fashion brand.
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MICHAEL KOVACIK
Co vas pri vasi praci doposud nejvice prekvapilo? Nejvic mé samoziejmé pirekvapily

zacatky, jak cely byznys a jeho politika funguji. Lidé ale pfekvapuji neustdle. Jednou pozitivné svym
pristupem, a jindy jsou zase na facku.;) Stejné tak Zasnu, kolik se toho d4 stihnout den pfed prehlidkou.;) Jak
byste popsal/a svij ,,trademark“? Trademark své znacky bych urcité spojil s cervenym kobercem a dlouhymi
rébami, které mé dostaly do povédomi a jsou nosnym pilifem znacky Michael Kovacik.

By what have you been surprised in your work the most so far? At first, [ was surprised
by the beginnings the most, by the way the entire industry and its politics work. However, people have endless
capacity to surprise. Once it is a pleasantly surprising approach, another time a slap in the face.;) [ am equally
amazed by the amount of things that can be done one day before a show.;) How would you describe your
“trademark”? I see my brand’s trademark connected to red carpet and floor-length gowns, which brought me
recognition and are the pillar of Michael Kovacik brand.

JAN CERNY
Co vds pfi vasi préci doposud nejvice piekvapilo? Nesmrtelnost mikiny. Jak byste
popsal/a svij , trademark“? Instinktivni menswear.

By what have you been surprised in your work the most so far? Immortality of
a sweatshirt. How would you describe your “trademark”? Instinctive menswear.
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JAKUB POLANKA
Co vés pti vasi préci doposud nejvice prekvapilo? VZdycky mé zésadné prekvapi, kdyZ

nékdo odvede svou préci vCas a tak, jak bylo domluveno. VZdycky mé piekvapi, kdyZ jdu s nékym na pracovni
kdvu a probudim se druhy den na after party. A vidycky mé prekvapi, kdyZ Ctu v rozhovoru se mnou zcela
cizi odpovédi. Jak byste popsal/a svij ,,trademark“? Killer poetry...

By what have you been surprised in your work the most so far? I am always utterly
surprised when someone does their work on time and as agreed. [ am always surprised when I go for a work
coffee with someone and wake up the following day at an after party. And I am always surprised when I read
totally strange answers in an interview with me. How would you describe your “trademark”? Killer poetry...

LUKAS KRNAC
Co vds pri vasi praci doposud nejvice prekvapilo? Jak je pro ndvrhédie tézké udrzet
tempo doby a dokdzat neustale vnimat jeji rytmus. A jak snadné je usit liStovou kapsu. Jak byste popsal/a svij
wtrademark“? Barva a ironie.
By what have you been surprised in your work the most so far? How difficult it is for
a designer to keep pace with the times and stay tuned to the rhythm. And how easy it is to sew a welt pocket. 3 9
How would you describe your “trademark”? Colours and irony.
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MONIKA DRAPALOVA
Co vds pfi vasi prdci doposud nejvice piekvapilo? Ze mé to stéle bavi, Ze chci néco

Fict a Ze tato prace, nebo spis ldska, nikde nekonéi... Jak byste popsal/a sviij ,trademark“? Experimentalni
studio zabyvajici se objevovanim novych moZnosti ve vyvoji mody, nejen nové materidly a technologie, ale
také promitnuti emoci a osobniho vztahu do odévu.

By what have you been surprised in your work the most so far? That I still enjoy it and
[ still have something to say and that this work, or more like love, goes on forever... How would you describe
your “trademark”? An experiment studio concentrating on discovering new possibilities in the development
of fashion; not just new materials and technologies, also a projection of emotions and personal relationships
into a piece of clothing.

LAFORMELA + FOOTSHOP (ODPOVIDA FOOTSHOP / ANSWERS BY FOOTSHOP)

Co vas pii vasi praci doposud nejvice prekvapilo? Uhel pohledu, kterym se na mdédu
divaji ndvrhari z LAFORMELA, a stejné tak i zpGisob fizeni a jejich kreativni prace. Jak byste popsal/a svij
Jtrademark“? Kolekce a kolaborace FOOTSHOP + LAFORMELA je synonymem streetwearu svym nazorem,
siluetou a uvolnénosti. Reaguje na kaZdodenni situace z béZného Zivota ve spolecnosti, na ulici i v zaméstnani.
Vyzyvavé barevnost a nové elegantni prvky prinasi do streetwearu novy pohled.

By what have you been surprised in your work the most so far? The way LAFORMELA
designers look at fashion as well as their management style and creative work. How would you describe your
“trademark”? The FOOTSHOP + LAFORMELA collection and collaboration is synonymous with streetwear
through its opinions, silhouettes and ease. It responds to everyday situations of life in society, on the street,
at work. Its provocative palette and new stylish elements bring new views into streetwear.
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LAFORMELA

Co vas pri vasi praci doposud nejvice prekvapilo? Aktualné Ze se i Ceskému modnimu
byznysu zacina blyskat na lepsi Casy, zejména u nezavislych znacek a navrhari. Jak byste popsal/a sviij
Jtrademark“? Estetika znacky je hrou s vyraznou barevnici a grafickym zpracovanim odévi. Méstsky styl
znacky a styl ulice ¢erpa z historie, outdooru i riznych subkultur, coZ znaci taktéZ casté pouZiti typografickych
hesel formou potisku na textiliich.

By what have you been surprised in your work the most so far? Currently, that things
are finally looking up for Czech fashion business, particularly in case of independent brands and designers.
How would you describe your “trademark”? The brand’s aesthetics is a play with a distinctive palette and
graphical approach to clothes. The brands urban style and street style draw on history, outdoor, and various
sub-cultures, which means a frequent use of typographical slogans printed on the pieces.

IMRECZEOVA
Co vds pfi vasi préaci doposud nejvice prekvapilo? Pfijemnym prekvapenim je pro

mne, jak moc se za poslednich deset let zménila situace a prostiedi autorské médy v Cechach. Piibyvé lidi
zajimajicich se 0 mdédu a design obecné i mist a udalosti, kde se mohou ceSti designéri uspésné prezentovat.
Jak byste popsal/a sviij ,trademark“? IMRECZEOVA je odévni znacka pro Zeny s vyzralym vkusem. V zékladu
minimalistické a nadCasové obleCeni pohrdvajici si s kfehkymi propracovanymi detaily, jemnou Zenskou
kFivkou i maskulinni formou a stfihem.

By what have you been surprised in your work the most so far? I am pleasantly surprised
by the significant change the situation and environment of author fashion has gone through in the Czech
Republic in the last decade. The number of people interested in fashion and design in general as well as the
number of places and events where Czech designers can successfully present their work is growing. How
would you describe your “trademark”? IMRECZEOVA is a fashion brand for women with mature taste. These
are basically minimalist and timeless clothes playing with delicate sophisticated details, fine feminine curves
as well as masculine forms and cuts.
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CHATTY

Co vés pri vasi préci doposud nejvice prekvapilo? Anna: Neustdle mé piekvapuje,
s jakou samozrejmosti u nds funguje komisni prodej, ktery tlaci mladé designéry prodévat zboZi za témér
velkoobchodni ceny. Radka: Pfekvapuje mé, Ze mira nervozity spolu s odvedenou praci a vékem neklesa, ale
stoupa. Jak byste popsal/a sviij ,,trademark“? Denim, hra, nadsazka a objem. Feminita versus maskulinita.

By what have you been surprised in your work the most so far? Anna: [ am constantly
surprised how common place the principle of consignment sale still is in our country. It forces young designers
to sell their goods for nearly wholesale prices. Radka: I am surprised that the element of nerves connected to
one’s work does not go away with age; it grows stronger. How would you describe your “trademark”? Denim,
play, hyperbole, and volume. Femininity versus masculinity.

NEHERA
Jak byste popsal/a svij ,trademark“? Slovenskd znacka NEHERA rozviji svij styl, pro

ktery jsou charakteristické linedrni siluety, pfirodni materidly a dokonalé femeslné zpracovani. Jejich navrhy
experimentuji s tvary, proporcemi a objemem a pfitom si zachovavaji pohodlnou nositelnost a klasicky styl.
Jejich odévy, byt klasické a solidni, jsou charakteristické svym pocitem pohybu, dynamikou a osvézujici
hravosti. Jak byste popsal/a sviij ,trademark“? Pfi praci na ¢tyfech kolekcich roéné znacka, jejiz sidlo je
v Bratislavé, uplatiiuje kolektivni pfistup k tvorbé diky mezinarodnimu tymu. VyuZiva mistnich zdroja
a dlouhé krejcovské tradice a pritom je stéle invencni a vérna principim udrZitelnosti.

How would you describe your “trademark”? Slovak brand NEHERA develops its signature
style of linear silhouettes using natural materials and tangible craftsmanship. The designs experiment with
shapes, proportions, and volumes, while remaining comfortably wearable and maintaining the classic feel. The
clothes, even when still and steady, are characteristic for their sense of movement, dynamics and refreshing
playfulness. How would you describe your “trademark”? The Bratislava-based brand practices the collective
approach of the diverse international team when preparing four collections every year. It uses local sourcing
and high tailoring tradition while staying innovative and true to the idea of sustainability.
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DENISA NOVA DNB

Co vés pri vasi préci doposud nejvice prekvapilo? Jak nékteré véci pfedem nevymyslim.
Musim je nechat byt. Pak jsou nejkrasnéjsi. Jit po slepu a hmatem. Jak byste popsal/a sviij ,,trademark*“?
Vysokd kvalita, kontinuita, autenticita, srdcovost a hloubka vnitfniho sdéleni, vnitini napéti a pritaZlivost,
lehkost a velkorysost vnéjsi formy... takhle bych si to prala!

By what have you been surprised in your work the most so far? The fact that there are
certain things I cannot think about in advance. I have to let them be. Then they become the most beautiful.
Close my eyes and go with my touch. How would you describe your “trademark”? High quality, continuity,
authenticity, genuineness and depth of the inner message, inner tension and attraction, lightness and generosity
of the outer form....that’s what I would like!
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LUKAS LINDNER ATELIER

Co vés pri vasi préci doposud nejvice piekvapilo? Kazdd kreativni prace je jedno
velké prekvapeni. Nejvétsi prekvapeni jsou vZdy pii vyrobé modeld, kde Casto musime vymyslet konkrétni
technologii nebo zjistime, Ze stavajici nefunguje. Toto prekvapeni se Casto opakuje a je nedilnou soucdsti
vSech kolekei a predevsim privatnich zakdzek. Jak byste popsal/a svij ,,trademark“? Lukas Lindner Atelier
symbolizuje nad¢asovy design zddrazhujici femeslné prvky. Inspiraci pro tvorbu je celoZivotni fascinace
ptirodou. Cili na ndro¢nou klientelu jak uz svymi kolekcemi, tak predevsim vybérem materialii a zakdzkovou
ateliérovou vyrobou.

By what have you been surprised in your work the most so far? Every creative work means
a great surprise. The greatest surprises come when we are making models for which we often need to invent
a specific technology or we find out that the existing one does not work. These surprises are often recurrent
and become an integral part of all collections, particularly private commissions. How would you describe
your “trademark”? Lukas Lindner Atelier is a symbol of timeless design with emphasis on craftsmanship.
Our inspiration is our life-long fascination by nature. Our collections and mainly our choice of materials and
custom-made and studio work are meant for demanding clients.
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VOZIANOV

Co vds pri vasi préci doposud nejvice prekvapilo? Nejprekvapivéjsi je pro mé zjiSténi,
7e moda je jazykem, a moment, kdy si uvédomite, Ze jste pochopeni témi, pro které mddu tvorite. Jak byste
popsal/a sviij ,,trademark“? Vozianov je znacka, ktera s oblibou vznasi necekané otazky a nasledné se snazi
nachézet neziejmé odpovédi.

By what have you been surprised in your work the most so far? The most surprising
thing is the realization that fashion is a language and the moment when you see that you are understood by
those to whom you are referring. How would you describe your “trademark”? Vozianov is a brand that likes
to pose unexpected questions and then tries to find unobvious answers.

PETRA PTACKOVA
Co vds pri vasi préci doposud nejvice prekvapilo? Jak moc se do svéta médy nehodim

a jak zbytecny je stres ve snaze se néjak zaradit. Jakd blbost je se pod ndtlakem a bez upfimné radosti ridit
tim, co ktery ndkupci fekne nebo co je trend - vysledek pak neni upfimny a stoji skutecné za... Jediny, kdo
natlak vytvari, jsem vlastné ja sama. A Ze véci jdou délat riznymi zpisoby a Ze je vic spravnych cest. Jak
byste popsal/a sviij ,,trademark"“? Humor, vlastni ilustrace, malba, funkéni, ne na prvni pohled prvoplanovy

design. Odkaz na kulturu: sidliSté, street, break dance, skate, urban art, sporty. V kontrastu k tomu pak rucni
prace, vyroba vlastnich materialii, vlastni pleteniny, sustainable principy typu ZERO WASTE konstrukce,
multifunkéni kusy jako batoho-bunda, significant Cepice a klobouky.

By what have you been surprised in your work the most so far? To what extent I don't fit
in the world of fashion and how useless stress is when trying to fit in. How stupid it is to submit to pressure
and without any genuine joy follow the advice of a buyer or a trend - the result is not genuine and is worth
f..all. The only person putting pressure on me is actually me myself. And that there are more ways to do
things and that there are more right directions. How would you describe your “trademark”? Humour, my
own illustrations, painting, functionality, at first glance inconspicuous design. Culture references: housing
estates, street, break dance, skate, urban art, sporty. In contrast to it, handiwork, manufacture of my own
materials, own knits, sustainability principles - e.g. ZERO WASTE constructions, multifunctional pieces,
such as backpack-coat, distinctive hats and caps.
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UMPRUM: ATELIER DESIGNU ODEVU A OBUVI/ ACADEMY OF ARTS,
ARCHITECTURE & DESIGN IN PRAGUE (UMPRUM): STUDIO OF FASHION AND FOOTWEAR DESIGN

Projekt Power of Identity - Memory Fashion Message, ktery bude prezentovdn na MBPFW
FW18, plynule navazuje na pfedchozi uspéSné mezindrodni aktivity ateliéru. U prileZitosti vyroci sta let od
zaloZen{ samostatného Ceskoslovenska v roce 1918 se nicméné vedeni ateliéru rozhodlo tentokrat akcentovat
reflexi tradic a narodni kulturni historie. V izké spoluprdci s dal§imi vyznamnymi ¢eskymi firmami Bata
a Preciosa vznikla kolekce odévi i bot a odévnich dopliki, kterd v sobé odrazi oslavu narodni hrdosti,
tradi¢niho femesla i kulturné-umélecky odkaz nasi spolecnosti. Studenti Ateliéru designu odévu a obuvi pod
vedenim prof. Libény Rochové méli za kol vytvorit ucelenou kolekci se zachovanim jejich charakteristického
osobniho pohledu. Inspiraci studenti Cerpali vyhradné z Ceské kultury, a to tak, aby vysledny produkt byl
reprezentativnim a po umélecké i technologické strance konkurenceschopnym artefaktem i na mezinarodnim
trhu.

Project Power of Identity - Memory Fashion Message, which is going to be presented at
MBPFW FW18, follows previous successful international activities of the department. To celebrate the 100th
anniversary of creation of Czechoslovakia in 1918, the heads of the department decided to put emphasis on
reflection of traditions and national cultural history. In close collaboration with important Czech companies
Bata and Preciosa, a collection of clothes, shoes, and accessories was created. It reflects a celebration of
national pride, traditional crafts as well as arts and cultural legacy of our society. Students of the Studio of
Fashion and Footwear Design led by prof. Libéna Rochové were asked to create a coherent collection while
maintaining their signature approach. Students’ inspiration came solely from Czech culture bearing in mind
that the final product had to be a highly presentable artefact whose artistic and technological qualities will
be able to compete on the international markets.
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VAN GRAAF Junior Talent 2018
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Je jiz tradici, Ze se na mole Mercedes-Benz Prague Fashion Weeku predstavuji vedle
etablovanych ndvrharu a zndmych tvurci takeé ti zaCinajici. Vyhleddvani talentu a jejich
podpora patii od prvopocdtku k posldni fashion weeku. Partnerem soutéze se letos jiz
potreti stala spoleCnost VAN GRAAF, jejiz vlajkovy obchod na Vaclavském namésti prinasi
od roku 2010 do Prahy individualni servis a znackovou mdédu vysoké kvality znacek Boss,
Marc Cain nebo Polo Ralph Lauren.

Do talentové soutéze se mohou hlésit CeSti a slovensti modni tvirci ve véku do 26 let.
Na zékladé portfolii pfihlaSenych uchazecu vybird porota sloZend ze zastupci médnich
a lifestylovych magazinu Elle, Harper’s Bazaar, Esquire, Dolce Vita, Marie Claire a ProC ne?,,
manaZzera obchodniho domu VAN GRAAF Patricka Brosiuse a odborné garantky Libény Rochové
Ctyri finalisty.

Predstavent jejich kolekci je pak soutdsti prehlidkového programu MBPFW.

S nesezénnimi kolekcemi mladych talenti se tak sezndmi jak odborny tisk a ndkupci, tak zajemci o médu z fad
vefejnosti. Vitéz soutéZe obdrzi financni piispévek na vytvoreni nové mddni kolekce, moZnost predstavit ji

GRAAF Junior Talent se stali: Zoltan Téth (2017), duo autort Daniela Peskova - Filip Jakab (2016) a Katetina
Plamitzerov (2015).

Prehlidka ctyf finalistd VAN GRAAF Junior Talent probéhne v nedéli 18. 3. od 13h.

RovnéZ budete mit v ramci klasického prehlidkového programu moznost zhlédnout nové kolekce loniskych finalist
soutéze Lukase Krndce a Adama Kosta. Oficidlni hashtag soutéze: #VANGRAAFJuniorTalent2018

As is tradition, the Mercedes-Benz Prague Fashion Week catwalk is going to host
recognized and well-known designers as well as up-and-coming ones. Talent scouting
and support has been one of the fashion week’s missions from the very beginning.
This is the third time the competition is partnered by the fashion retailer company,
whose flagship store in Wenceslas Square has been offering individual approach and
bringing fashion brands of the highest quality, such as Boss, Marc Cain, or Polo Ralph
Lauren since 2010.

The talent competition can be entered by Czech and Slovak fashion designers under
26. Based on the applicants’ portfolios, a panel formed by representatives of fashion
and life style magazines Elle, Harper’s Bazaar, Esquire, Dolce Vita, Marie Claire, and
Proc ne?!, VAN GRAAF manager Patrick Brosius, and professional guarantor Libéna
Rochova shall select four finalists.

The presentation of their collections is part of the main MBPFW catwalk
programme. Thus off-season collections by young talents will be presented to the professional press, buyers
as well as fashion enthusiasts and the public. The winner shall receive a financial contribution towards a new
fashion collection, an opportunity to present it at the September edition of MBPFW free or charge, and also
MBPFW’s professional support. The previous winners of the VAN GRAAF Junior Talent competition are: Zoltan
Toth (2017), author duo Daniela PeSkovd - Filip Jakab (2016), and Katefina Plamitzerov (2015).

The presentation of four VAN GRAAF Junior Talent finalists is going to take
place on 18 March at 1 pm. At the same time, the main catwalk programme also includes new collections by
last year’s finalists Lukd$ Krnd¢ and Adam Kost. Official competition hashtag: #VANGRAAFJuniorTalent2018
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Business Forward Forum by CEZ & Forbes

#BFF18

Jak je na tom Cesky modni a textilni primysl? Kdo patii k nejsilnéjSim hractum, jaké
svétové znacky u nds vyrabi a jaky md Ceskd moda a textil potencidl do budoucna? Jaké
zahranicni trendy a byznysové strategie funguji i na lokalnim trhu s modou a na jaké
vyzvy se musi pripravit mladé ceské znacky, které cili do zahranici? Jak méni situaci ve
svétové modé ¢im dal tim silnéjsi vliv digitalizace a vzestup vychodnich a jiZznich trha?

0 tom budou na konferenci Business Forward Forum mluvit profesionalové ze svéta

byznysu, designu i médii.

Z Holandska prijede zakladatel Dutch Fashion Council a Fashion House
Maastricht, Rachid Naas. Uspésné lokaln{ byznysové modely piedstavi zdstupci online platforem, jako
Footshop nebo Freshlabels, o zahrani¢nich zkuSenostech a propojeni médniho designu s lifestylem bude
mluvit designérka ODIVI Iva Burkertovd a inovativni lokdlIni retail zastoupi Vnitroblock. Vedle mladé
generace ¢eského médniho byznysu zamétené na street style se predstavi i zastupci tradicnich lokélnich
mddnich znacek, jako Tonak nebo Blazek. A vyvoj a soucasnou situaci ceského textilniho a médniho primyslu
pribliZi hloubkovd analyza asociace ATOK.

0dborné mezindrodni konference Business Forward Forum je soucésti MBPFW

uZ tietim rokem. Pravidelné do Prahy privadi $pickové profesiondly ze svéta obchodu, médii, modniho designu

a primyslu. Titularnimi partnery konference jsou skupina CEZ a magazin Forbes. Uddlost se uskute¢ni

5 4 v ttery 20. biezna v prostordch Ceského centra Praha v Rytifské ulici v Praze 10d 9 do 15 hodin. Vstup na
konferenci je po predchozi registraci zdarma.

What is the state of Czech fashion and textile industry? Who are the greatest
players; which international brands manufacture their goods here and what are
Czech fashion’s and textile’s prospects? Which international trends and business
strategies work on a local fashion market too and what challenges do young Czech
brands aiming for international markets need to prepare for? What is the ever
growing impact of digitalisation and the growth of Eastern and Southern markets
on the standing of international fashion? These are the topics professionals from the
worlds of business, design, and media are going to address at the Business Forward
Forum conference.

The founder of Dutch Fashion Council and Fashion House Maastricht Rachid
Naas is coming from Holland. Successful local business models are going to be presented by representatives
of online platforms, such as Footshop or Freshlabels. ODIVI designer Iva Burkertovd is going to share her
experiences from abroad and talk about the interconnection of design and life style. Innovative local retail
is going to be represented by Vnitroblock. Besides the young generation of Czech fashion design focussing
on street style, traditional local fashion brands, such as Tonak or Blazek, are also going to be represented.
The development and current situation of Czech textile and fashion industry will be explained in ATOK
association’s detailed analysis.

Professional international conference Business Forward Forum has already
been part of MBPFW for three years. It always attracts top professionals from the worlds of business, media,
fashion design, and industry to Prague. The conference’s titular partners are the CEZ Group and Forhes
magazine. The event is held on Tuesday, 20 March in Ceské centrum Praha (Czech Centre Prague) in Rytitska
street in Prague 1, between 9 am and 3 pm. Admission is free upon prior registration.

PROGRAM/PROGRAMME:
9:00 — Registrace / Registrations
10:00 — Reality check: Soucasny cesky modni primysl v ¢islech / Reality check: the current Czech fashion

industry in numbers g
(podporovano / supported by ATOK)

10:30 — Pribéhy GspéSnych: cesky mddni byznys a globdlni trendy / Success stories: Czech fashion business
& global trends

11:45 — Pauza / Break

13:30 — Forbes: 30 pod 30 / 30 under 30

14:15 — Jak se prosadit v zahraniCi: Strategie, podpora a nové vyzvy pro mladé znacky / How to succeed
abroad: strategies, support and challenges for young brands

Vice informaci / More Info

Partnefi konference / Conference Partners

=
CESKA CENTRA .
Forbes SKUPINA CEZ @ CZECH CENTRES



Re-see Showroom
supported by Nespresso & ELLE

AE-SEE

20

Tak jako na kazdém svétovém fashion weeku se i v Praze jiz pravidelné po skonceni
prehlidek Mercedes-Benz Fashion Weeku predstavuji kolekce jesté zblizka. Akce, kterad jiz
poSesté umozni setkdni s ndvrhdri a detailni obhlidku jejich préce, se i tentokrat uskutecni

s podporou prémiové kavy Nespresso a modniho casopisu ELLE.

Principem Re-See Showroomu supported by Nespresso & ELLE je nabidnout primarné
obchodnikim, médnim redaktorim a stylistim a dalSim profesionalim z oboru, ale
soucasné také Siroké verejnosti prostor pro zivé setkani. Designéri tak ziskaji pfimou
zpétnou vazbu na svou tvorbu a zdjemci o modu maji moznost lépe poznat soucasnou scénu
a najit své oblibence, vyzkouSet novinky pro nadchdzejici sezonu a domluvit se na pripadné
spolupraci. Nespresso opét pojedna svuj bar-kavarnu stylové, a zprijemni tak atmosféru
showroomu, zatimco redakce ELLE bude primo v showroomu fotografovat modni editorial

s redakénim vybérem outfiti z novych kolekci.

Re-see Showroom supported by Nespresso & ELLE se kond v ttery 20. bfezna
2018 od 15 do 18 hodin ve druhém patie Clam-Gallasova paléce, Husova 20, Praha 1. Vstup je zdarma.

As at every international fashion week, in Prague after the main Mercedes-Benz
Fashion Week catwalk programme, there is going to be a close-up presentation of all
collections. The event held for the sixth time will enable meetings with designers
and detailed inspection of their work. It is yet again supported by premium coffee
Nespresso and fashion magazine ELLE.

The idea of Re-See Showroom supported by Nespresso & ELLE is to offer an
opportunity and space for meetings in person primarily to buyers, fashion editors,
stylists, and other professionals as well as to the public. Thus giving designers
direct feedback on their work and fashion enthusiasts a chance to get to know better
the current scene and find their favourites, try out new styles for the coming season,
and arrange potential collaborations. Nespresso is again opening a stylish bar-café
giving the showroom a pleasant vibe while ELLE is going to shoot a fashion editorial
of their chosen outfits from the new collections right in the showroom.

Re-see Showroom supported by Nespresso & ELLE is held on Tuesday,

20th March 2018, between 3 and 6 pm on the 2nd floor of the Clam-Gallas Palace, Husova 20, Prague 1.
Free of charge.
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MBPFW & PROC NE?! CHARITY NIGHT
FOR TEREZA MAXOVA FOUNDATION

20

Letodni, v pofadi tfeti benefi¢ni vecer MBPFW a magazinu PROC NE?! Hospodéfskych
novin pro Nadaci Terezy Maxové détem se ponese v duchu exkluzivni aukce. Pfedmétem
mimoradné drazby se diky spoluprdci s prazskou DSC Gallery stane dilo vytvorené
vyhradné pro tuto udalost jednim z nejvyznamnéjsich ceskych umélct soucasnosti
Kristofem Kinterou.

Vytézek lotiské dobro¢inné aukce pofddané MBPFW a magazinem PROC NE?! pro Nadaci
Terezy Maxové détem ve vySi 1.589.000 K¢ zajistil pomoc matkdm v azylovych domech.
LetoSni prostredky, vydrazené béhem slavnostniho vecera a navySené o kontinudlni
rocni spoluprédci, budou vénovany na pomoc ohrozZenym rodindm - tam, kde hrozi rozpad
rodiny a odebrani déti do ustavu. Cilem pomoci je zasahnout v krizové situaci a pokusit
se zachranit rodinu pred rozkladem. ,Pokud jsou rodiCe navzdory krizi schopni se o déti
nadale dobfe starat, je Spatné trhat rodinu ze socidlnich diivodd,” fikd Tereza Maxova.
Na benefini veter se kromé jedinetné aukce chystd pfirozens i médni
prehlidka. Predstavi se designérské duo ndvrhaiek Anny Tuskové a Radky Sirkové, které se svou znackou
CHATTY sbiraji ohlasy nejen na doméci pidé. Slavnostnim veGerem provede reportérka a moderatorka

Ceské televize Linda Bartogova.

MBPFW & PROC NE?! benefi¢ni vecer pro Nadaci Terezy Maxové détem je
na programu v sobotu 17. biezna 2018 ve 21 h.

This year’s, already third in the row, MBPFW & PROC NE?! benefit held for Tereza
Maxova Foundation is going to take form of an exclusive auction. Thanks to DSC
Gallery’s collaboration, the auctioned work of art has been made exclusively for this
event by one of the most significant contemporary Czech artists Kristof Kintera.

The proceeds of the event held last year by MBPFW and magazine PROC NE?!
for Tereza Maxova Foundation amounted to 1,589,000 CZK and helped mothers in
asylum reception centres. This year’s proceeds from the gala evening, increased by
continuous annual support, are going to go towards help to families in distress -
families threatened by impending break-up and loss of children to institutional
care. The goal is to intervene and attempt to save the family. ‘If the parents are able
to provide continuous and sufficient care of their children, despite the crisis, it is
wrong to break up the family for social reasons,” says Tereza Maxova.
It goes without saying that apart from the exclusive auction, the benefit is
also going to include a catwalk show presenting designer duo Anna Tuskova and a Radka Sirkové, whose
brand CHATTY won acclaim not only on the local scene. The evening will be hosted by Czech Television

presenter Linda BartoSova.

MBPFW & PROC NE?! Charity Night for Tereza Maxova Foundation is held
on Saturday, 17th March 2018 at 9 pm.
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Program prehlidek

Sh

60

ows schedule

Vsechny piehlidky se konaji na adrese:
Clam-Gallas@v palac, Husova 20,

Praha 1 - Staré Mggig, neni-li uvedeno
jinak. MAP POI

Prehlidky jsou pristupné na pozvénky,
akreditace, STANDING a VIP vstupenky.

Drzitelé zakoupenych VIP vstupenek
maji pristup na vSechny médni
prehlidky a eventy v programu MBPFW.

All shows are held at: Clam-Gallas

Palace, Husgiiea20, Prague 1 - 01d Town
MAP POI

All shows are open for guests with
invitations, accreditations, STANDING
and VIP tickets.

Holders of purchased VIP tickets gain

access to all MBPFW fashion shows
and programme events.

ZMENA PROGRAMU VYHRAZENA / THE PROGRAMME IS SUBJECT TO CHANGE

Sobota / Saturday

17/3/2018

13:00

16:00

18:00

21:00

UMPRUM: ATELIER DESIGNU ODEVU
A OBUVI/ LUKAS KRNAC

IMRECZEOVA / JAN CERNY
SUPPORTED BY ESQUIRE

MARIE CLAIRE PRESENTS
DENISA NOVA DNB

MBPFW & PROC NE?! CHARITY NIGHT
FOR TEREZA MAXOVA FOUNDATION
PRESENTS CHATTY

Nedéle / Sunday
18/3/2018

1300 PETRA PTACKOVA / VAN GRAAF
JUNIOR TALENT 2018

16:00 LUKAS LINDNER ATELIER /
MICHAEL KOVACIK

1800 BLAZEK SUPPORTED BY ELLE MAN

oto0  NEHERA BY BLACKOUT. THERAPY /
PRIVEE LOUNGE PRESENTS
JAKUB POLANKA

Pondéli / Monday
19/3/2018

15:00 MERCEDES-BENZ PRESENTS
VOZIANOV / ADAM KOST

100 ODIVI/ MONIKA DRAPALOVA
SUPPORTED BY ELLE

2t00  FOOTSHOP + LAFORMELA /
LAFORMELA CAPSULE
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Hlavni program
Main programme
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 MBPFW OPENING COCKTAIL
BY MAISON FRANCIS KURKDJIAN & SOHO

19:00-22:00

na specialni pozvanky / by special invitation only
lokace / lgggaion: Clam-Gallasiv palac, Husova 20, Praha 1
MAP POIW

ADDICT #11 BY NobodyListen
21:00-05:00
vstupné 400 K¢, pouze na misté / entry 400 CZK, on spot only

lokace / logatien: Stard Cistirna, Papirenské 199/6, Praha 6
MAP POI

NobodyListen & special guests. Amazing sound system & visuals. New wave music
& Rave atmo. Limited capacity! 18+
Dress code: All Black

090S 8102/¢/21 AYQUNLYS / Y10D0S 8107/8/21 AVAUNLYS / VIOOS 8102/¢/21 KVAYNLVS / VI040S 8102/¢/21 AYQUNLYS / V10G0S 8102/¢/21 AVAUNLYS / VIOD0S 8102/¢/41 AVAYNLYS / VIOLOS 8102/¢/41 KYQUNLVS / VI090S 8102/8/21 AYQUNLYS / Y1090S

HARPER’S BAZAAR & MBPFW’s DESIGNERS:
VERNISSAGE

17:00-18:00

na specidlni pozvénky / by special invitation only

lokace / logation: Clam-Gallasiiv paldc - ptizemi, Husova 20, Praha 1
MAP POIAﬁ

VernisdZ k vystavé velkoformatovych fotografii Harper’s Bazaaru za Casti autord.

Private view of an exhibition of large-format Harper’s Bazaar photographs, with the
authors present.

ADAM KATZ SINDING: THIS IS NOT
A F*CKING STREET STYLE BOOK

17:30-20:00

vstup volny / free entry

lokace / locgtien; THE ROOM BY BASMATEE, Skolské 7, Praha 1
MAP POIN@

This is Not a F*cking Street Style Book od vydavatelstvi Mendo je prvni monografif
kultovniho fotografa a influencera Adama Katze Sindinga (alias Le 21éme), ktery od
roku 2003 chytfe dokumentuje vyznamné mddni akce, Spickové znacky, tastemakers
a trendsetters. Kniha také obsahuje fascinujici rozhovor Adama Katze Sindinga, Virgila
Abloha (zakladatele Off-White) a MENDA o fenoménu streetwear. Piijdte za Adamem Katz
Sindingem do THE ROOM BY BASMATEE pfi prileZitosti prazského kitu a autogramiady
limitované edice knihy.

Made by MENDO, This is Not a F*cking Street Style Book is the first monograph of cult
photographer and influencer, Adam Katz Sinding (aka Le 21éme), an astute documentarian
of major fashion events, top brands, tastemakers, and trendsetters since 2003. The book
also features a fascinating conversational piece on the streetwear phenomenon between
Adam Katz Sinding, Virgil Abloh (founder of Off-White), and MENDO. Join Adam Katz
Sinding in THE ROOM BY BASMATEE for Prague’s launch event and the signing of the
limited edition version of the book.

MARIE CLAIRE COCKTAIL

18:30-20:00

na specialni pozvanky / by special invitation only

lokace / locggion: Clam-Gallastv palac - 2. patro, Husova 20, Praha 1
MAP POIW

ATIAAN 810z/¢/81 AVANNS / ATIAAN 810Z/¢/81 KYANNS / ATHAAN

0L / K4AL0 8102/6/02 AYASANL / X4AL0 8102/6/07 AVASANL / AYALN 8107/6/07 AVASANL / R4ALN 8107/6/07 AvASANL / AMALA 8102/¢/02 AYASANL / K4ALN

B.ZERO1 LABYRINTH COCKTAIL
15:00-21:00

na specialni pozvanky / by special invitation only

lokace / location: Clam-Gallas@v paldc - 2. patro, Husova 20, Praha 1

www.bul

MAP POIN

Prolomte hranici béZného vnimdni.

Nova kapitola ikonické linie symbolizuje sebevédomi a moc, je silnym vyjédienim
charakteristickych rysi osobnosti téch, ktefi védi, jakou cestou se chtéji v Zivoté ubirat.

B.ZERO1 Labyrinth perfektné zapada do kreativni vize Sperkaiského domu BVLGARI,
nebot cilem neni zapadnout, ale odlisit se.

Break the limits of common perceptions.

A new chapter in the iconic line symbolizes self-confidence and power, and is a strong
picture of characteristic personal features of those who know which path to choose
through their life. B.ZERO1 Labyrinth perfectly fits in with the creative vision of BVLGARI
jewellery house as its goal is not to fit in but to stand out.

BUSINESS FORWARD FORUM
BY CEZ & FORBES

vice na strandch 54-55 / see more on pages 54-55
9:00-15:00
vstup volny / free entry

lokace / lpeatiqn: Ceské centrum Praha, Ryti¥skd 539/31, Praha 1
MAP PO @

RE-SEE SHOWROOM
SUPPORTED BY NESPRESSO & ELLE

vice na strandch 56-57 / see more on pages 56-57

15:00-18:00

vstup volny / free entry

lokace / location: Clam-Gallas@v paldc - 2. patro, Husova 20, Praha 1
MAP POIN

KVASANL / X4AL0 8102/6/02 AYASANL / A4ALN

8102/¢/12 AVASANAAM / VATYLS 8102/¢/12 AYASAINAIM / YATYLS 8102/8/17 AVASAINAIM / VATYLS 8102/8/17 AVASANAAM / VATYLS 8102/¢/12 AYASANAIM / YATYLS

RELEASE PARTY FOOTSHOP + LAFORMELA
19:00-22:00
vstup volny / free entry

lokace / locatien: Vnitroblock, Tusarova 791/31, Praha 7
MAP POI

Predstaveni kolekce FOOTSHOP + LAFORMELA v novém prostoru ve Vnitroblocku. Release
party se ponese v klasickém Footshop stylu, ktery bude ladény do vizudlu kolaborace.
Na party nebudou chybét skvéli DJ's, obCerstveni a drinky.

Presentation of FOOTSHOP + LAFORMELA collection in a new venue in Vnitroblock. The
release party is being held in classic Footshop spirit tuned to the collaboration’s visual.
There will also be brilliant DJs, refreshments and drinks.

POP BY ZUZANA KUBICKOVA -
SEE NOW, BUY NOW

17:00-22:00
vstup volny / free entry
lokace / location: Hauch Gallery, Pobfezni 636/20A, Praha 8

www.zuzanakubickova.com
MAP POI

Predstaveni nové znacky POP by Zuzana KubiCkovd, kterd od sezdny jaro/1éto 2018
doplni ndvrhéic¢inu couture linii. POP by Zuzana Kubickova, to jsou nadCasové, dobie
padnouci sttihy a charakteristickd Zenskost v solidnim zékladu klasického ddmského
Satniku. MoZnost ndkupu na miste.

Presentation of new brand POP by Zuzana Kubic¢kovd, which supplements the
designer’s couture line starting from spring/summer 2018 season. POP by Zuzana
Kubickova - timeless, well-fitting cuts, and signature femininity in a solid base of
a classical woman’s wardrobe. See-buy option.

PAPER DISCO BY BLUE PAPER: OPENING
22:00-04:00
na specidlni pozvanky / by special invitation only

lokace: Grooye Bar, Vorsilska 142/6, Praha 1
MAP POIN

Groove Bar a jeho kulisy se na tii vecery proméni v PAPER DISCO by Blue Paper. Po
stiedeCnim openingu (guest list only) bude pop-up ve Ctvrtek i patek pristupny vSem.
KaZdou noc bude hrét jeden z DJi Komiks event - Lumiere, Schwa a Fatty M.

The Groove Bar and its scene are going to be turned into PAPER DISCO for three nights
by Blue Paper. Following the Wednesday opening night (guest list only), the pop-up is
going to be open to everybody on Thursday and Friday. There is going to be one DJ Komiks
event playing each night - Lumiere, Schwa, and Fatty M.
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(VASYNHL / YALYALD 8102/¢/22 AVASYNHL / YALIALD 8102/¢/22 AVASYNHL / YALUALD 8102/¢/22 AVASYNHL / YALYALD 8102/¢/22 AVASYNHL / YALUALD 8102/¢/22 AVASYNHL / YALUALD 8102/¢/22 AVASYNHL / YALUALD 8102/¢/22 AVASYNHL / YALUALD

'PREDSTAVENI NOVYCH MODNICH KOLEKCI
CYBEX

18:00-21:00
na specidlni pozvénky / by special invitation only
lokace / location: Hauch Gallery, Pobtezni 636/20A, Praha 8

cybex-onljre-eam/cz
MAP PO

Nadcasovy design, maximélni bezpeCnost a nadstandardni funkénost - svétozndma
lifestylova znacka détského zboZi CYBEX si Vam dovoluje piedstavit nejnovéjsi modni
kolekci pro stylové rodice. Na piehlidce pro vybranou spolec¢nost budou prezentovany
vysledky Uspésné spoluprdce s americkym ndvrhéiem Jeremym Scottem Ci zaCinajici
ukrajinskou hvézdou Annou K. Objevte i vy svét CYBEX.

Timeless design, maximum safety, superb functionality - the world renowned juvenile
lifestyle brand CYBEX is pleased to introduce its latest fashion collections fit for
modern urban parenting. The guest-only evening event will showcase pieces of striking
collaboration with American designer Jeremy Scott or Ukrainian prodigy Anna K. Discover
the world of CYBEX and find your guide to fashionable parenting.

VANA1 PRESENTS ROBERT KUPISZ AND
KAZAR

20:00-22:00
na specidlni pozvénky / by special invitation only

lokace / location: PasdZ Palace Koruna, Vaclavské namésti 846/1, Praha 1
MAP PO

Nové otevieny fashion store VaNal manZeld Haliny Wronka Mlynkové a LeSka Wronky
uvede exkluzivni modely z nové kolekce ,,Crown Winter 2018/19“ predniho evropského
navrhare Roberta Kupisze a to nejlepsi z nabidky mezinarodni footwear znacky Kazar.

New fashion store VaNal opened by married couple Halina Wronka Mlynkov4 and
LeSek Wronka, presents exclusive models from the “Crown Winter 2018/19” collection
by prominent European designer Robert Kupisz and the best of international footwear
brand Kazar.

PAPER DISCO BY BLUE PAPER
22:00-04:00
vstup volny / free entry

lokace / lo : Groove Bar, Vorsilskd 142/6, Praha 1
MAP POI

AVATYA / YALYd 8102/¢/67 AVARL / MALYd 8107/¢/67 AVATYA / ALY 8102/8/67 AYAIMA / YALYd 8107/6/67 AVATYA / MALYd 8102/6/67 KYAIMd / Y4LVd

-ZAC POSEN - HOUSE OF Z
PREMIERA FILMU
SUPPORTED BY DOLCE VITA & MILOSH Ltd.

18:30

v predprodeji na pokladné kina Lucerna a na www.kinolucerna.cz / presale in the
Lucerna cinema ticket office and on www.kinolucerna.cz

lokace / locatian: Kino Lucerna, Vodickova 704/36, Praha 1
MAP POI

Dolce Vita & MILOSH Ltd. uvddi v rdmci MBPFW FW18 exkluzivni premiéru
dokumentdrniho snimku HOUSE OF Z. Tento intimni portrét vyrazného médniho ndvrhdre
Zaca Posena mapuje jeho dosavadni kariéru a zachycuje umélciv ryzi talent od jeho
détstvi az po bourlivé dospivani mezi newyorskou smetankou. Film nabizi bezprostiedni
pohled do zékulisi médniho priimyslu a jeho mechanismu a cilem jeho uvedeni v kiné
Lucerna ve dvou specidlnich projekcich je mimo jiné motivace mladych talentd.

Dolce Vita & MILOSH Ltd. is exclusively premiering documentary HOUSE OF Z during
MBPFW FW 18. The intimate portrait of a distinctive fashion designer Zac Posen maps
his present career and pictures the artist’s true talent from his childhood to tumultuous
teenage hood among the New York’s high society set. The film offers a close view of the
fashion industry’s backstage and its workings. The goal of the two special screenings in
the Lucerna cinema is, besides other things, to motivate young talent.

PAPER DISCO BY BLUE PAPER
22:00-04:00
vstup volny / free entry

lokace / Jecation: Groove Bar, Vorsilskd 142/6, Praha 1
MAP l@
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HARPER’S BAZAAR & MBPFW’s DESIGNERS:
EXHIBITION

17-18/3 13:00-21:00
19/3 15:00-21:00
20/315:00-20:00

vstup volny / free entry

lokace / locgtjon: Clam-Gallas@v paldc - pFizemi, Husova 20, Praha 1
MAP POI

Vystava velkoformatovych fotografii matadorky ceské modni fotky Anny Kovacic pro
Harper’s Bazaar. Anna se spolupodilela na jedinecnych story Casopisi Dolce Vita,
Harper’s Bazaar i Cosmopolitan od pocatki jejich existence na ceském trhu. V bfeznovém
Harper’s Bazaaru se vraci na scénu. V ojedinélé, obrazové velmi vyrazné fashion story
prezentuje nejoriginalnéjsi ucastniky MBPFW, jako napf. Mira Saba, Chatty, Jana
Cerného, Lukdse Krnace, Martinu Spetlovou, Jakuba Polanku atd. Na celkové naladé
fotografii se v nemalé mife podilela i stylistka Jana Kapounova.

Exhibition of large-format photographs of an old-hand of Czech fashion photo Anna
Kovacic for Harper’s Bazaar. Anna has co-created the unique story of magazines Dolce
Vita, Harper’s Bazaar, and Cosmopolitan since they first entered the Czech market. She
is making her comeback in the March issue of Harper’s Bazaar. Her unique and visually
very distinctive fashion story presents the most original participants of MBPFW, such
as Miro Sabo, Chatty, Jan Cerny, Lukas Krna¢, Martina Spetlové, Jakub Polanka etc. The
photographs’ overall atmosphere was co-created by stylist Jana Kapounova.

SWEET DREAMS / VIDEO POP-UP
i
vstup volny / free entry

lokace / location: Galerie Klementinum, Maridnské namésti 5, Praha 1
MAP POI

Nérodn{ knihovna je galerie, galerie je obchod s elektronikou, vystavené zboZi jsou
obrazy, obrazy jsou videa, videa jsou o modé, mdda je vstupenka do réje, rdj jsou
SWEET DREAMS. 50 televizi a 3 divky s mobilnim telefonem, které si s tebou rady
udélaji selfie. Zadarmo.

Kurétor: Petr Hdjek

Vytvarny koncept a video: Jakub Jahn

Produkce: Chemistry Gallery

The National Library is a gallery, a gallery is an electronics shop, displayed goods are
paintings, paintings are videos, videos are fashionable, fashion is a ticket to paradise,
paradise is SWEET DREAMS. 50 TV screens and 3 girls with a mobile phone who will
be happy to take a selfie with you. For free.

Curator: Petr Hajek

Visual Concept and Video: Jakub Jahn

Producer: Chemistry Gallery

JINAAT ONIOONO / KINAAA JOIVH]A0Ud SINTAT ONIOONO / KINAAA [DI(VHIA0Yd SINAAT ONIOONO / AINTAT [DIVHIA0M SINAAT ONIOONO / KINAAA JOIVHIA0Ud SINTAT ONIOONO / ALNAAT [DIIVHIA0Yd SINIAT ONIOONO / AINFAT JIVHIA0Ud

CZECH DESIGNERS MARKET BY BIBLOO
9-26/3

9:00-20:00

vstup volny / free entry

lokace / location: Bibloo concept store OD Kotva, ndm. Republiky 656/8, Praha 1

www.biblog
MAP POI@

Bibloo concept store si pro vds jako tradicné pfipravil origindlni market s modely ceskych
navrhary, ktefi pro vas vybrali nejoblibenéjsi kousky ze svych ateliérd. Prijdte si obohatit
sviij Satnik o exkluzivni kousek z dilny nasich prednich ¢eskych navrhaid. Najdete nas
ve 4. patfe obchodniho domu Kotva.

As is tradition, Bibloo concept store has prepared an original market offering models by
Czech designers, who have chosen their favourite models from their studios. Come to
add some exclusive pieces made by top Czech designers to your wardrobe. You will find
us on the 4th floor of Kotva department store.

05



Titularni partner /
Titular Partner

Hlavni partner a produkce / Hlavni medidlni partner /
Main Partner & Production Main Media Partner

MODELS

Projekt se kond pod zdstitou primatorky hlavniho mésta Prahy Adriany Krnacové. /
The event is held under the auspices of the Mayor of Prague, Adriana Krnacova.

PRA[HA
PRA|(GUE
PRA[GA
PRA|(G

Medidlni partnefi/
Media Partners

ELLE Esquine dolcevitz BAVARK

marie claire PROCNE?!

Partnefi /
Partners

'NESPRESSO. KEVIN.MURPHY GIORGIO ARMANI Dougtoe

)l‘}llll)

"3/ Looks better.

VAN GRAAF S E P: N Philips TV. ‘\_S OHO

—
-

THE FINE DINING WATERS: -
THE EMBLEM
HOTEL

Besem-  ICONIQ  OAKS

PRAGUE
Cesk
(=2°1,(0)
zemé pribéht U B E R
Technickd realizace / Podékovani / Predprodej vstupenek /
Technical Realization Special Thanks Tickets Pre-sale

In dep 7%/’/’ vidensky.com G&T



MBPFW FW18 Points

MAP POINT 1
Clam-Gallasiv paldc
Husova 20

110 00 Praha 1

MAP POINT 2
Stard Cistirna
Papirenské 199/6
160 00 Praha 6

MAP POINT 3

THE ROOM BY BASMATEE
Skolskd 7

110 00 Praha 1

MAP POINT 4

Ceské centrum Praha
Rytitskd 539/31

110 00 Praha 1

MAP POINT 5
Vnitroblock
Tusarova 791/31
170 00 Praha 7

MAP POINT 6
Hauch Gallery
Pobrezni 636/20A
186 00 Praha 8

MAP POINT 7
Groove Bar
Vorsilskd 142/6
110 00 Praha 1

MAP POINT 8

VaNal

Paséz Palace Koruna
Vaclavské namésti 846/1
110 00 Praha 1

MAP POINT 9
Kino Lucerna
Vodickova 704/36
110 00 Praha 1

MAP POINT 10
Galerie Klementinum
Maridnské ndmésti 5
110 00 Praha 1

MAP POINT 11

Bibloo concept store OD Kotva

ndm. Republiky 656/8
110 00 Praha 1
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PARTNERI MBPFW / MBPFW PARTNERS
FW18 DESIGNERS

ADAM KOST
BLAZEK

ODIVI

MICHAEL KOVACIK

JAN CERNY

JAKUB POLANKA

LUKAS KRNAC

MONIKA DRAPALOVA

LAFORMELA + FOOTSHOP

LAFORMELA

IMRECZEOVA

CHATTY

NEHERA

DENISA NOVA DNB

LUKAS LINDNER ATELIER

VOZIANOV

PETRA PTACKOVA

ATELIER DESIGNU ODEVU A OBUVI / ACADEMY OF ARTS, ARCHITECTURE & DESIGN IN
PRAGUE (UMPRUM): STUDIO OF FASHION AND FOOTWEAR DESIGN

VAN GRAAF JUNIOR TALENT 2018

BUSINESS FORWARD FORUM BY CEZ & FORBES

RE-SEE SHOWROOM SUPPORTED BY NESPRESSO & ELLE

MBPFW & PROC NE?! CHARITY NIGHT FOR TEREZA MAXOVA FOUNDATION
PROGRAM PREHLIDEK / SHOWS SCHEDULE

HLAVNI PROGRAM / MAIN PROGRAMME

MBPFW FW18 POINTS
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